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Ready to transform your 
customer experience? Visit uk.niceincontact.com

Moving to the cloud is a big decision — we make it an easy one.
Putting your mission-critical customer experiences in the hands of a cloud provider is all about trust. 
NICE inContact makes your migration seamless and simple, while providing peace of mind with a 
guaranteed 99.99% uptime and the only voice quality guarantee in the industry. Plus, there is a 
reason leading industry analysts from Gartner, IDC, Ovum, and Frost & Sullivan all named NICE 
inContact a cloud leader.

Behind every customer experience is a business goal.
Exceptional customer experiences don’t happen by accident — they have to be designed and crafted 
with the right tools and integrations to achieve your business goals. That’s why we’ve built a com-
plete cloud customer experience platform that intelligently routes all of your customer interactions, 
helps you schedule and improve your workforce, analyses trends and voice quality, and easily 
integrates with CRMs.

If you’re missing channels, you’re losing customers.
From email and chat to 0800 and SMS, NICE inContact makes it easy for you to interact with your 
customers through their channel of choice. With the industry’s only SLA-supported Voice as a 
Service, we make sure your primary channel is always the highest quality possible.

Interact with your customers through any channel 
with NICE inContact—the cloud contact centre leader.

Win over 
your customers 
in any channel, 

any time.

http://uk.niceincontact.com


 
 
 
 
 

 6 

LIST OF TABLES 

Figure 1: UK contact centre operating expenditure ............................................................................ 38 

Figure 2: Multiple-site and virtual operations, 2009, 2014 & 2019..................................................... 43 

Figure 3: Effects of contact centre virtualisation ................................................................................ 44 

Figure 4: The effect of the coronavirus crisis on headcount (early April 2020) ................................... 53 

Figure 5: The effect of the coronavirus crisis on remote working (early April 2020) .......................... 55 

Figure 6: The effect of the coronavirus crisis on customer contact levels (early April 2020) .............. 57 

Figure 7: Reasons for choosing cloud-based solutions........................................................................ 77 

Figure 8: Reasons for choosing cloud-based solutions (ordered, 2015-19) ........................................ 78 

Figure 9: Concerns about cloud-based solutions (respondents not using cloud), 2013-19 ................. 79 

Figure 10: Concerns about cloud-based solutions (respondents using cloud), 2013-19 ..................... 80 

Figure 11: Characteristics of businesses choosing cloud and CPE ....................................................... 87 

Figure 12: Use of cloud-based contact centre solutions, by vertical market (2015-19) ...................... 88 

Figure 13: Use of cloud-based contact centre solutions, by size (2013-19) ........................................ 91 

Figure 14: Planned and future cloud-based functionality (2019-2021)............................................... 93 

Figure 15: Planned and future cloud-based call routing functionality (2015-19) ................................ 98 

Figure 16: Planned and future cloud-based call routing functionality, by contact centre size (existing 

users only, 2019) ................................................................................................................................. 99 

Figure 17: Planned and future cloud-based call recording functionality (2015-19) .......................... 100 

Figure 18: Planned and future cloud-based call recording functionality, by contact centre size 

(existing users only, 2019) ................................................................................................................ 101 

Figure 19: Planned and future cloud-based IVR / speech recognition functionality (2015-19) ......... 102 

Figure 20: Planned and future cloud-based IVR / speech recognition functionality, by contact centre 

size (existing users only, 2019) ......................................................................................................... 103 

Figure 21: Planned and future cloud-based CRM / agent desktop functionality (2015-19) .............. 104 

Figure 22: Planned and future cloud-based CRM / agent desktop functionality, by contact centre size 

(existing users only, 2019) ................................................................................................................ 106 

Figure 23: Planned and future cloud-based workforce management functionality (2015-19) ......... 107 



 
 
 
 
 

 7 

Figure 24: Planned and future cloud-based workforce management functionality, by contact centre 

size (existing users only, 2019) ......................................................................................................... 108 

Figure 25: Planned and future cloud-based automated outbound dialling functionality (2015-19) . 109 

Figure 26: Planned and future cloud-based automated outbound dialling functionality, by contact 

centre size (existing users only, 2019) .............................................................................................. 110 

Figure 27: Planned and future cloud-based interaction analytics functionality (2015-19) ............... 111 

Figure 28: Planned and future cloud-based interaction analytics functionality, by contact centre size 

(existing users only, 2019) ................................................................................................................ 113 

Figure 29: Pricing examples .............................................................................................................. 124 

Figure 30: Have cloud-based solutions made any difference to your contact centre? (2019) .......... 146 

Figure 31: Effects of cloud: Cheaper cost of ownership, 2012-19 ..................................................... 147 

Figure 32: Effects of cloud: More powerful / extended functionality, 2012-19 ................................ 148 

Figure 33: Effects of cloud: Easier to make changes to the system, 2012-19.................................... 149 

 

  



enghousecloudcontact.co.uk

+44 (0) 20 3357 3040 
marketingemea@enghouse.comThere are easier 

ways to migrate 
to the Cloud!

Enghouse 
Interactive provide
Cloud Contact Centre 
software for your 
profitable, customer-
centric business.

http://www.enghousecloudcontact.co.uk
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INTRODUCTION 

“The Inner Circle Guide to Cloud-based Contact Centre Solutions (4th edition)” is one of the Inner 

Circle series of ContactBabel reports. Other subjects include The Inner Circle Guides to: 

• AI, Chatbots & Machine Learning 

• AI-Enabled Self-Service 

• Contact Centre Remote Working Solutions 

• Fraud Reduction & PCI DSS Compliance 

• Interaction Analytics 

• Multichannel Workforce Optimisation 

• Omnichannel 

• Outbound & Call Blending. 

These can be downloaded free of charge from www.contactbabel.com.   

The Inner Circle Guides are a series of analyst reports investigating key customer contact solutions. 

The Guides aim to give a detailed and definitive view of the reality of the implementing and using 

these technologies, an appraisal of the vendors and products available and a view on what the 

future holds.  

The Inner Circle Guides are free of charge to readers. Research and analysis costs are borne by 

sponsors - solution providers in the specific area of study - whose advertisements, case studies and 

thought leadership pieces are included within these Guides.  

Solutions providers have not had influence over editorial content or analyst opinion, and readers can 

be assured of objectivity throughout. Any vendor views are clearly marked as such within the report.  

As well as explaining these solutions to the readers, we have also asked the potential users of these 

solutions whether they have any questions or comments to put directly to solution providers, and 

we have selected six of the most popular to ask to the report’s sponsors. These branded Q&A 

elements are distributed throughout the report and give interesting insight into real-life issues.  

Please note that statistics within this report refer to the UK industry, unless stated otherwise. There 

is a version of this report available for download from www.contactbabel.com with equivalent US 

statistics. 

  

http://www.contactbabel.com/
http://www.contactbabel.com/


Automated.

But always personalised.

Use the power of CCAI to personalise, automate and transform 
customer experiences to make every connection count. 

When the customer calls, clicks, texts, chats or emails, every engagement needs to be fast, 

smart and seamless. Mitel and GoogleCloud have partnered to transform the customer 

experience through Contact Center Artificial Intelligence and industry-leading cloud 

technology – creating the smarter customer experience solution.

Choice. Freedom. Opportunity.  mitel.co.uk/cx-contactbabel

https://www.mitel.com/solutions/business-need/call-center-customer-experience
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Business Systems (UK) Ltd is the UK’s largest independent contact centre and workforce 

optimisation specialist and today ranks as a leading systems integrator covering system design, 

implementation and on-going service delivery, consultancy and support.    

Throughout our 30+ years of providing technology in this market, we’ve built an impressive 

reputation for implementing best-fit solutions and processes to unlock effective answers to 

customer and employee challenges. 

Our cloud solutions range from: 

• Call Recording and Call Data Management – Our solutions are deployed across some of the 

largest contact centres in the UK to ensure compliance, improve the customer experience 

and boost business performance. Wordwatch is a unique portal that draws call recording 

data from multiple systems and multiple vendors whether they are live, legacy, on-premise 

or in the cloud. 

• Analytics of Customer Interactions and Feedback – Our solutions uncover valuable insights 

to improve customer satisfaction, gain greater operational efficiency and provide proactive 

risk management. 

• Cloud Contact Centre Platforms – Our solutions unify best-in-class omnichannel routing, 

analytics, workforce optimisation, automation and Artificial Intelligence to provide a first-

class customer experience. 

• Back Office Workforce Optimisation – Our solutions automatically deliver and allocate  

work tasks to the most appropriate resource, regardless of location, based on an 

organisations defined business priorities. We also provide in-depth data and reporting for 

end-to-end operational insights and monitoring. 

• Workforce Management – Our solutions efficiently plan, forecast and schedule to ensure 

the right person is available to do the right task at the right time. 

• Quality Monitoring – Our solutions find, evaluate and report on agent calls to monitor 

performance and identify areas where further training is required to meet and exceed 

service level targets. 

• Robotic Process Automation – Our solutions eliminate manual tasks, automate desktop 

activities and deliver greater consistency and control over systems, data and processes, 

freeing up your staff to concentrate on higher value tasks. 

We represent some of the most recognised global innovators in the industry (NICE, NICE inContact, 

Redbox, Calabrio) as well as developing our own technology, and have helped our customers 

improve customer and agent experience, boost productivity and reduce operational costs.  

Some of our customers, to name just a few include Equiniti, Zen Internet, Royal London and 

Menzies. 

Contact:  Amanda Sibley 

t: 0208 326 8326 

e: contact@businesssystemsuk.com 

w: www.businesssystemsuk.co.uk 

a: 462 London Road, Isleworth, Middlesex, TW7 4ED 

LinkedIn  /  Twitter  /  Facebook  

https://www.businesssystemsuk.co.uk/product-category/call-recording
https://www.businesssystemsuk.co.uk/product-category/call-recording-management
https://www.businesssystemsuk.co.uk/product-listing/speech-analytics
https://www.businesssystemsuk.co.uk/nice-incontact-cloud-contact-centre-solutions
https://www.businesssystemsuk.co.uk/product-listing/back-office-workforce-optimisation
https://www.businesssystemsuk.co.uk/product-listing/workforce-management-software
https://www.businesssystemsuk.co.uk/product-listing/call-quality-monitoring
https://www.businesssystemsuk.co.uk/product-listing/robotic-process-automation
mailto:contact@businesssystemsuk.com
http://www.businesssystemsuk.co.uk/
https://www.linkedin.com/company/business-systems-uk-ltd/
https://twitter.com/BSLHQ
https://www.facebook.com/businesssystemsuk/
http://www.businesssystemsuk.co.uk/


 

 

 

Calabrio is the customer experience intelligence company that empowers organizations to enrich 

human interactions.  

Through AI-driven analytics, Calabrio uncovers customer behaviour and sentiment, and derives 

compelling insights from the contact centre.  

Organizations choose Calabrio for its ability to understand customer needs and the overall 

experience it provides, from implementation to ongoing support. 

Contact: 

Corporate Headquarters: 

a: 400 1st Ave N, Suite 300, Minneapolis, MN 55401 

t: 855.784.2807 

 

Calabrio EMEA 

a: 12 Melcombe Place Marylebone, London NW1 6JJ 

t: +44 0203 367 2122 

 

e: info@calabrio.com  

w: http://calabrio.com  

  

mailto:info@calabrio.com
http://calabrio.com/
http://www.calabrio.com/


 

 

 

 

CallMiner helps businesses and organizations improve customer experience and contact centre 

performance through key business intelligence by automating their ability to listen to every 

customer interaction. CallMiner’s platform, Eureka, is a market leading cloud-based speech and 

customer engagement analytics solution that automatically analyses contacts across all 

communication channels: calls, chat, email, and social.  

CallMiner Eureka offers both real-time monitoring and post-call analytics, delivering actionable 

insights to contact centre staff, business analysts, and executives. The results include improved 

agent performance, sales, operational efficiency, customer experience, and regulatory compliance.  

With over 2 trillion words analysed annually, CallMiner serves some of the world’s largest call 

centres, delivering highly effective, usable, and scalable customer engagement analytics solutions. 

Highlighted by multiple customer achievement awards, including six Speech Technology 

implementation awards in the past four years, CallMiner has consistently ranked number one in 

customer satisfaction, including surveys conducted by DMG Consulting, Ovum and Forrester.   

Learn more about our customer engagement and speech analytics solutions to help your business:  

Web: CallMiner.com 

Social Media: LinkedIn, Twitter, Facebook, YouTube, Blog 

User Community: EngagementOptimization.com  

Email: marketing@callminer.com 

  

https://callminer.com/products/eureka-speech-analytics?utm_source=contactbabel
https://callminer.com/new-wave/
http://www.callminer.com/
http://www.linkedin.com/company/callminer
https://www.twitter.com/CallMiner
https://www.facebook.com/CallMinerInc
https://www.youtube.com/user/CallMiner01
https://callminer.com/blog/
http://community.callminer.com/?utm_source=contactbabel
mailto:marketing@callminer.com
http://www.callminer.com/


 

 

 

 

Ciptex RACE – The fast track to an intelligent, API first contact centre solution 

What do Airbnb, Deliveroo, Lyft, Netflix, Uber and WhatsApp all have in common?  They all use 

Twilio components to build their cloud based customer communications solutions.   

Twilio Flex is an immensely rich and powerful platform which enables organisations to intelligently 

integrate business processes across all media channels (such as Voice, SMS, Webchat, WhatsApp, 

Facebook Messenger and LINE etc.) to build a unique contact experience. 

However, Flex is a toolkit, aimed primarily at developers, and the granularity and flexibility of Flex 

does require an investment in time (if you have the in-house resource) or money (if you do not) to 

build your own bespoke solution. 

Ciptex RACE is aimed at organisations who want to access everything Twilio has to offer, but who 

need to significantly reduce the time taken and the cost to build and deploy a Twilio powered 

contact centre solution. 

Born out of the recent need to help organisations move quickly to a home working solution, Ciptex 

RACE was developed to deliver a world class cloud based contact centre solution within minutes not 

months. 

Once established, there are a number of options available to turn the fast start into a great finish.  

The RACE Marketplace provides access to tried and tested integrations to third party applications 

such as card payment solutions and Workforce Management applications.  Ciptex can provide advice 

and consultancy to help your own team develop the solution, and our DevOps engineers are on hand 

to help if needed. 

RACE is a truly elastic solution, powered by Twilio and its Super Network (a reliable global ecosystem 

of Tier 1 carriers) to provide functionality, capacity and availability across the globe.  It supports 

voice, video, web and social channels, with automation and analytics across all areas and deep 

integrations to external CRM and ERP applications such as Zendesk and Salesforce. 

RACE includes a SAML2 single Sign On solution from Okta which helps make the solution secure and 

simple to deploy and maintain.  The API first approach and Open Architecture allows you to take 

advantage of developments such as Conversational AI (Intelligent chatbots) and transcription 

services. 

RACE is proven in both the public (via G Cloud) and private sectors and Ciptex have a 14 year history 

of delivering innovative cloud based contact centre and communications solutions to clients 

throughout the UK and in Europe, Africa, Asia Pac and the Americas. 

With minimal set up costs, a turnaround in minutes rather than months, no long term commitment 

and a consumption based charging model, RACE provides almost instant access to a world class 

communications solution which can transform your business. 

An agile cloud contact centre built in minutes and adapted in seconds, is that really possible? 

See for yourself at ciptex.com/race  

Contact: Steve Walker 

e: steve.walker@ciptex.com  

t: 0345 880 0808 

http://www.ciptex.com/race
mailto:steve.walker@ciptex.com
http://www.ciptex.com


 

 

 

 

 

The CCaaS solution that makes managing contact effortless 

At Cirrus we take the technology headache out of day-to-day contact centre operations, helping you take 
advantage of Artificial Intelligence (AI) and the latest omni-channel features, and manage your GDPR 
responsibilities.  
 

What makes Cirrus different? 
The modern contact centre now plays a critical part in a company’s ability to stay ahead of competition and 
keep up with customer demands.  These demands have changed rapidly with customers now using an 
increasingly wide range of channels yet expecting ever more rapid response times. 
 
Cirrus understands this challenge only too well because the team themselves have come from contact centre 
environments.  Wholly focussed on business outcomes, Cirrus applies its accumulated knowledge and 
innovative cloud-based technologies to the challenge at hand, recognising that each client’s vision of success is 
entirely unique. 
 

Benefits of working with Cirrus 
 

• Omni-Channel capability which allows contact centre managers to provision a single team for all digital 
channels: email, chat, video chat, SMS, MMS, voice and social media.  Cirrus AI can be blended with 
Omni to drive further efficiencies – no ordinary chatbot, Cirrus AI soaks up knowledge from 
conversations and uses this “learning” to deliver accurate and contextually relevant information. 

 

• Smart Payment solution LinkPay+ which removes the problem of PCI security and provides a super 
simple, secure one-click payment method for contact centre transactions. 

 

• Experience Full Flexibility from our connected technology stack with no extra software to install and no 
servers to provision.  Access instant provisioning and almost limitless scalability… you just pay for the 
licences you use. The Cirrus platform flexes with you, so if you hit a peak unexpectedly, you don’t need 
to panic about not having enough lines; you can focus on resourcing and getting the job done. 

 

• True Cloud – Cirrus guarantees 99.999% uptime with a 60 second Recovery Time Objective SLA. Calls 
are load-balanced across 3 data centres (no single point of failure) and data is synchronised every 
100ms. 

 

• Secure: Cirrus is ISO27001 certified, has an ongoing GDPR compliance programme and holds Cyber 
Essentials and Cyber Essentials Plus.  

 

• Open APIs mean that Cirrus can work with many 3rd party systems, allowing the client to fully realise a 
return on legacy systems which can be managed in parallel under a master agreement.  

 
Cirrus solutions activate the workforce, empower businesses and call centres and inform business leaders, 

driving exceptional business results and customer experiences. 

Contact: 

t (UK): 0333 103 9199 
t (US): 818 821 0399 
w: www.cirrusresponse.com  

 

http://www.cirrusresponse.com/
http://www.cirrusresponse.com


 

 

 

 

 

Diabolocom is the omnichannel cloud contact centre platform for customer service and sales teams. 

Its ability to integrate with all CRM's & information systems and its ease of use enable companies to 

boost their sales and to build customer loyalty. 

As a telecom operator, Diabolocom also provides phone numbers instantly and guarantees premium 

call quality in all countries. 

Diabolocom helps more than 300 companies embrace digital transformation all over the world, 

among which are Mantrac-Caterpillar, Air Liquide, Essilor, Kapten, Photobox, Smartbox and Younited 

Credit.  

Contact: Mervyn Nichols (UK Business Development) 

e: mervyn.nichols@diabolocom.com  

t: +44 (0)20 3966 1561 

m: +44 (0)7539 436178 

w: www.diabolocom.com/en/  

   

mailto:mervyn.nichols@diabolocom.com
http://www.diabolocom.com/en/
http://www.diabolocom.com/en/


 

 

 

 

 

Enghouse Interactive is the world’s most reliable contact centre technology provider. Our global 

brand is built on our track-record of consistently honouring our commitments – to our customers, 

our staff and our shareholders. 

Enghouse Interactive, a subsidiary of Enghouse Systems Limited (TSX:ENGH), is a leading global 

provider of contact centre software and service solutions that deliver enhanced customer service 

and transform the contact centre from a cost centre into a powerful growth engine. Our practices 

and solutions enable businesses to leverage meaningful daily customer interactions to extract key 

insights used to deepen customer loyalty and uncover new opportunities to add value and 

profitability. 

Our comprehensive portfolio of interaction management solutions spans omni-channel contact 

centres, computer telephony integration (CTI), self-service, knowledge management, operator 

consoles, call recording and quality monitoring, media voice services, outbound diallers and real-

time video collaboration. 

Supporting over 10,000 customers, in 120+ countries, Enghouse Interactive works within any local 

regulatory environment and supports any telephony technology, whether deployed on premise or in 

the cloud, ensuring that our customers can be reached by their customers – anytime, anywhere and 

via any channel. 

Contact: 

w: www.enghouseinteractive.co.uk  

t: +44 (0)2033 573040 

e: marketingemea@enghouse.com  

 

  

http://www.enghouseinteractive.co.uk/
mailto:marketingemea@enghouse.com
http://www.enghouseinteractive.co.uk/


 

 

 

 

 

Foehn is a cloud-only contact centre specialist focused on the UK market.   Operating since 2000 we 

were born in the cloud and are recognised experts in cloud contact centre deployments.   

A cloud contact centre means no more costly upgrades, no monthly maintenance charges and no 

upfront investment.  All updates are delivered in the cloud, bringing you continuous innovation and 

the ability to scale.   

Specialising in the mid-market, we understand every customer is unique.  Foehn’s proven 

deployment methodology allows our clients to move at your pace, your speed – from DIY to large 

scale deployments, hand-holding every step of the way. 

Foehn’s personalised account management and support structure sets us apart from the 

competition.  Focused on your business outcomes, the team @Foehn strive to create a ‘one team’ 

relationship with our clients - right across the business. 

Foehn.  Pioneering, passionate and proud to be small. 

Our Solutions 

Genesys Cloud 

Genesys are the recognised leader in the cloud contact centre and customer experience market, and 

Foehn are proud to be the Genesys EMEA Cloud Partner of the year, building on previous accolades 

including Genesys ‘PureCloud Partner of the Year’.   The team at Foehn have a wealth of experience 

helping UK contact centres access the possibilities of Genesys Cloud. 

Foehn’s Cloud Contact Centre, Voxivo CX 

Foehn’s in-house cloud contact centre Voxivo CX is popular with UK contact centres looking for rapid 

adoption, ability to scale and above all value.   Designed and built with our customers in mind, 

Voxivo CX is intuitive, easy to configure and up and running in days.  It just works.   

Our Customers 

Our customers include JPI Media, Zoological Society of London (ZSL), Agriculture and Horticulture 

Development Board (AHDB), Viva Wallet, Kiwi.com and many more. 

Contact: Jas Bansal 

t: 0330 403 0000 

e: marketing@foehn.co.uk 

a: Goodwin House, 5 Union Court, Richmond, Surrey, TW9 1AA, UK 

w: www.foehn.co.uk  

Twitter  /  LinkedIn  /  Facebook   

https://www.foehn.co.uk/resources/news/foehn-crowned-emea-cloud-partner-of-the-year-by-genesys/
https://www.foehn.co.uk/products/cloud-contact-centre/
https://www.foehn.co.uk/resources/videos/jpi-media-case-study/
https://www.foehn.co.uk/resources/case-studies/the-zoological-society-of-london-zsl-purecloud-contact-centre-solution/
https://www.foehn.co.uk/resources/videos/ahdb-video-case-study/
https://www.foehn.co.uk/resources/videos/ahdb-video-case-study/
https://www.foehn.co.uk/resources/videos/foehn-london-zoo-event-viva-wallet/
https://www.foehn.co.uk/resources/case-studies/kiwi-purecloud-contact-centre/
mailto:marketing@foehn.co.uk
http://www.foehn.co.uk/
https://twitter.com/FoehnComms
https://www.linkedin.com/company/foehn/
https://www.facebook.com/foehnltd/
http://www.foehn.co.uk


 

 

 

 

A global market leader in business communications powering more than two billion business 

connections, Mitel helps businesses and service providers connect, collaborate and provide 

innovative services to their customers. Our innovation and communications experts serve more than 

70 million business users in more than 100 countries. 

Today, we all want a workplace that that not only delivers an exceptional customer experience and 

supports business growth, but also attracts new talent, and engages and enables employees – one 

that delivers increased efficiencies, greater productivity and faster ROI. Whether it’s having the 

power to choose a unified communications solution that’s fully interoperable with your existing 

systems, or the power to choose how you’d like to be supported in nurturing a culture of flexible 

working, it’s choice that makes the difference. 

At Mitel, we’re able to offer you choice by being more agile than anyone else. We work on any 

network, adapt to legacy systems, and partner with businesses to drive change with tailored 

application software solutions. With this flexibility, we can give you more control in how you want to 

work, provide you with greater freedom when it comes to collaboration, and offer you better 

opportunities to grow.  Mitel allows you to choose the path that makes the most sense for your 

company, by offering both public and private cloud options, you can simplify your communications 

with next-generation cloud solutions that allow you to be as involved as you want. 

Contact: 

t: +44 (0)1291 430 000 

w: www.mitel.com  

Twitter: @Mitel 

 

 

  

http://www.mitel.com/
http://www.twitter.com/mitel
http://www.mitel.com


 

 

 

 

 

NICE inContact CXone 

The digital revolution is in full swing. If you want to keep up with your customers’ growing needs and 

demands, you need a contact centre solution that enables you to address them.  

NICE inContact CXone, the world’s #1 cloud customer experience platform, transforms your call 

centre software — empowering exceptional agent and customer experiences: every channel, every 

time. CXone is the first and only platform unifying best-in-class Omnichannel Routing, Analytics, 

Workforce Optimisation, Automation and Artificial Intelligence — all built on an Open Cloud 

Foundation.  

CXone facilitates addressing customer expectations to stay ahead of the competition by actively 

taking on and resolving the challenges of the digital revolution. With CXone, you can offer your 

customers the best in class digital experiences they crave, while improving agent engagement and 

reducing cost.  

Do you want to stay ahead of the curve? Let’s get in touch! uk.niceincontact.com  

 

NICE inContact 

NICE inContact makes it easy and affordable for organisations around the globe to create stand out 

customer experiences while meeting key business metrics.  

NICE inContact provides the world’s 1 cloud customer experience platform, NICE inContact CXone™, 

built on an open cloud foundation that is flexible, scalable and reliable for enterprise, small business, 

government and business process outsourcers.  

NICE inContact is a part of NICE (Nasdaq, NICE), the worldwide leading provider of both cloud and on 

premises enterprise software solutions. 

 

 

  

http://uk.niceincontact.com/
http://www.niceincontact.com


 

 

 

 

 

PCI Pal provides secure payment solutions for contact centres and businesses taking Cardholder Not 

Present (CNP) payments. We are the only true cloud provider able to deliver solutions globally. 

Our globally accessible cloud platform empowers organisations to take payments securely without 

bringing their environments into scope of PCI DSS and other relevant data security rules and 

regulations. 

With the entire product portfolio served from PCI Pal’s cloud environment, integrations with existing 

telephony, payment and desktop environments is simple and light-touch, ensuring no degradation of 

service while achieving security and compliance. 

• Contact centre solutions by contact centre people 

• Globally accessible cloud 

• Regionalise data in locations globally through a single service 

• Integrated with all payment providers and is carrier, phone and CRM system agnostic  

Contact: 

t (UK): +44 (0)207 030 3770 

t (US): +1 866 645 2903 

e: info@pcipal.com 

w: www.pcipal.com  

 

 

mailto:info@pcipal.com
http://www.pcipal.com/
http://www.pcipal.com


 

 

 

One of the first companies ever to host contact centre technology in the cloud, USAN has provided contact centre software as a 

service since 1989. In today’s digital environment, USAN now helps companies integrate communications and legacy technology 

and automate business processes to deliver seamless, omnichannel customer experiences. 

USAN is an Amazon Web Services Select Consulting, Technology, and Service Delivery Partner offering design, integration and 

implementation services for effective Amazon Connect deployments. With years of AWS experience, as a partner and a 

customer, USAN has a proven methodology for deploying successful and impactful Amazon Connect solutions. 

USAN PROFESSIONAL SERVICES 

Jumpstart for Amazon Connect 

This service offering delivers an Amazon Connect Proof of Concept (POC) in 2 weeks, supporting up to 20 agents, 2 agent groups, 

DTMF IVR menu routing and prompting, and the tagging of 5 data elements for display on the agent desktop. 

Advanced Implementation and Systems Integration for Amazon Connect 

USAN provides custom system configuration and integration services for Amazon Connect. Services including advanced IVR self-

service builds, skills-based ACD routing logic, LEX chatbot development and integration, transaction orchestration with backend 

systems, workflow-driven agent desktops, AWS infrastructure setup, custom reporting, and advanced analytics services such as 

transcription and intent analysis. 

USAN CONTACT SUITE 

As an AWS Technology Partner, USAN has built a set of pre-packaged solutions that extends the power of Amazon Connect. 

These solutions require no integration effort and can be seamlessly implemented to work in tandem with Amazon Connect 

services. With Contact Suite, agents have access to a single, unified interface in an all-in-one application. A workflow-driven 

agent desktop, outbound dialing campaign management, web chat, and email are fully integrated with Amazon Connect, 

supporting prospects and customers on the channel of their choice. 

Agent Desktop for Amazon Connect 

USAN Desktop is an easy-to-implement application that brings the full power of Amazon Connect to the agent desktop. Desktop 

supports screen pop, call dispositioning and integration with backend systems. It enables agents to receive, make and manage 

calls on Amazon Connect and supports configurable tabs with context-aware content and embedded websites. 

Dialer for Amazon Connect 

USAN Dialer is an accessible, TCPA-compliant platform that manages outbound calling campaigns on Amazon Connect. Dialer 

can run multiple, concurrent campaigns and blend inbound and outbound agent activity. The solution supports dynamic, 

automated list processing, configurable call dispositioning and advanced retry logic. 

Web Chat for Amazon Connect 

Web Chat is an easy-to-implement communications channel that lets prospects and customers interact with your agents directly 

from your website. Visitor metadata (or CRM data) displays full customer history and order details that can initiate a specific 

process or workflow during the live chat session. Customer experience is improved with tailored, personalized responses, and 

agent efficiency improves with the ability to work in a blended digital/voice environment. 

Email for Amazon Connect 

Email is another important digital communications channel to add to the omnichannel mix. Agents can respond to emails from 

traditional email clients or from web and mobile forms. Because email is configured and managed from the same unified 

interface as the other components of Contact Suite, emails can be blended with other interaction types for optimized agent 

workloads. Customer satisfaction is boosted because emails can be routed based on agent skill for quick issue resolution. 

Contact: 

w: www.usan.com 

e: info@usan.com 

t: 888-676-1112 

a: 3080 Northwoods Circle, Peachtree Corners GA 30071, USA 

Twitter / LinkedIn / Facebook / Instagram 

http://www.usan.com
http://www.usan.com/
mailto:info@usan.com
https://twitter.com/USAN
https://www.linkedin.com/company/usan/
https://www.facebook.com/USANInc
https://www.instagram.com/usan_inc/


 

 

 

 

 

 

Unify Your Communications? 

We Thought You'd Never Ask. 

Vonage is redefining business communications once again. We're making communications more 

flexible, intelligent, and personal, to help enterprises the world over, stay ahead, anywhere. 

We’ve got Unified Communications that enables your team to keep working, anywhere. 

We’ve got Contact Centres that enable your entire sales and service team to keep selling and serving, 

anywhere. 

And we have APIs that enable you to deliver communications services that matter, anywhere. 

But that’s it. 

We’re really great at all those things. 

So, in summary. 

Vonage is the best for all your business communications, anywhere.  

If you’re ready to transform businesses to collaborate more productively and engage your customers 

more effectively across all communications channels, be sure to contact us from anywhere… 

Contact: 

w: www.vonage.com/contact-centers   

t – INT +44 207 206 8888 

t – UK:  0800 280 2888 

t – US +1 (855) 534-2888  

t – EMEA +32 2 793 3835 

t – APAC +61 285 993 444 

LinkedIn  /  Twitter  /  Youtube  /  Facebook 

http://vonage.com/
http://www.vonage.com/contact-centers
https://www.linkedin.com/company/vonage/
https://twitter.com/Vonage
https://www.youtube.com/user/vonage
http://facebook.com/vonage
http://www.vonage.com/contact-centers
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CLOUD: WHAT IS IT AND WHO’S USING IT?  

CLOUD: TERMS & DEFINITIONS 

Having technology provided and managed by a third-party away from a customer's premises is not a 

new idea, with service bureaux and ASPs (application service providers) being around for many 

years. PBX functionality through Centrex has been available since the 1960s, with IVR and ACD 

functionality often being offered through a network provider too. In the past few years, the success 

of SaaS (Software-as-a-Service) solutions, especially for CRM, have paved the way for widespread 

creation and adoption of cloud-based solutions, both from incumbent vendors and solution 

providers new to the industry, with the take-up of IP and movement towards more open systems 

also driving the use of cloud. The recent requirement for mass homeworking has further 

strengthened the hand of those who say that the argument for cloud has been won.   

The economic downturn’s negative effect on capital investment made businesses demand more 

flexible pricing alternatives, which made the pay-as-you-go, operating expense of cloud-based 

solutions an attractive proposition. Many CPE (customer premise equipment) vendors have reacted 

to this demand by offering rental-based options similar to their cloud competitors, although CPE 

provision will still require payment for hardware, testing and other items.  

The modern contact centre has a multitude of applications supporting it, with hardware, middleware 

and networking equipment around and inside it. The traditional method of deploying these 

resources has been on a CPE basis, with the business's IT resource implementing and maintaining it. 

Now, the vast majority of this equipment, functionality and supporting resource is available in a 

third-party hosted environment, through one of the various types of cloud-based delivery.  

Broadly, there are five types of functionality that contact centres use:  

• Contact centre functionality: ACD/PBX-type functionality (including interaction routing and 

queuing), CTI, IVR (routing and self-service), outbound dialling  

• Desktop applications: CRM, customer management systems, helpdesk applications, agent 

desktop, access to knowledge bases, multichannel handling applications, scripting, web chat 

& collaboration 

• Management applications: workforce management, QA/QM, call recording, interaction 

analytics, reporting, MIS and business intelligence, eLearning, workforce optimisation, 

customer experience feedback 

• Enabling technology: security, databases, payment technology, middleware, IP networks and 

other common architecture or hardware infrastructure  

• Other hardware: IP phones, PCs or desktop terminals, headsets, etc. 

  



Is it time  
to move to  
the Cloud?

As pioneers in cloud-based contact center  
services, USAN has perfected

• Design • Implementations
• Integrations • Applications 
for some of the world’s largest enterprises.

Visit us at usan.com to learn more.

http://www.usan.com
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Cloud-based solutions are the latest in a line of alternatives for businesses to owning and running 

their own technology. Here are explanations of some of the terms that readers may have 

encountered in researching cloud-based contact centres.  

 

• Cloud is the delivery of computing and storage capacity as a service to different business, 

organisations and individuals over a network. The acronym CCaaS (Contact Centre as a Service) is 

now widely used, and may consist of Infrastructure as a Service (IaaS) - servers and storage 

space, Platform as a Service (PaaS) - operating systems and web servers, and Software as a 

Service (SaaS) - the functionality of software available on demand without the need to own or 

maintain it. The cloud is characterised by huge scalability and flexibility, (often, but not always) 

shared resources, a utilities approach to billing (pay for what you use, for example) and an 

abstraction of obvious on-site infrastructure.  

There are various deployment models: 

o Public cloud: applications, storage, and other resources are made available by a service 

provider, often offered on a pay-per-use model. Public cloud service providers own and 

operate the infrastructure and offer access via the Internet 

 

o Private cloud: infrastructure operated solely for a single organisation, whether managed 

internally or by a third-party and hosted internally or externally. They require 

management by the organisation or its third-party  

 

o Virtual private cloud: a deployment model that pulls in public cloud infrastructure-as-a-

service (IaaS) while running the application on-premise or in a private cloud, in order to 

improve disaster recovery, flexibility and scalability and to benefit from Opex-based 

costing while avoiding expensive hardware purchases 

 

o Community cloud shares infrastructure between several organisations from a specific 

community with common concerns (security, compliance, jurisdiction, etc.), whether 

managed internally or by a third-party and hosted internally or externally. The costs are 

spread over fewer users than a public cloud (but more than a private cloud), so do not 

gain as much from cost reductions. It may be a more appropriate deployment model for 

departments within government or public sector bodies, than within commercial 

organisations, for example a department offering Contact Centre as a Service to other 

departments or agencies within their network 

 

o Hybrid cloud is a composition of two or more clouds (private, community, public or a 

linked cloud/CPE solution) that remain unique entities but are bound together, offering 

the benefits of multiple deployment models. By utilizing "hybrid cloud" architecture, 

companies and individuals are able to obtain degrees of fault tolerance combined with 

locally immediate usability without dependency on internet connectivity. Hybrid Cloud 

architecture requires both on-premises resources and off-site (remote) server based 

cloud infrastructure.  



sales@cirrusresponse.com  @CirrusResponsewww.cirrusresponse.com0330 022 5784

Cirrus Contact  
Centre-as-a-Service 
Connecting the Customer Journey
Cirrus enables you to engage with your customers across every touchpoint as 
they traverse different channels such as voice, email, messaging, social, apps 
and voice activated assistance.

We combine voice, omni-channel and AI to deliver a solution that transforms 
customer engagement, enabling you to deliver an effortless, exceptional 
service to your customers.

Voice. Omni. AI.  Link Pay+

We partner with ambitious companies to help  
them deliver flawless customer experiences.

Connected agent  
applications  

& tools

Hyper-scale cloud 
with ‘one click’ 

provisioning

Flexible ‘partner 
up’ app support 

on any device

Rigorous security 
and compliance 

built in

Advanced routing 
and agent 
resourcing

Data-driven  
insight to support 
decision-making
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• SaaS (Software as a Service) is a model of software deployment whereby a provider licenses an 

application to customers for use as a service on demand. SaaS software vendors may host the 

application on their own web servers or download the application to the consumer device, 

disabling it after use or after the on-demand contract expires. The on-demand function may be 

handled internally to share licenses within a firm or by a third-party service provider sharing 

licenses between firms. 

On-demand licensing and use alleviates the customer's burden of equipping a device with every 

conceivable application. It also reduces traditional End User License Agreement (EULA) software 

maintenance, ongoing operation patches, and patch support complexity in an organisation. On-

demand licensing enables software to become an operating expense, rather than a fixed cost at 

the time of purchase. It also enables licensing only the amount of software needed versus 

traditional licences per device. SaaS also enables the buyer to share licences across their 

organisation and between organisations, to reduce the cost of acquiring EULAs for every device 

in their firm. 

Using SaaS can also conceivably reduce the upfront expense of software purchases, through less 

costly, on-demand pricing from cloud providers. SaaS lets software vendors control and limit 

use, prohibits copies and distribution, and facilitates the control of all derivative versions of their 

software. 

• CPaaS (Communications Platform as a Service) is a cloud-based platform that allows the 

embedding of real-time communication functions into a business’s own applications and 

workflows: voice, video and SMS can be integrated into mobile or web-based applications by 

way of APIs, eliminating the need to build infrastructure or individual interfaces. 

 

• CCaaS (Contact Centre as a Service) is a wide description of contact centre software that is 

hosted or built natively in the cloud instead of on client premises, and will usually include ACD 

routing functionality, IVR and often analytics, dialling functionality etc.   

 

• Hosted solutions have similarities to SaaS in that the application is hosted off the customer's 

premises, but may not actually be managed by the service provider. A hosted solution may be an 

individual instance of an application running on a single server dedicated to the customer, 

restricted in scalability by its finite nature. Although this may allow greater control and flexibility, 

it can be more expensive and there is less redundancy. It may be thought that all SaaS solutions 

are hosted, but not all hosted applications are SaaS. 

 

• Network-based solutions are marketed as solutions with equipment physically located in 

multiple locations, permitting users to access the various services via a combination of the 

contact centre’s internet connection and the standard PSTN networks. This allows complete 

geographic independence and disaster recovery (DR) solutions. 

 

• Multi-tenancy refers to where a single instance of the software runs on a server, but serves 

many customer organisations. Clients’ data and configuration are separated virtually but the 

same actual hardware, software versions and databases are used. This deployment model is 

likely to be able to offer functionality at a lower cost due to the economies of scale possible. 
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• Multi-instance occurs where separate software instances or versions (and possibly actual 

physical hardware) are provided for each individual business. This deployment option is 

considered effective for complex and deep integration, but is unlikely to be offered at a similar 

cost to a multi-tenant option. 

 

• Hardware virtualisation masks from users the physical characteristics of the platform, hosting 

multiple isolated instances of an application on one or more servers. The same image can be 

used on multiple sites, whether customer-owned or hosted. 

 

  



No good industry report on cloud-based 
contact centers would be complete  
without a deeper dive into the different 
types of cloud infrastructures available 
on the market today. As an AWS Service 
Delivery Partner, we know the differences 
and benefits of going with the public cloud 
option, specifically Amazon Connect, the 
AWS cloud-based contact center platform.

Difference No. 1: Flexibility
The traditional contact center consists 
of a conglomeration of technologies that 
are purchased and integrated at different 
times. As a result, organizations juggle 
an assortment of multi-year maintenance 
schedules that create technology lock-in 
and heavy dependencies. These deep  
integrations not only create a lot of technical  
work, but they also put organizations in a 
weak negotiating position.

Amazon Connect changes this dynamic. 
There are no contracts, no minimum 
monthly fees, or upfront payments. You’re 
provided with a set of tools that are open 
and available to use whenever you’re 
ready. There’s no lock-in whatsoever: no 
data lock-in, no integration lock-in, and  
no contract lock-in. Customers pay by the 
minute for Amazon Connect usage plus 
any associated telephony charges. This 
gives you the freedom and flexibility to 
adopt new tools and expand and enhance 
on them at a pace dictated by the business— 
not another vendor.

Difference No. 2:  
Improved Scalability
In an on-premises implementation or 
private cloud, you must plan for demand 
spikes and build out the infrastructure 

5 Things That Are  
Different About the  
AWS Public Cloud

data silos. All your data in Amazon  
Connect is available in real time across 
your environment.

Difference No. 5:  
Easy to Get Started
Setting up a proof of concept on-premises 
or in a private cloud can take months 
and require coordination across multiple 
departments – contact center operations, 
IT, procurement, etc. Amazon Connect is 
more straightforward. The graphical  
interface, which has a consistent look and 
feel across the AWS ecosystem, makes  
it easy to set up and manage. With no 
hardware or initial coding required, virtually  
anyone can fire up a basic proof of concept  
in less than a day. For more complex POCs,  
USAN can architect and deploy a solution 
that can transform your contact center 
operations.

Contact us when you’re ready 
to make the move.

accordingly. Because Amazon Connect 
runs on Amazon’s public cloud, there’s no 
hardware to deploy or manage. Plus, it’s 
available on-demand. This makes scalability  
a breeze. You can quickly onboard tens 
of thousands of agents and scale back 
down without so much as talking to a 
salesperson, managing telephony circuits, 
or sending out an RFP. Amazon does ask 
that you notify them if you are going to 
have a significant jump in scale, but this  
is a notification not a negotiation.

Difference No. 3:  
Access to the AWS Ecosystem
Amazon Connect is an open platform, so 
you can integrate it with your other contact 
center technologies. But you can also take 
advantage of the AWS ecosystem to get 
more out of your customer and company 
data. In the traditional contact center, each 
system has its own reporting database, 
making it difficult to pull data out, compare 
it, and analyze it. With Amazon Connect, 
you have access to all your data in real 
time, as well as the tools to make sense 
of it. For example, you can use Amazon 
S3 to store call recordings, and control the 
lifecycle of the data. You can process data 
in real time with Amazon Kinesis and use 
CloudWatch to raise an alarm.

Difference No. 4: No More Silos
Because data and applications exist in 
silos on-premises or in a private cloud, 
contact centers are challenged to deliver 
omnichannel customer service. Each 
touchpoint operates independently, with its  
own dataset. Amazon Connect breaks down  
the barriers between these touchpoints by 
eliminating the need to integrate separate 

www.usan.com 
© 2020 USAN. All Rights Reserved.
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WHAT’S CHANGED SINCE 2012?  

In the first edition of this report, written in 2012, it is probably fair to say that the main driver for 

cloud was that of Opex payments, rather than capital expenditure. While the pay-as-you-go, or 

monthly rental model is still an attractive proposition, it is far less important now. Solution providers 

point out that CPE deployments can now often be paid for in an Opex model, and that the 

movement to cloud is more about the functionality, agility and scalability that this model offers. 

It is also the case that operations have generally become more complex, certainly in the number of 

channels offered and the proportion of interactions going through them. It is no longer possible for 

many companies simply to focus upon voice, and the attendant need to provide a single view of 

customer regardless of channel acts as a inhibitor to the siloed approach. Quality monitoring, 

analytics, workforce management and the unified desktop are some of the tools used today that  

take all of the siloed data and try to put it into a holistic context, taking advantage of all the different 

data sources, and the expansive, open nature of cloud solutions encourages this outlook.  

Looking at the inhibitors, while concern over data security is still a real inhibitor for some, the 

concerns that many reluctant potential customers hold seem to be much more specific to their 

business. The advent of GDPR has created a new infosec concern.  

One of the main differences to have occurred is that cloud is now seen as a genuine alternative to 

CPE for even the largest of enterprises, not just smaller operations. Some state that they originally 

focused their product and marketing efforts on the small and medium contact centre sectors, but 

that many of their customers are now those with many hundreds (if not thousands) of agents. There 

is an increased familiarity and trust in cloud-based solutions, both in decision-makers’ personal (i.e. 

non-business) lives, and in the prevalence of cloud-based enterprise applications, which is meant 

that cloud as a deployment model has widespread acceptance. 

Solution providers note that there has been great growth in cloud solutions that support outbound 

sales activity, where the pay-as-you-go model allows outsourcers to have some control over their 

profit margins depending on the amount of work that they have, as well as benefiting from the 

immediate use of added functionality that cloud-based solutions provide. It is common for cloud 

providers to tightly integrate with CRM and contact management packages, and adding dialling 

functionality supports the consultative style of selling, giving agents the opportunity to research 

their customers before they dial. This is not just the case for traditional contact centres, but also for 

organisations which may not see themselves as having a contact centre, but which carry out large 

amounts of sales communication with customers and prospects, albeit in perhaps a more informal 

environment. Cloud-based solutions offer such enterprises the benefit and efficiency of the contact 

centre world, without the high levels of sunk cost and operational and technical expertise that a CPE 

solution would demand. 

Solution providers report that there is far less effort needed these days to explain the business 

benefits of cloud, noting that the widespread adoption of cloud-based CRM solutions has done a lot 

of the market education work for them. Almost unanimously, they note that while issues around 

cost and productivity are still important, organisations as a whole tend to be more concerned about 

the customer experience and service delivery, and that these are the messages that the market 

listens to. 
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Many solution providers’ cloud customers had tended to come from CPE environments which have 

reached end of life - which may then choose to migrate to cloud using the same provider, or come 

from a competitor - rather than from competing cloud vendors, although we are now seeing second- 

and third-generation uses of cloud amongst the early adopters. It is noticeable in the next section 

that the actual overall use of mature technologies such as call recording has changed little in the 

past few years, but that the deployment method has moved strongly from CPE to cloud.  

Once the dust settles, the largest boost to the widespread acceptance of cloud-based solutions will 

be seen through the successful rapid deployment of remote working contact centre agents as a 

reaction to the coronavirus crisis. The fact that so many operations moved within days to a cloud-

based environment and still managed to support customers as effectively as possible in the 

circumstances is proof that cloud’s disaster recovery and business continuity advantages cannot be 

overlooked or underestimated.   

  



RACE - The fast track to an intelligent, 
API-First contact centre solution

A secure, cloud contact centre 
solution, ready to go in minutes.
Try it at ciptex.com/race

RACE will provide you with an 
out-of-the-box solution, with no 
need for in-house developers. 

Improve productivity through 
plug-ins and integrations from 
the RACE marketplace.

steve.walker@ciptex.com

+44 (0) 345 880 0808
www.ciptex.com/race
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DRIVERS & INHIBITORS 

The many factors influencing the uptake of cloud-based solutions can be grouped into several areas, 

and it is important to remember that a factor (e.g. security) can be both a driver and an inhibitor:  

• Financial: how does cloud affect the investment and ongoing expenditure connected with 

technology and the operations of the contact centre? 

 

• Flexibility & Agility: how can cloud-based solutions help businesses with changing interaction 

volumes and distributed operations? 

 

• Supporting Remote Working: how does cloud support business continuity and work-at-home?  

 

• Functionality: what is the effect of cloud-based solutions on the functionality available to the 

contact centre?  

 

• Security: does cloud bring a greater risk to security, or the opposite?  

 

• Control: can a contact centre change how it operates quickly enough?  

 

• Integration & Customisation: while out-of-the-box functionality can be quick and cheap enough 

to get things moving, what if businesses need more a personalised approach? 

 

• Performance & Reliability: how does cloud affect the contact centre’s ability to deliver its 

service? 

  



-
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FINANCIAL  

Cloud-based solutions are sometimes thought of as having a ‘pay-as-you-go’ financial model that 

allows business of all sizes to move away from high front-end expenditure, in favour of a more 

manageable operational expenditure approach without any overspending. While this is true in some 

cases, it is perhaps better to consider the financial opportunities of cloud as being related more to 

shifting expenditure from capital expenditure (Capex) to operational expenditure (Opex).  

Small and mid-size companies in particular may not have the commitment or ready access to cash to 

make the necessary capital expenditures for expensive CPE. As a result, making the shift from Capex 

to Opex is especially relevant for these organisations, although the traditional CPE vendors have 

reacted by offering a lease/rental option as an alternative to the traditional lump sum plus 

maintenance fee pricing structure.  

Cloud offers contact centres a way forward without relying on capital investment:  

• Businesses can scale down future customer premises equipment (CPE) investment, with a 

resulting decrease in capital expenditure 

• Services are bought using a per-concurrent-user or even per-hour/per-minute pricing model, 

which helps to keep operating expenses manageable and controllable  

• Outright purchase of equipment isn’t for everyone, perhaps for reasons of budget or the 

ability to maintain the systems 

• There is the opportunity to scale up quickly as demand dictates, without purchasing lots of 

redundant licences or the hardware to support them 

• Remote working becomes a much easier proposition 

• Low-risk ability to start up, move, expand or trial new functionality without risking existing 

business plans 

• Business retain the freedom to downscale, change targets and react to meet demand, rather 

than commit themselves to long-term arrangements needed to justify CPE investments. 

 

Apart from the general, Opex-driven payment model, there are a number of specific scenarios which 

could impact cost positively for organisations: 

• For outsourcers and telemarketers who may have call volumes that vary dramatically 

depending on campaign levels, solutions with a flexible pay-per-usage pricing structure are 

particularly important. When production levels are the highest, and agent time is being 

billed to clients, the cost will increase. When there is less work, the cost drops accordingly. 

This allows the outsourcer to reduce risk, being able to predict one of the elements involved 

in profitability with much greater accuracy 
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• Cloud offers the freedom to choose location(s) which can affect ongoing costs considerably 

in cases where property leases or excessive rental costs are an issue, as well as offshore. This 

will also support either full or partial remote agent working scenarios   

 

• A cloud solution can offer organisations the opportunity to consolidate multiple suppliers 

into fewer (or even a single supplier), reducing the time spent on the supplier management 

role through having one point of contact and a single invoice. 

 

One of the major triggers for the move to cloud has been that infrastructure and applications have 

reached the end of life, with vendors indicating that they will no longer provide maintenance or 

support. At such a point, organisations have no choice but to consider their options, one of which is 

almost always cloud. Solution providers note that the financial benefits of cloud are not simply 

related to the cost model, noting that the decision point for some businesses can be where they see 

going forward a loss in potential revenue caused by the existing contact centre’s inability to deliver 

what is needed as it may be unaffordable or impractical in a CPE environment. 

A contact centre’s ongoing costs are mainly spent on staffing, with around three-quarters of 

operating cost spent on agents, IT staff and management. As cloud-based solutions are closely linked 

with moving from Capex to Opex, it is worth considering how a movement from CPE to cloud-based 

solutions could impact on expenditure in each of these Opex categories, thus reducing or 

substituting existing expenditure within the Opex budget and freeing up budget with which to pay 

the cloud provider.  

Figure 1: UK contact centre operating expenditure 
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Agent salaries 

At 64% of Opex, any small change in salaries will make a large impact on overall spend. Moving to 

cloud means that companies can be more flexible in their staffing arrangements, either through 

having agents in lower-cost locations (either onshore or offshore), and by supporting a more 

volume-driven staffing schedule (e.g. by having remote workers log on for short shifts when they are 

needed, rather than the full eight hours). It may also be the case that agents place an actual 

monetary value on the opportunity to work from home, reducing wage inflation pressure. 

Seasonality is also addressed, through being able to add and shed agents as needed depending upon 

the needs of the business throughout the year, without having to purchase all of the licences needed 

outright.  

Cloud offers various ways to reduce or otherwise manage overall salary costs, through contact 

centre virtualisation in all of its forms. 

 

Other salaries (e.g. management & IT) 

Businesses can experience a decrease in development & implementation costs and attendant IT 

management salaries, as cloud solution providers will already have solutions up and running. Moving 

physical hardware off-site also means that these maintenance requirements will no longer be an 

issue for the contact centre. As a general rule, cloud rarely makes a major impact on IT resourcing 

through staff number reduction, as most IT departments are overworked and have a backlog of 

projects that they are then able to dedicate themselves to.   

For multisite operations, moving to the cloud will offer greater opportunities for having a single-

cross-site management team in place, with call routing and self-service controlled at a single point, 

reducing management costs as well as improving consistency and increasing the available labour 

pool. Infrastructure and processes which are held in the cloud can avoid issues which CPE resources 

can experience, such as unnecessary duplication across multiple sites and a corresponding increase 

in management costs for configuration, administration and performance checking. 

 

Rent, utilities & local taxes 

Although businesses are usually tied into contracts for their premises, a cloud approach to 

technology means that a growing business can look for value elsewhere if a new operation is to open 

or a contract break occurs, without the upheaval and downtime associated with moving on-site 

hardware to another location. Moving equipment to the cloud will also reduce energy expenditure.  

Additionally, as cloud supports a remote worker/home agent scenario more cheaply, this can reduce 

the need to find additional physical space at a central location if the operation is growing, as well as 

assisting with business continuity.  
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Telecoms charges 

Call queuing at the network level also saves money. In multi-site operations - rather than pass a call 

down to a contact centre which may not have an agent immediately available to take the call – it 

makes sense to queue the call at the network level until an agent is capable and available to take it. 

The call is then passed – once – to the agent in the specific contact centre. 

 

IT maintenance 

Cloud-based solutions mean that the need for large server farms is reduced or removed, lowering 

the cost of hardware and maintenance. Software upgrades are carried out at network-level, 

reducing cost and upheaval. 

 

Training & Recruitment 

Cloud does not offer a great deal of opportunity for saving costs on training, although there may be 

some opportunity for recruitment savings based on having the ability to locate contact centres or 

homeworkers anywhere, including in lower cost areas, and through supporting the retention and 

attraction of high value agents by offering a homeworking option. 

 

Other expenditure 

Apart from these instances of reduced Opex, cloud offers other opportunities to cut down on 

unnecessary expenditure, including: 

• Operations with fluctuating traffic (either on a seasonal or more frequent basis) do not have to 

buy sufficient software licences and telephone line capacity to cover the peaks, as many cloud 

providers offer the possibility of adding short-term licences on a pay-as-you-go basis 

 

• The cloud allows users cost savings associated with not having to own or run their own 

hardware. Although servers may be a commodity purchase, the energy costs involved in running 

them can far outweigh the initial purchase and the majority of computing power generally sits 

idle in any case 

 

• Disaster recovery may be offered as part of the cloud package, reducing the cost of purchasing 

this service elsewhere. 
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Shifting Capex to Opex provided options for small and medium contact centres when budgets were 

tight, and this is something that many businesses of all types now face. However, even those 

businesses that were amongst the most cost-sensitive of operations now consider the cloud to be at 

least as much about flexibility, functionality and freeing up resources as it is about cost. 

However, in the interests of balance, we should also consider cost as being a potential inhibitor. 

While this may seem strange, using a cloud solution for a long time may end up costing more than 

purchasing the technology outright. The truth of this will be determined in the TCO/ROI study that 

will be undertaken before any decision is made about cloud, and will need to include related 

elements such as the cost of CPE system purchase and application updates, as well as the greater 

benefit and lower cost associated with more frequent upgrades and recent functionality inherent in 

the cloud model. The cost of terminating a contract should also be considered as a potential risk 

element in the cost equation, if the move to cloud does not work out. 

 

  



Foehn are a cloud-only contact centre business. 

We partner with Genesys to combine industry- 
leading contact centre technology with our own 
applications, services and support.

The result is industry-leading customer experience 
you and your customers can depend on.

The UK’s Leading 
Expert in Cloud 
Contact Centre

Gold Partner

EMEA Cloud Partner of the Year

Thinking of moving to the cloud? 
Visit our site for insights:

www.foehn.co.uk

https://www.foehn.co.uk/?utm_source=contactbabel&utm_medium=fullpage_ad&utm_campaign=contactbabel_guide_contactcentre&utm_term=foehn_homepage&utm_content=1
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FLEXIBILITY & AGILITY 

The maturity of Western contact centre markets, coupled with the high levels of mergers and 

acquisitions in industries such as utilities, telecoms, insurance and finance mean that many large 

companies are now in a position where they provide customer contact via multiple sites, often 

running on disparate technologies. Cloud-based contact centre solutions allow a way out of 

proprietary systems, lack of interoperability and the expense of maintaining many different systems 

without gaining from economies of scale.  

Of the 41% of UK operations that are multisite operations, 56% run as a single virtual contact centre, 

with 7% a mixture of virtual and stand-alone operations, and 37% as separate operations.  

One of the historically strongest reasons stated by respondents for staying non-virtualised was that 

there were too many different systems at each location to work together: a problem that cloud-

based contact centre solutions address.  

Figure 2: Multiple-site and virtual operations, 2009, 2014 & 2019 

 

 

There has been a slight rise in stand-alone single contact centres, with a decrease in stand-alone 

multiple sites from 23% to 15% over the past 10 years. There has also been a significant drop in 

organisations with a mix of virtual and standalone operations, and a corresponding increase in the 

proportion of organisations with a single virtual contact centre. 
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While the reasons for this cannot be proven, it could be that organisations with multiple standalone 

operations have at least tried to become more virtual. There may have been technical, operational 

or budgetary issues preventing them originally having a single virtual site which have now been 

resolved, allowing more companies to use fully virtual operations. The rise in single contact centres 

may have come as a result of the closure of small operations and the desire to increase agent 

numbers under one roof, and over the past few years, the press has reported numerous contact 

centre closures in multisite organisations where the remaining site then increased its size. 

Respondents with virtual contact centres have generally been very pleased with the gains in 

efficiency and service level that they have experienced. The ability to smooth out call spikes by 

moving them between contact centres, and the reduced wait times were particularly mentioned, 

although all of the potential virtual contact centre benefits mentioned were rated positively, 

showing a maturity and bedding-down of the technologies. However, there is some lack of 

unanimity amongst respondents about the effect of virtualisation on the net cost effect. 

Figure 3: Effects of contact centre virtualisation 
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On a day-to-day basis, cloud-based contact centre solutions can theoretically offer a better service 

level and a simpler environment for businesses to operate in.  

 

Reduced need for IT support and implementation 

Having hardware and software based in the cloud means that ongoing system maintenance is 

significantly reduced, as it is the job of the cloud provider to handle such matters. This is also the 

case in terms of implementing new systems, with new users generally stated to be up and running in 

a matter of weeks. In a crisis, many cloud solution providers have found themselves delivering 

remote working solutions within a couple of days, although these would not necessarily be 100% 

voice.  

However, the level of customisation may be less than that in a CPE environment with dedicated IT 

and business resource available, depending on the cloud deployment model, and potential cloud 

users should make sure that any bespoke functionality can be used or replicated in the new system. 

 

Larger pool of agents to choose from 

Treating multiple contact centres as a virtual contact centre allows great efficiencies can be made 

through economies of scale. This is especially true where businesses are using skills-based routing. 

All agent competencies are displayed to the scheduler – regardless of agent location – who can be 

more flexible, simply because the available resource pool is so much more deep. 

Cloud enables advanced features to be deployed without complex and possibly unreliable call flows, 

while offering disaster recovery and risk minimisation. For example, queueing interactions in the 

cloud allows for the searching and identification of relevant agents based on skill and requirements 

before the call is routed. The distributed nature of cloud enables users to state where they are 

working from at a particular time, giving single number contactability as the cloud service will find 

them.   

The support of contact centre virtualisation that cloud solutions provide is also applicable to 

homeworking. 26% of UK contact centres used homeworking in 2019, with a further 9% running a 

homeworking trial.  

For more information about homeworking, see ContactBabel’s report “The Inner Circle Guide to 

Contact Centre Remote Working Solutions”, as well as the next section of this report, “Supporting 

Remote Working”.  

  



 

 

Is your Contact Centre part of your Cloud Migration Strategy? 
 

Cloud computing is now an archaic term. Every business is moving to the cloud and it’s just a 

matter of time before a big swap out from premise. If you think you are not going to embrace 

cloud, think twice. Chances are, you send work emails through Office 365, you talk to your co-

worker over Webex, share files in Dropbox, sign your sales contracts in DocuSign, take an Uber 

home, watch movies in Netflix and “like” in Facebook but don’t realise how permeating these 

cloud applications are – be it within the enterprise or beyond. Contact centres are no exceptions, 

a bit slower than the application market in terms of cloud adoption given the behemoth 

telephony component. But with voice moving to the data world, we are clearly seeing the switch. 

Frost & Sullivan reports show the on-premises contact centre systems market drop by 6% with a 

simultaneous 12% growth in cloud contact centre market. 

Cloud native adds true business value to every key stakeholder in an enterprise.  

Real-time Agility for Operations  

We all know that a disaster or a business volatility will immediately impact contact centres. As an 

operations leader, how many times have you been in situations where you could not necessarily 

respond real time? Be it a quick configuration of the routing rule on the fly, scaling up instantly or 

setting up an instant remote workforce. And, not able to motivate agents because they don’t 

have an easy to use, integrated and intuitive desktop or have real agility in getting agents 

onboarded and trained. A cloud native contact centre helps you solve each one of these 

challenges. 

Innovation for IT 

We all see the benefits of instant scale, built in redundancy and less complex, inexpensive 

upgrades coming from cloud. But, the biggest value for IT is in moving away from being an 

organisation that just keeps the lights on to one that transforms and delivers true business value 

through innovation. IT leader productivity and innovation are key to your success - and an open 

platform from a cloud native contact centre provides you just that. It enables you to easily build, 

extend and integrate applications and opens up a new world of empowering IT to disrupt the 

business through innovation. 

Better Economics for Finance 

The argument of Capex to opex that comes with cloud is fair. But more important aspects are 

one true cost and paying for exactly what you use, not for all your pool that you use in 

contingency. And, you completely eradicate the cost of a replica, upgrade, professional services, 

license typical to a premise world. And, there is no more ROI floor for very small 

implementations. 

To learn more about how to modernise your contact centre with a complete, unified suite of 

cloud native customer experience applications visit uk.niceincontact.com/ent.  

Make your move to the real cloud, now! 

http://uk.niceincontact.com
http://uk.niceincontact.com/ent
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Short-term scalability 

The cloud offers great flexibility in adding or shedding agents and user licences, of particular 

relevance to businesses which have substantial changes in call volumes over a year (such as the 

seasonality experienced by healthcare providers in the US, retailers and travel agents), the nature of 

outsourcing contracts or companies which have to react quickly to handle event-driven call spikes 

(e.g. an emergency weather situation affecting utilities companies).  

Scalability is key: many contact centres want to be able to gear up and down to suit business 

demands and cope with peaks and troughs without unnecessary expenditure, and with cloud-based 

solutions they can do this on a daily or even intraday basis if necessary, instead of spending on 

capacity that they may not use for months.  

Some solutions offer a hybrid model, a mixture of CPE and CCaaS, which allows them to instantly 

access extra capacity on demand, depending upon the needs of the business. This can help to break 

down traditional barriers around providing cost-effective handling of seasonal volume spikes, peak 

periods, new campaigns and homeworkers. Some solution providers report that hybrid is an 

effective and popular way of offering an elastic demand capability and disaster recovery, whereas 

others have found that in their experience, hybrid is more of a stepping stone to pure cloud 

implementation, used as reassurance and proof of concept by businesses that were not 100% 

convinced. 

 

Centralised management 

In a multi-site, cloud-based environment, self-service and call routing scripts can be held centrally to 

increase the speed to alter these as required, and also to maintain consistency across sites. 

Infrastructure and processes which are held in the cloud can avoid issues which CPE resources can 

experience, such as unnecessary duplication across multiple sites and a corresponding increase in 

management costs for configuration, administration and performance checking.  
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END-USER QUESTION 1: HOW CAN WE HAVE THE BACK-OFFICE, KNOWLEDGE 
WORKERS AND HOMEWORKERS TO ASSIST WITH CUSTOMER CONTACT?   

 

A key advantage to the cloud is that the entire workforce can 

easily assist with customer contact, regardless of their 

physical location or which department they work in. In order 

to aid, we recommend an intuitive omni-channel platform that improves agent experience so you 

can deliver great customer service across all channels at all times ensuring business continuity.  

In addition to this, in order for the back office to assist more with customer contact when needed, 

we recommend considering an award winning Back Office Workforce Optimisation tool (OPX), 

specifically designed to enhance visibility and drive dramatic business transformation in the back 

office, but also offer the option to blend the back and front office together when needed. With real-

time cross-departmental intelligence about scheduling, task allocation and demand, businesses can 

pull back on their tendency to overstaff or even understaff in the contact centre when demand hits, 

by allowing OPX to assess when and if front line customer support needs additional help. 

To assist back office staff providing occasional front line customer support, this tool also comes 

equipped with a module called ‘Scriptflow’ which supports occasional agents through calls and 

messaging with easy to follow prompts.  

 

 

Forward-thinking companies know that a customer’s journey 

often goes beyond the contact centre walls to include back-

office, knowledge workers, and remote or homeworkers. Being able to forecast, schedule and 

understand productivity, engagement and the customer’s experience regardless of where the 

“agent” sits or which department they’re in is crucial for the modern contact centre. 

Calabrio makes it easy for contact centre managers to capture, monitor and analyse customer 

interactions and processes for work happening in all areas of the business and provide a blended, 

non-siloed data model to support holistic business intelligence. 

Calabrio Trax, our latest application from the Calabrio Innovation Centre, enables you to track those 

contact centre-triggered back-office activities that matter most and align with your business goals. 

Trax is ideal to help companies in all industries to accurately forecast and schedule for back office 

activities like processing claims, order fulfilment, compliance requirements, updating knowledge 

articles and more. 

For more information, please follow the links below: 

Anytime, Anywhere Visibility into All Schedules Enables CentraCare Health Agents to Work from 

Home 

How to use Calabrio WFM to empower a remote workforce 

How to keep your remote agents connected and engaged 

7 steps to smarter scheduling in contact centres 

https://www.businesssystemsuk.co.uk/cloud-solutions-advice-hub#img-1/0
https://www.businesssystemsuk.co.uk/product/opx-back-office-workforce-management-optimisation-solution-bowfo
https://developer.calabrio.com/marketplace/solution/calabrio-trax
https://www.calabrio.com/resource-center/customer-success-stories/centracare-calabrio-one/
https://www.calabrio.com/resource-center/customer-success-stories/centracare-calabrio-one/
https://www.calabrio.com/blog/calabrio-wfm-promote-remote-workforce/
https://www.calabrio.com/wfo/workforce-management/how-to-keep-your-remote-agents-connected-and-engaged/
https://www.calabrio.com/wfo/workforce-management/7-steps-to-smarter-scheduling-in-contact-centers/
http://www.calabrio.com
http://www.businesssystemsuk.co.uk/
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CallMiner offers the ability know with data-driven confidence if these 

workers now assigned for frontline contact are actually meeting 

expected customer engagement standards. In some cases, they will 

not. To mitigate these challenges, CallMiner provides a coaching infrastructure that makes it easy to 

find and share examples of how a customer interaction should occur to make mentoring more 

impactful, assign tasks to make sure that supervisors can manage a group of agents that need more 

support, and automate scoring across every interaction to measure performance for teams and 

individuals. 

 

 

 

Cloud contact centres are far better placed to deliver a consistent level of service 

across the end-to-end customer journey. During their lifecycle customers touch 

many different parts of your organisation: your sales function, your logistics 

function and your after-sales team; their loyalty and repeat business is affected 

by each of these touchpoints. We believe in delivering a true multi-experience; a consistent and 

connected service across all channels, all touch points and parts of your organisation. By leveraging 

the cloud, any person or bot, can access your contact centre platform at any time, from any location 

to deliver a true multi-experience to your customers. 

 

 

 

 

Due to the current health crisis, many call centres closed their offices. A 

question often arises: "How to ensure the continuity of sales and 

customer service teams activities?" 

Thanks to our 100% cloud-based solution, we helped our 300+ customers in their transition to 

working at home. Using the right tools allows your teams to be operational in just a few minutes. To 

receive calls from your home, you just need an internet connection and a phone (fixed-line, mobile, 

softphone, WebRTC)! We also supported companies that did not have a cloud solution. 

https://blog.diabolocom.com/en/callcenter-homeoffice  

 

 

 

https://blog.diabolocom.com/en/callcenter-homeoffice
http://www.cirrusresponse.com
http://www.callminer.com
http://www.diabolocom.com/en/
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As the Customer Experience (CX) becomes the key competitive 

differentiator for many organisations, it is important that enquiries are 

dealt with quickly and efficiently. To do this companies must reach 

beyond the front-line contact centre agents, drawing in experts from 

across the business or from third parties who can deliver the expertise to resolve issues the first 

time, every time. 

At Enghouse this is something we recognise as we build our applications to meet our customers’ 

needs and expectations.  With our Enghouse Cloud SkypeforBusiness connector, agents can see the 

presence information of their colleagues and transfer/conference voice interactions across the 

organisation to the right resource so that difficult calls can be handled by skilled experts. As a long-

standing partner of Microsoft we are working closely with them on developing our solutions so that 

when you move over to Teams you will be able to benefit from the same functionality. 

 

 

Foehn cloud contact centre solutions (both our in-house cloud contact 

centre VoxicoCX and Genesys Cloud) have strong collaboration tools for the 

back office ensuring agents can collaborate seamlessly with other members of the organisation to 

deliver great customer experience.  VoxivoCX and Genesys Cloud also have strong integration 

capabilities to 3rd party tools such as MS Teams to deliver the same collaborative experience 

between agents and back office. 

 

 

Our unified communications and collaboration (UC&C) solutions give you the 

power to choose which systems to make available, and how to roll them out 

to which employees. Our technology allows you to extend full voice and 

digital capabilities to remote agents and other teams, so they can connect and log in from home. 

We work with you to uncover your unique business requirements before tailoring solutions to meet 

them. It means the solution is adapted to your needs, powering efficiency in the areas you need it 

most, while making it considerably easier to manage. Our approach is flexible and agile, and we work 

within your existing network – seamlessly integrating to eliminate technical complexity and make 

adoption simple. We’re here to help you drive business forward.  

For more information on solutions we can offer, please go to: 

• Remote working solutions 

• Workplace evolution adapting to the digital office 

• Call Centre and Customer Experience 

• Mitel MiContact Centre Business 

https://www.mitel.com/solutions/business-need/remote-working
https://www.mitel.com/en-gb/blog/workplace-evolution-adapting-to-the-digital-office
https://www.mitel.com/en-gb/solutions/business-need/call-center-customer-experience
https://www.mitel.com/en-gb/products/applications/contact-center/micontact-center-business
http://www.mitel.com
http://www.enghouseinteractive.com
http://www.foehn.co.uk


 
 
 
 
 

 51 

 

Back-office, knowledge and homeworkers don’t engage with 

customers all the time like your frontline agents. There are 

two approaches to leveraging cloud contact centres and 

having them help customers during their down time  

1) Cloud contact centres come with great pre-packaged integrations and open APIs to integrate 

unified communications – desk phones. An agent interacting with a customer can either transfer or 

conference a knowledge agent effortlessly by connecting the call to their desk phones (unified 

communication). NICE inContact has prebuilt UCaaS integrations with top vendors.  

2) Another option is to provide these workers concurrent/ shared contact centre subscription across 

pool so they can start taking customer conversations with just a browser and phone. 

 

 

Using a SaaS model, the cloud contact centre will run in an agent’s 

web browser and therefore any staff member with access to the 

internet will be able to help with customer contact. These people 

may be setup as member of a dedicated back-office or knowledge team within the telephony 

platform, allowing them to interact with the customer and the contact centre agent when brought 

into a call. 

 

 

USAN would offer a cloud-based solution on Amazon Web Services - Amazon 

Connect, that can easily transition non-contact centre employees to customer 

service roles. Employees can begin to take inbound calls, make outbound 

calls, and interact with customers via web chat and email with a few simple 

clicks.  All that’s required is a desktop or laptop computer, a headset, and an internet connection 

with a supported browser. There are no applications that you need to install and there are no 

additional license requirements because Amazon Connect is a usage-based model. 

  

https://www.niceincontact.com/call-center-software/ucaas-integrations
http://www.pcipal.com
http://www.usan.com
http://www.niceincontact.com
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Vonage owns the entire communications stack, from Contact Centre to 

Unified Communication to APIs and AI, all completely integrated into 

one powerful solution that can create a better customer experience and 

greater employee satisfaction. Across all business users, there are common call controls, single sign-

on, a single intuitive interface, professional presence and availability, and a common directory to 

provide a single source of truth for all employees. 

For example, a call comes into the contact centre from a customer needing some key information 

from the Finance team. For many organizations, the response would be ‘I’ll look into that and call 

you back later with an answer’. With Vonage, the contact centre agent can see the availability of the 

Finance team, send them a quick instant message or call, and then respond immediately with the 

answer. 

Because the contact centre can use the full resources of the business to support customers, 

collaboration becomes effortless. Additionally, using the same tool to manage internal and external 

communication makes adoption simple, with fewer applications to learn and no messy workarounds 

or additional costs for internal collaboration. And as an added bonus, all internal voice and video 

calls also become completely free. 

 

 

 

 

 

 

 

SUPPORTING REMOTE WORKING 

The previous section referred to the benefits that cloud brings to workforce flexibility, and this is 

something that many businesses at the time of writing (April 2020) have had to manage very quickly 

through remote working in order to keep their staff safe while still managing their customers. This 

section of the report looks at the effect of the coronavirus crisis on the UK contact centre industry, in 

particular how it is bringing cloud to the fore.   

In April 2020, Channel Doctors ran a short, rapid-response survey for UK contact centres to gauge 

some of the changes that were taking place in the industry due to coronavirus, including headcount, 

absence, remote working and customer contact levels. The following section provides the results of 

these questions: although the sample size is only 77 contact centres, the survey gives a flavour of 

what was happening in the industry at this time.  

https://channeldoctors.co.uk/cx/
http://www.vonage.com/contact-centers
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Survey respondents were slightly negative about the effect of coronavirus on their headcount: 

although 4% had made staff redundant, more than four times as many were planning to use the 

government’s coronavirus job retention scheme, and had furloughed some or all of their staff. 18% 

of respondents were actively recruiting new staff. Whether growing or shrinking operations, having 

a scalable cloud-based solution which can add or shed licences very quickly will help to manage costs 

and get new agents on-board very quickly without having to be physically present to set up IT 

applications on their desktop.   

Figure 4: The effect of the coronavirus crisis on headcount (early April 2020) 
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Changed  

times dictate  

changed ways of  

working. That goes for us  

too. So, if you have a customer  

engagement challenge then get in touch.  

Let’s have a chat and if we can help – or find  

an associate who can – pay us by outcomes. No  

We give bespoke, practical guidance to optimise the experience you 

deliver to acquire, develop, service and retain customers in a radically 

changing world. With 20 years’ experience in customer engagement 
and contact centres, Channel Doctors has created value for clients as 
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Guardian, Gucci, Just Eat,  Sky and 3.  
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http://www.channeldoctors.co.uk/
mailto:hello@channledoctors.co.uk
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The greatest current effect of coronavirus on the contact centre industry is the enormous shift to 

home-based agents.  

84% of survey respondents reported that they had moved from a centralised office environment to 

being mainly home-based, with 13% still mainly based within a contact centre, and 3% of 

respondents previously having a remote agent environment. 

A 2019 ContactBabel survey of over 200 UK contact centres found that while 26% of operations had 

some homeworking capability, only 3.8% of UK agents were actually based at home. Clearly, there 

has been an extreme and dramatic move to a widespread remote working environment within the 

space of a few weeks, driven entirely by cloud. After the crisis, making a strong business case for 

having a non-cloud based solution is likely to be the exception.  

Figure 5: The effect of the coronavirus crisis on remote working (early April 2020) 

 

 

  

Moved to being mostly 

home based
84%

Still mostly office 
based
13% Mostly home based 

previously
3%

Effect of coronavirus crisis on remote working (early April 2020)



RAM Tracking Avoids 
Disruption in Contact 
Centre Operations as  
it Transitions Employees  
from Office to Home  
During Global Health Crisis 

There are many circumstances that can adversely impact your contact 
centre’s ability to provide the service you would usually deliver. From 
heavy snow, to extended power outages and health crises, every 
organisation needs to consider how it would operate if its employees 
cannot get to their usual place of work.

RAM Tracking, a provider of GPS vehicle tracking systems for 
businesses in the UK and Canada, was able to maintain its 
commitment to outstanding customer service when it needed to 
transition employees from working in the office to their homes, in 
response to the global health crisis.

With the contact centre traditionally operating in an office 
environment, RAM Tracking’s business continuity plan required:
•  All 80 employees in the UK and Canada to be able to work from home 

with immediate effect
•  Data and customer records to be accessible remotely
•  A 360-degree view of the customer
•  Redirection of calls and ability to transfer between remote agents or 

redeploy to other departments as required
•  Call recordings to be handled and accessed remotely

RAM Tracking selected Vonage Contact Center and has benefited from:
•  Tight integration with Salesforce
•  Flexibility and scalability 
•  Increased conversion rates
•  Detailed reporting
•  An improvement in their inbound and outbound calling operations 

efficiencies
•  Delivering sales and service excellence in line with the company’s 

objectives

“It’s vital for us to be 
able to deliver a 
continuous, effective 
service when the 
unexpected happens. 
Unplanned events can 
have a serious impact 
on a business’s 
operations, so 
continuity planning  
is crucial to ensure  
the contact centre  
can run smoothly  
in all eventualities.”

“Without Vonage and 
Salesforce for our sales 
and customer service 
team, which is about 
75% of our business,  
it would have been 
extremely difficult if not 
impossible to continue 
operating remotely.”

CHRIS MCCLELLAN,  
CEO AND FOUNDER,  
RAM TRACKING

www.vonage.com/contact-centers                    +44 800 086 9444 

CSAT and 
NPS are up 
to 70%

500,000+ 
outbound 
sales calls

75,000 
inbound 
service calls

Pipeline has 
increased  
by 47%

Check out the RAM Tracking case study and 
blog post to find out more

https://www.ramtracking.com
https://www.vonage.com/resources/customers/ram-vehicle-tracking/
https://www.vonage.com/about-us/vonage-stories/ram-tracking-avoids-contact-center-disruption/
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The final chart in the short survey is perhaps the most interesting. From a typical consumer’s 

perspective, the difficulty in getting through to a contact centre in the time of the coronavirus crisis 

seems to prove that call volumes have increased hugely across the board. Digital channels also set 

very low customer expectations, with the typical quoted email response rate being measured in 

many days.   

In fact, these data suggest something of a different picture: whereas businesses such as banks, 

supermarkets, travel and telecoms may well be experiencing increased call volumes, other sectors –  

for example, the claims department of car insurers, luxury goods retailers and public transportation 

providers – are likely to have far lower than normal contact volumes.  

Additionally, there may well be other factors impacting upon poor customer contact outcomes, such 

as  

• increased call lengths (due to very different types of query) 

• longer after call wrap-up (due to lack of agent familiarity with remote systems) 

• depleted resource (due to staff absence) 

• shorter working hours.   

Judging by the chart below, it seems fair to say that for every survey respondent whose customer 

contacts have increased, there are almost as many that have seen a corresponding decrease. The 

scalability of cloud solutions mean that any changes in volume or staffing can be managed far more 

easily and cost-effectively than in a CPE environment.  

Figure 6: The effect of the coronavirus crisis on customer contact levels (early April 2020) 

 

  

Customer contact 
increased by 50%+

16%

Customer contact 
increased by <50%

24%

Customer contact is 
similar

23%

Customer contact 
decreased by <50%

23%

Customer contact 
decreased by 50%+

14%

Effect of coronavirus crisis on customer contact (early April 2020)
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FUNCTIONALITY 

Solution providers that offer both cloud and CPE solutions are at pains to point out that it is not the 

choice of deployment model that should come first, but rather how the operational requirements 

and functionality of any solution match the business’s strategy.  

Historically, hosted solutions were primarily tailored for SMEs, with a trade-off between low-cost of 

ownership and speed to deploy against less powerful functionality. These offerings would tend not 

to offer the full range or richness of functionality of their CPE equivalents, but recent years have 

seen concerted efforts by solution providers to be able to offer the same levels of functionality 

regardless of deployment model. This is not to say that today’s cloud-based solution offered by a 

solution provider to a business with 20 seats will be the same as one with 500 seats: small 

operations are more likely to require a solution which is relatively easy to use as well as being 

cheaper, but any functionality which they do not have as part of the package is likely to be able to be 

switched on as and when they require it.  

The levels of functionality available differ from provider to provider, and of course businesses need 

to decide which pieces of functionality are vital, and which are worth foregoing to gain the benefits 

of cloud-based solutions. Customisation in multi-tenancy environments is obviously far more limited 

than with a CPE delivery model and the cloud provider may not be able or willing to support unique 

customisation requests. This has tended to mean that there has been a balance between 

functionality, cost and flexibility, although solution providers have made great strides in offering 

similar levels of functionality to their CPE offerings. Having said that, the majority of functionality 

that contact centres require will be available through a cloud-based model, and the prevailing 

opinion is that with the level of competition in this area, cloud providers will be more likely to 

update and innovate to keep ahead of the game.  

The issue of customisation and integration with existing legacy systems is of differing importance for 

every business. Many businesses may welcome the opportunity to revisit their old business 

processes, management information and general operations with a completely open mind. Others 

may have very specific requirements which are non-negotiable. For most businesses, there will need 

to be a balance between the way they are used to doing things, and the way the cloud solution 

works. Having said that, cloud providers are at pains to point out that legacy systems do not have to 

be replaced or abandoned, just that the levels of customisation and integration required may reduce 

a little of the advantage that moving to a cloud-based solution can bring: the rapid implementation 

of technology, with minimal requirements for IT resource and seamless integration between 

components. Vendors note that cloud-based solutions have often been architected from the ground 

up, so that various components work together seamlessly, requiring less time and effort to use. 
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Trial new applications quickly using a low-risk pilot 

Contact centres can expand, move, increase size or try out new functionality without the high initial 

set-up costs. Using a pay-per-use model allows businesses to start a contact centre or move at low 

risk or increase for a temporary campaign or try out new functionality without having to spend 

excessive amounts of time and money first. This is especially true for applications such as speech 

recognition which can be a very expensive solution to implement at a CPE level, and also ones where 

the business wishes to trial a technology quickly, or simply use it in a specific business unit. 

Amongst the biggest gainers from cloud technology are mid-sized contact centres, a market which 

many vendors had been failing to address in the terms which its size and importance deserved. 

Solution providers which have deep and rich CPE functionality aimed at the high-end of the market 

had historically been reluctant or unable to offer similar features to smaller operations at a price 

point that was acceptable to both parties. Cloud-based solutions mean that this market is becoming 

more important to vendors: for example, when using a multi-tenant deployment, the reduced 

implementation time and lower levels of integration and customisation means that more achievable 

price points can be offered than in a CPE environment, as vendors gain from the economies of scale 

associated with multi-tenancy (assuming a critical mass of customers).  

 

Future-proof 

A competitive, open cloud environment should mean that vendors will be motivated to innovate and 

provide better service. Cloud solution providers have continually to enhance and develop their 

services which bestows a competitive advantage to business users who can deploy the latest 

technology and the often inherent advantages of improved functionality, service and reduced costs, 

through their contact centres. In effect, a cloud solution removes the technology stranglehold 

experienced by many contact centres with CPE and allows them to concentrate on their core 

business as this release of frequent new functionality can be used to achieve a strategic service 

advantage. Some cloud offerings now are built using a microservices architecture, in which an 

application is made up of multiple loosely coupled and independent services, which allows code to 

be changed more easily and supports high availability and scalability, as when new features are 

added there is no need to take down the entire system.  

In a CPE environment, upgrades to applications are carried out under ongoing maintenance 

contracts. Upgrading one element may cause a knock-on effect requiring other applications to be 

upgraded as well, a task which can be long and expensive. Cloud-based providers update 

applications on an ongoing, regular basis.  
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SECURITY 

In the first market stage, security tended to be the greatest concern expressed around moving to a 

cloud-based solution, as – naturally – businesses will tend to think that they can look after their 

precious data better than anyone else, as they have the most to lose through any mistakes. Worries 

about attacks from outside or within the service providers' organisations, or through poorly 

designed security creating potential risks, mean that allowing a third-party to be in control of a 

businesses' data security is usually a major cultural and technological change to the way most 

businesses and IT departments have operated.  

Cloud security is a shared responsibility, and cloud service providers have created the cloud shared 

responsibility model in order to show their customers who is responsible for what1. Basically, cloud 

service providers are responsible for the security of the cloud, while customers are responsible for 

the security their data in the cloud, but responsibility differs depending on the type of cloud service 

required (e.g. IaaS, PaaS, SaaS, etc.). With IaaS, the customer manages the guest operating system, 

applications and the firewall configuration, as well as their data, permissions, identities and access. 

The cloud providers handle physical, infrastructure and network security. With PaaS, cloud service 

providers also handle the operating systems, and with SaaS, the cloud service provider manages the 

infrastructure and applications. Customers are still responsible for managing their own data, as well 

as user access. 

Yet cloud-based solution providers have invested very heavily in physical and logical security – which 

many organisations have not done themselves – as it is in the solution providers’ own best interests 

to do so: fear of a substantial data breach, and the consequent damage to brand and any financial 

penalties means that taking security shortcuts creates great risk for the viability of the solution 

provider. For an enterprise to set up its operations with a similar level of security and disaster 

recovery is extremely expensive, and the increasing number and stringency of regulations means 

that this is unlikely to change at any time in the near future. 

Organisations should expect that data should be at least as secure in a third-party environment that 

is dedicated solely to providing a high-quality cloud-based service, as this is one of the factors by 

which the solution provider will succeed or fail. Potential cloud clients should look for: 

• multiple levels of firewall protection 

• continuous intruder detection systems 

• a two-person rule for changes to code or hardware  

• frequent scheduled password changes 

• external testing and audit trails 

• data encryption used both in storage and in transit, under the control of the user 

• additional layers of user authentication and privilege  

• vetting of employees with access to sensitive information or hardware 

• internal traffic and server monitoring. 

  

 
1 See: https://aws.amazon.com/compliance/shared-responsibility-model/  

https://aws.amazon.com/compliance/shared-responsibility-model/


Stepping Up to 
Secure the Cloud

SECURITY CONCERNS USED TO PREVENT 
CONTACT CENTRES FROM MOVING TO THE 
CLOUD. NOW, IT’S A REASON TO SWITCH.  
FIND OUT WHY.

READ THE REPORT

https://info.calabrio.com/contact-center-cloud-security/
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Businesses should make sure to ask their cloud provider what data encryption levels are operated, 

and whether the customer is given control of the data encryption key. Data should be encrypted at 

all stages, when travelling over the network between business and the database, and also when it is 

in the database and any back-up databases too. US organisations may wish to check that providers 

have the appropriate level of FIPS 140-3 certification2, and are compliant with PCI-DSS3, Sarbanes-

Oxley4, HIPAA5 and any other regulatory requirements.  

A cloud deployment may be more likely to be associated with security risks as there may be the 

assumption that the transmission of data will be over the public Internet, and that data from 

multiple customers may be held on shared hardware in place physically separate from the business. 

This is not necessarily the case: businesses may choose to have a private circuit such as an MPLS 

network, or to secure the Internet connections by using IPsec VPN tunnelling. In any case, the 

physical and logical security offered in an offsite, dedicated location may well be superior to the 

business’s existing IT/IS environment. 

Different architectural approaches may be appropriate: virtualisation offers a separate single 

customer, multi-instance environment in the data centre; the hybrid, local control model may offer 

the option to keep voice traffic and customer data (including recordings) locally within the business’s 

own private network.  

Agents working at distributed locations may require controls such as audit and fraud programs, 

functionality to control what agents can hear or view, strong and regularly updated protection of the 

PC environment (including anti-malware, anti-virus and firewalls), as well as screen and voice 

recording.  

Some elements to ask about include: 

• Security: the cloud provider must have a strong security management system based on an 

internationally-accepted security framework, to include physical security measures and 

secure data centre facilities. Relevant policies, certifications and standards include the 

ISO/IEC 27000 family6, PCI-DSS Level 1 Service Provider, and ISAE 34027 (or SSAE 18 in North 

America). It should be noted that with the increased use of homeworkers, security controls 

should be data centric, rather than location centric. Potential customers should look for 

independent third-party accreditation, proof of investment above and beyond the minimum 

required by regulation and regular penetration testing. The GDPR concept of “Privacy by 

Design” means that organisations need to consider privacy both at the initial design stage 

and throughout the development of new products or services that involve the processing of 

personal data. 

• Access: access to the service provided using industry standard encryption, or via a VPN. Data 

in transit should be encrypted using strong encryption 

 
2 https://csrc.nist.gov/publications/detail/fips/140/3/final  
3 https://www.pcisecuritystandards.org/pci_security/ 
4 https://en.wikipedia.org/wiki/Sarbanes%E2%80%93Oxley_Act  
5 https://www.hhs.gov/hipaa/index.html  
6 https://www.iso.org/home.html  
7 https://en.wikipedia.org/wiki/ISAE_3402  

https://csrc.nist.gov/publications/detail/fips/140/3/final
https://www.pcisecuritystandards.org/pci_security/
https://en.wikipedia.org/wiki/Sarbanes%E2%80%93Oxley_Act
https://www.hhs.gov/hipaa/index.html
https://www.iso.org/home.html
https://en.wikipedia.org/wiki/ISAE_3402
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• Usage: make sure customer data is used only as instructed or to fulfil the cloud service 

provider’s legal requirements and that governance and role-based access management 

policies, and ongoing process testing procedures are in place. This should include user profile 

controls; all data having a unique key for its owner; authentication; deactivating unused 

accounts; automated alarms; logging; audit; penetration testing and regular changing of 

encrypted passwords 

• Data ownership: make sure the cloud provider claims no ownership rights to customer data 

• Payment functionality: see The Inner Circle Guide to Fraud Reduction and PCI Compliance for 

full details on the payment card solutions available in the cloud, as well as the next section 

of this report 

• Disclosure: the cloud provider must only disclose customer data where required by law 

• Geographical data location: the cloud provider must specify the locations and countries in 

which data will be stored. Physical protection of the data centre(s) should also be 

considered. Data centres in multiple physical locations will offer disaster recovery options if 

servers are fully mirrored 

• Auditing: the cloud provider must use third-party auditors to ensure compliance, both 

physical and technological, and should submit to audits by their clients’ IS teams as required.  

 

Other interested parties include the Cloud Security Alliance, a not-for-profit organisation with a 

mission to promote the use of best practices for providing security assurance within cloud 

computing as a whole.  

The General Data Protection Regulation (GDPR) came into effect in May 2018, and brought with it a 

host of new challenges for businesses and cloud providers, the latter of whom are now brought 

under the data protection umbrella as data processors. It would be the work of a whole separate 

report to cover the issues fully, but a good overview of the changes can be found here and here. 

It is worth noting here that the greatest risk to security does not usually come from technical 

malfunctions or sinister attacks on a company’s infrastructure, but rather through human error, 

failing business practices and a lack of understanding where the greatest risks are. For example, even 

if a cloud provider can demonstrate the highest levels of security, infosec is still at risk if the contact 

centre’s agents are scribbling down customers’ payment details on Post-It notes. As such, security 

can be less about technical elements, and more about the governance and processes in place within 

the organisation. Having said that, some solution providers note that while the business-level 

executives tend to believe the cloud security isn’t a problem, the IT department is concerned about 

opening its firewall. 

 

  

http://www.contactbabel.com/
https://cloudsecurityalliance.org/
https://www.cloudindustryforum.org/content/cloud-and-eu-gdpr-six-steps-compliance
http://www.fieldfisher.com/media/3993765/the-gdprs-impact-on-the-cloud-service-provider-as-a-processor-mark-webber-privacy-data-protection.pdf
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END-USER QUESTION 2: AS GDPR MAKES THE CLIENT AS RESPONSIBLE FOR 
DATA BREACHES AS THE CLOUD PROVIDER, HOW WOULD YOU PROVE TO US 
THAT YOUR SOLUTIONS ARE SECURE AND GDPR-COMPLIANT? 

 

Speech analytics becomes an essential element for cloud contact 

centres to ensuring compliance for consent with ability to search for 

specific customer requests as well as for how and when agents 

request recording permission.   Another speech analytics benefit is an ability to review historically 

stored call recordings and automatically redact sensitive data that should not have been captured. 

 

 

When selecting your cloud contact centre platform, it is important that it is 

secure from both a GDPR and data security perspective and also from a 

business continuity perspective. You should satisfy yourself that the platform 

incorporates security by design, understand the Dev Security Ops and the 

approach they take during system configuration to ensure that it fully complies 

to both legislation and best practice. 

 

 

 

The GDPR gives you the opportunity to develop a new confidence pact 

with your customers by being transparent about what you do with their 

data – a concept they are far from indifferent to. A recent Wavestone survey conducted across six 

countries including the United Kingdom, France, Germany, Italy, China and the United States, found 

that half of those surveyed believe that their information is used for other purposes than those they 

have approved.  

2 things are important: 

• Make customer information clear, precise and to the point 

• Get customer consent and prove it 

As far as the actual solution is concerned the method in which consumer data is held must be 

secure. Upon request, consumer data should be either presented or removed in a timely fashion 

executed both manually or automatically. 

The Diabolocom solution will automatically remove consumer data in compliance with GDPR and can 

be removed either individually or in bulk at any point. We allow some customisation with this but as 

a business you will have to ensure your processes are in line with the GDPR regulation. 

http://www.cirrusresponse.com
http://www.callminer.com
http://www.diabolocom.com/en/
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For Enghouse, cloud security is front of mind and thus the architecture 

complies with industry best practices including IBM Cloud’s 

infrastructure layer and its standards.  

Cloud contact centres generally receive only non-identifiable information with telephone-based 

interactions; this is typically the Calling Line Identification (CLI). The registered owner (person or 

business) of this CLI is usually unknown. If a cloud-based contact centre solution can also handle 

non-voice interactions, it is more likely identifiable information e.g. the sender’s email address might 

contain personal information but not necessarily, and web chat might contain a name, account ID or 

Case ID and perhaps a social interaction might contain a WhatsApp ID, etc. Enghouse Cloud ensures 

that it complies with the GDPR requirements (for example, data needed to route these interactions 

is discarded immediately after use and any related systems log data is anonymised before analysis 

within the cloud platform). Any potential prospect will need to ensure their cloud provider can also 

accomplish the above. 

 

 

It is critical that any cloud provider has taken their GDPR obligations 

seriously as a data processor and have enough guarantees to implement 

appropriate technical and organisational measures.  Things to look out for are robust Data 

Processing Agreements covering personal data processing, strong data subject request policies and 

API’s and secure Information Security practices and certifications such as ISO 27001. 

 

 

 

GDPR guides the security standard cloud services need to meet. To ensure 

sufficient levels of protection are met, you will need to start questioning your 

providers more thoroughly before buying into a solution. Starting with asking 

whether they can access customer data in a timely manner, where your data is held, and if the 

company is educating their employees on all the key compliance requirements. 

Respecting the privacy of our customers and partners has always been integral to the way Mitel 

operates. Our Privacy Policy outlines how Mitel collects, protects, uses, and stores personal data. 

https://www.mitel.com/en-gb/legal/gdpr 

https://www.mitel.com/en-gb/legal/gdpr/faq 

 

 

https://www.mitel.com/en-gb/legal/gdpr
https://www.mitel.com/en-gb/legal/gdpr/faq
http://www.mitel.com
http://www.enghouseinteractive.com
http://www.foehn.co.uk
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As a data processor acting and serving customers, providers 

should place an extreme importance on ensuring all GDPR 

Articles are enforced and audited. Start by asking your 

provider what security features they use in their cloud contact centre to better protect data this is 

most sensitive. They should be able to prove their GDPR commitment with a third-party qualified 

security assessor that validates their security measures.  

Some companies, like NICE inContact, elected to have these audits performed before the EU 

regulatory agencies mandated external compliant assessments – so a provider with a proactive 

approach can be a signal of how seriously they take GDPR compliance. More details here. 

 

 

Cloud providers have their own compliance portals as it’s a shared 

responsibility model. The ‘Security of the Cloud’ element is 100% 

the cloud providers responsibility, with responsibility of ‘Security in 

the Cloud’ being a shared item. How much is shared will depend upon whether you are using a 

Platform as a Service (PaaS) or Software as a Service (SaaS) model. The cloud-based contact centre 

normally leans towards the SaaS model.  Ask your cloud provider for a responsibility matrix defining 

exactly who is responsible for what. Also ask for copies of Data Protection statements, ISO and PCI 

DSS certificates. 

 

 

 

USAN is committed to offering services and resources to our customers to 

help them comply with GDPR requirements that may apply to their activities. 

Many requirements under the GDPR focus on ensuring effective control and 

protection of personal data. USAN services give you the capability to 

implement necessary security measures in the ways you need in order to enable your compliance 

with the GDPR, including specific measures such as: 

• Encryption of personal data 

• Ability to ensure the ongoing confidentiality, integrity, availability, and resilience of processing 
systems and services 

• Ability to restore the availability and access to personal data in a timely manner in the event 
of a physical or technical incident 

• Processes for regularly testing, assessing, and evaluating the effectiveness of technical and 
organisational measures for ensuring the security of processing 

Questions you should ask your prospective cloud vendors: 

- Does the Cloud Service support your GDPR processes and does it provide the tools to adhere to the 

specific measures above? 

- How does the Cloud Service help you deliver citizens’ right of access, erasure, portability and 

rectification? 

- Does the Cloud Service demonstrate and provide the tools necessary for you to achieve the 

necessary ISO, SOC, and C5 certifications? 

https://www.uk.niceincontact.com/call-center-software-company/legal/gdpr-faqs
https://www.uk.niceincontact.com/call-center-software-company/legal/gdpr-faqs
http://www.pcipal.com
http://www.usan.com
http://www.niceincontact.com
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Beginning 25 May 2018, the General Data Protection Regulation (GDPR) 

took effect in the European Union. What to look for in a compliant 

supplier: 

GDPR gives individuals more control over how businesses collect, store, and use their personal data, 

raising the security standard that cloud services need to meet. You should start questioning 

providers more thoroughly before buying into a solution, asking whether they can access customer 

data in a timely manner, where data is held, and if the company is educating their employees on all 

the key compliance requirements. 

Not only is the Vonage Contact Center solution fully compliant, we also help our customers ensure 

their contact centres are compliant. For instance, one aspect of GDPR is the 'right to be forgotten'. If 

a customer exerts their 'right to be forgotten', the vendor must act on their request. Vonage Contact 

Center provides a Right to be Forgotten tool that anonymises or removes personal data held in 

Vonage Contact Center, including call recordings and related data. Vonage Contact Center also 

provides the ability to delete call recordings, associated comments, and Conversation Analyzer data 

independent of other Vonage Contact Center data. 

For more information, please visit: https://www.vonage.com/contact-centers/platform/ 

Vonage privacy policy: https://www.vonage.com/legal/privacy-policy/ 

Also, see: https://www.vonage.com/resources/articles/10-steps-contact-centres-should-take-to-

prepare-for-gdpr/ 

 

 

 

All cloud providers will understand the critical need of GDPR 

compliance. However, before asking the cloud provider 

certain questions, you need to ask yourself the following: 

• Understand the personal data that you collect daily. Understand the reason, and the 

methods you use to segregate the data based on business use ad the processes you use to 

manage consent.  

Following this, you then need to keep this in mind when looking for a GDPR compliant service 

provider: 

• Pick service providers that are prepared to help you be compliant and that are aware of and 

fulfil their own responsibilities. As a provider, for example, we ensure all our cloud vendors 

development and operational processes comply with regulations such as SOC2, HITRUST, PCI 

which are all validated through external audits. 

• Make sure your service provider clearly defines what they will do and what you must do to 

ensure compliance. Being compliant should be a shared responsibility 

https://www.vonage.com/contact-centers/platform/
https://www.vonage.com/legal/privacy-policy/
https://www.vonage.com/resources/articles/10-steps-contact-centres-should-take-to-prepare-for-gdpr/
https://www.vonage.com/resources/articles/10-steps-contact-centres-should-take-to-prepare-for-gdpr/
http://www.businesssystemsuk.co.uk/
http://www.vonage.com/contact-centers
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Data privacy and protection are becoming global focus points as 

digital tech becomes further ingrained in society. When looking 

for a cloud-based workforce optimization (WFO) solution ask questions like: Does your organisation 

or solution comply with GDPR regulations? Describe your information security organisation and 

responsibilities. 

Calabrio offers many out-of-the-box capabilities related to capturing, viewing, deleting and 

protecting employee and customer information that can help you comply with GDPR .  We help 

contact centres comply with GDPR mandates by providing advanced data capture, data viewing, 

data deletion and data protection capabilities that support an employee or customers’ right to 

control their personal data. Additionally, our consultants can work with you to ensure your Calabrio 

solution is designed to comply with regulatory requirements that fit within the framework of the 

Calabrio Shared Responsibility Model. 

To better support our customers, Calabrio has issued an e-book with valuable information on how to 

navigate GDPR and how Calabrio can help your organisation comply with and maintain GDPR 

requirements : Calabrio’s “How-To” Guide on Navigating GDPR 

The Calabrio Information Security Program is based on NIST Cyber-Security Framework. In addition, 

the compliance frameworks for AICPA SOC2 Type 2, ISO 27001 and PCI DSS are incorporated into our 

Common Control Framework and renewed annually. And finally, Calabrio is a member of the EU-U.S. 

Privacy Shield Program. 

Find more information about Calabrio’s security commitments at: 

Protect what matters most – risk & compliance innovation for the contact centre 

Calabrio is committed to information security 

  

https://info.calabrio.com/calabrio-how-to-guide-on-navigating-gdpr-and-ccpa
https://www.calabrio.com/contact-center-compliance/
https://www.calabrio.com/calabrio-is-committed-to-information-security/
http://www.calabrio.com
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THE ROLE OF THE CLOUD IN PCI COMPLIANCE 

19% of UK survey respondents use third-party cloud-based payment solutions. Using a cloud-based 

solution to collect card data at the network level means that no cardholder data is passed into the 

contact centre environment, whether infrastructure, agents or storage. As such, this can be seen to 

de-scope the entire contact centre from PCI compliance.  

Like any cloud solution, it relies heavily upon the security processes and operational effectiveness of 

the service provider, although the PCI DSS attestation of compliance and external audits, along with 

regular penetration testing may well show superior levels of security over what is present in-house. 

Some cloud-based solutions may require greater levels of integration or configuration than their on-

site equivalents, but most seem to be engineered in such a way as to minimise changes to the 

contact centre systems, processes or agent activities.  

Level 1 PCI DSS cloud-based payment service providers have to meet very specific standards on a 

regular and ongoing basis, which may well be in excess of what a merchant / organisation is set up to 

do:  

• An annual Report on Compliance (ROC) by a Qualified Security Assessor (QSA) 

• Quarterly network scan by an Approved Scanning Vendor (ASV) 

• Penetration Test 

• Internal Scan 

• Attestation of Compliance (AOC) Form. 

Cloud-based payment service providers offer the ability to scale up and down, depending on 

business requirements, and allows payments to be taken from any location (including homeworking) 

through a virtual terminal payments solution. This also means that the payments element of disaster 

recovery is covered.  

A cloud-based payments provider can also offer a number of payment channels (e.g. web, IVR, SMS, 

live phone, etc.), and enable recurring payments to be made securely without having to repeat card 

entry, through tokenisation.  

Some businesses, especially those with a large contact centre, use an automated IVR process to take 

card details from the customer, descoping the agent environment. Mid-call IVR (or agent-assisted 

IVR) is seen as a more customer-friendly approach than post-call IVR: the caller may have additional 

questions or the requirement for reassurance and confirmation after the payment process, perhaps 

around delivery times or other queries not related to the payment process.  

Many businesses which use IVR for payment will use a cloud solution provider and this will take the 

card data out of the organisation altogether. If they do not, the card data will still be within the 

organisation’s network, so although this approach takes the agent out of scope, it does not in itself 

ensure PCI compliance. 

An increasing number of businesses are using secure digital payment methods to take card 

payment. The customer is sent a secure hyperlink via SMS, email, chat or social media which directs 

them to key in their card details, potentially treating this as a 3D Secure ecommerce payment rather 

than a MOTO payment (which are likely to be treated as non-secure payments by card brands), 
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attracting lower fees and protecting the merchant against fraud-related chargebacks. While this 

method takes the voice channel out of scope, this may not work for customers who do not have 

access to a device that allows them to pay online, who are prevented from doing so by disability, or 

who see online payments as insecure and refuse to use this option, and alternative measures should 

be put in place to handle these payment exceptions.   

22% of survey respondents use DTMF suppression (also known as masking) in order to assist with 

card fraud reduction. DTMF suppression describes the practice of capturing DTMF tones and altering 

them in such a way that cardholder details cannot be identified either by the agent, the recording 

environment or any unauthorised person listening in. DTMF suppression aims to take the agent out 

of scope as well as the storage environment, as card details on the agent’s screen may be masked as 

well as the DTMF tones being neutralised (thus removing any - albeit theoretically small - danger of a 

handheld recorder being used). 

At the point in the conversation where payment is to be taken, the agent directs the customer to 

type in their card details using the telephone keypad. The DTMF tones are altered so that they no 

longer represent the card number or sensitive authentication details. The caller inputs their card 

data via a touchtone keypad in a similar way to an IVR session, keeping them in touch with the agent 

at any point in the transaction in case of difficulty, clarification or confirmation. The actual payment 

is sent directly to the payment provider, away from the contact centre.  

The PCI SSC notes8 that “some implementations of DTMF masking rely on DTMF-detection - this may 

introduce a delay in the masking, and the initial portion of the DTMF tones may not be masked (this 

is called “DTMF bleed”). It is important to ensure that all DTMF tones, including any initial small 

portions of ‘DMTF bleed’ that may be inadvertently allowed through a masking process, are not 

present in the environment. A properly designed and deployed DTMF-masking solution can take not 

only the telephony environment, but also the agent environment and CRM system out of scope. 

Entities should avoid solutions that leave agent environments in scope unless there is an 

unavoidable business requirement to do so.” 

  

 
8 PCI SSC Information Supplement • Protecting Telephone-Based Payment Card Data • November 2018 p33 



 
 
 

VAX CASE STUDY: Cleaning Up on PCI Compliance 

Vax was founded in 1977 by British entrepreneur, Alan Brazier. Today, the company has become a global market 

leader with continued innovation progressing from upright carpet washers, multi-cyclonic bagless vacuum 

cleaners, steam cleaners, through to handhelds, air purifiers and full-sized cordless vacuum cleaners.  

The Challenge 

Vax operates a busy contact centre, processing around 200 telephone-based payment transactions each day, with 

volumes increasing when specific advertising campaigns are live. 

Confirms Andy Kinney, Service Deliver Lead at Vax: “We place a great emphasis on providing an efficient and 

friendly service to all customers. Our contact centre systems are managed by our communications partner 

Vonage and all customer interactions are handled through Salesforce and our Magenta e-commerce system.  

“The one aspect that needed reviewing however was the way in which telephone-based card payments were 

being handled. Support for our previous system was coming to an end, but also we felt improvements could be 

made to the overall customer payment journey as, at the time, approximately 25% of card payments were failing 

as some customers struggled to use the IVR payment line.” 

Head of Customer Success, Nicki Harris explains, “We were keen to identify a solution that would improve the 

overall customer experience and improve our payment completion rates.” 

The Solution  

As a fully integrated partner of Vonage, PCI Pal’s Agent Assist solution was recommended to Vax. Not only does it 

enable firms to securely process credit card information, but it uses DTMF-masking technology which means 

agents remain in contact with the customer, so they can hand-hold them through the transaction process if 

needed, while the customer inputs their card details using their telephone’s keypad. 

Confirms Andy, “PCI Pal’s Agent Assist would ensure we remain fully compliant with PCI DSS. Importantly, our 

agents would be able to converse with the customer during the payment process, so if there are any queries they 

can be rectified there and then. It removes the need for customers to end the call and try again – or worse still, 

for them to end the call and go elsewhere. When an average purchase is around £250, it’s not only frustrating for 

the customer who is attempting to make a considered purchase, but it’s also potentially lost revenue for us. PCI 

Pal’s Agent Assist removes this risk.” 

The implementation between Vax, Vonage and PCI Pal was delivered in just four weeks. Adds Nicki: “Customers 

like the fact that they can continue talking to the agent, yet by keying in their card data they know it’s 

anonymous. Before, they were pushed into a system and we couldn’t identify where or why the dropout was 

happening. Some customers didn’t know what the hash or pound key was for example and would hang-up, 

uncertain of what to do next. This has now completely changed.”  

Results 

The solution from PCI Pal has been integrated into the existing Salesforce and Magenta e-commerce solutions, 

which the Vax agents are already familiar with and so adoption has been swift, as Nicki explains: “Our agents love 

the new solution; it has made transactions far more streamlined and, as such, we’ve seen a reduction in payment 

transaction times of over 15%. The frustrations have gone and we are confident that customers are receiving a far 

better, more personable experience as a result. 

“Customers are rightly wary of providing card details over the phone. Agent Assist provides great assurances to 

customers that their data is being handled sensitively and securely – plus the protection is there for our agents 

too. It takes a lot of pressure away from our team, who don’t have to worry about misplacing or mistyping details. 

It completely removes this risk from our business.” 

Concludes Andy, “PCI Pal’s Agent Assist has turned our Cardholder-not-Present payments around; transaction 

times have reduced and our agents are happy. What makes this a complete success however is that the payment 

failure rate has dropped from around 25% to less than 5%, which has completely exceeded our expectations.” 

http://www.pcipal.com
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CONTROL 

Control, visibility and reporting 

For some businesses, loss of control is of as much concern as fears over integration. A service 

provider may not be as responsive as an in-house team, and it may take hours or even days to make 

changes to the system, so service level agreements should include response times. It is also the case 

that the solution provider upgrades or implements new functionality as and when they wish, in the 

case of the multi-tenancy model, and backing up the system is also something that the solution 

provider becomes responsible for. It is vital that these issues too form part of any agreement 

between the client and the cloud solution provider, with expectations of the provider's speed to 

react stated and agreed in writing before any contract is signed. Cloud vendors provide complete 

visibility of their service availability and performance through web-based dashboards, and cloud-

based contact centre solutions are very likely to have an ongoing, real-time monitoring capability, 

often using a mobile app for management to view wherever they are. 

Some solution providers note that some traditional BPOs and outsourcers, as well as large financial 

institutions prefer to own and control their own technology, which is a major hurdle to overcome for 

a cloud provider. These organisations also have significant resources and focus upon security and 

governance, which makes the cloud proposition a more difficult sell, although not impossible. 

Having said that, multisite, global enterprises could benefit both in terms of cost and functionality by 

being able to consolidate their operations over a single platform, utilising a single supplier. 
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Cultural considerations 

Making the move to cloud is seen as a far bigger proposition than deciding whether to implement or 

replace a particular contact centre application such as call recording or workforce management. The 

decision can be as much cultural and political within an organisation as it is technological or 

operational. Perceived security and data privacy issues around cloud are always present in any such 

discussion, and a lack of confidence or understanding of the reality around these issues, especially in 

the higher echelons of decision-makers, has on occasion vetoed or delayed the move to cloud, 

regardless of the financial or functional arguments put in its favour. The recent rapid enabling of 

remote working by cloud solutions should go a long way to alleviating these misgivings. 

Solution providers note that it has also been the case that there has been a common perception that 

cloud is an all-or-nothing infrastructure decision, which is untrue. Many vendors offer options for 

customers to keep what they feel that they need on-site - for example call recordings and sensitive 

data - while moving offsite the elements of the contact centre solution that businesses are most 

comfortable with outsourcing. 

The move to cloud has similarities to the decision-making process around IP that many contact 

centres have been through: 

• it may not be related just to the contact centre, but other business areas too 

• the technical elements of the decision may not be easily understood by business-focused 

executives 

• concerns about security and reliability risks are frequently aired 

• the general movement of control away from the enterprise to a third-party can cause 

uneasiness 

• final decisions may not be made from within the contact centre environment.  
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THE RELATIVE IMPORTANCE OF DRIVERS AND INHIBITORS 

The following figure shows that there is no single dominant reason to move to cloud, as much 

depends on the nature of the business and contact centre environment.  

The ability to reduce capital expenditure was historically seen by respondents as the most important 

primary reason to move to the cloud, and while this is still seen as being somewhat important, 

increasing functionality is placed as a top 3 reason by almost half of respondents, with disaster 

recovery, improved scalability and the technology being at end-of-life also being viewed as more 

important factors than capex reduction.  

Figure 7: Reasons for choosing cloud-based solutions 
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Over the past five years, survey respondents were asked how important each of the nine reasons 

below was for choosing cloud-based contact centre solutions. In order to understand the changing 

view of the industry, these data were aggregated and ordered from 1 to 9 (where 1 is the most 

important and 9 is the least important), and are shown in the chart below. 

After five years of data, some patterns are starting to emerge: 

• the importance of scalability increased year on year, rising from 3rd place in 2015 to 1st 

place in 2017 & 2018. While this has fallen to 4th place this year, it is still seen as being very 

important 

• although disaster recovery was rated as the most important reason for choosing cloud in 

2015 and 2016, it dropped to 5th place in 2017. 2018’s rebound to 3rd place suggests that this 

factor is still very significant, a finding supported by keeping this position in 2019. We would 

expect this factor to grow in importance in future. 

• as time moves on, we may expect to see more decisions on cloud being driven by the fact 

that existing technologies are approaching their end-of-life. The big jump in the importance 

of this reason since 2015-16 may be signalling that obsolescent technology is increasingly 

driving people’s decisions around cloud 

• other reasons for moving to cloud that are relatively less important over many years include 

trialling new technology, supporting a decentralised structure and reducing pressure on IT 

resources. This is not to say that these factors are unimportant, as the previous chart has 

shown, just relatively so compared to others. 

Figure 8: Reasons for choosing cloud-based solutions (ordered, 2015-19) 
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INHIBITORS 

Despite the generally positive experiences that most users of cloud solutions have reported, there 

have been considerable barriers to implementation that have held back some potential users, 

connected with the greatest concerns around customisation, integration and investment. The 

following charts show the concerns that non-cloud users are worried about, and the issues that 

those actually using cloud have seen. 

For non-cloud users, the historically major concern that data security will be compromised by 

allowing a third-party to control customer details is well down the list, dropping from the 2nd 

greatest concern in 2013 to the 6th highest from 2015 onwards, and 7th in 2019. Solution providers’ 

efforts to provide greater education and understanding about risks and the reality of this – as well as 

striving to improve (and prove) the security and reliability of their own systems – seems to have paid 

off. Some cloud-based solutions allow clients to keep call recordings and sensitive customer 

information on their own site, whereas most others provide externally audited and accredited 

dedicated security that can usually surpass most on-premise offerings.  

Non-cloud users’ growing concerns are around whether the levels of existing CPE system 

customisation and functionality could be replicated in the cloud environment, and whether any new 

system would integrate fully with their existing environment. Those respondents with concerns that 

existing investments would be wasted if they were to move to cloud should be aware that many 

vendors offer a solution that can work alongside existing CPE elements, and in many cases, cloud 

functionality closely mirrors that available through the CPE model from the same solution provider.  

Figure 9: Concerns about cloud-based solutions (respondents not using cloud), 2013-19 
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When considering only those respondents that actually use cloud, the difficulty in integrating with 

existing systems, and concerns over necessary customisation are of most concern. The need to rely 

on third parties also continues to be an issue for many, although concerns about a resulting loss of 

control is not a major problem for most. 

The only major change seen for cloud users is their growing concern about integrating with existing 

systems, with this being one of the two major concerns for cloud users over the past few years. 

In all, it seems that cloud-based solution providers need to focus on addressing customisation and 

integration issues to reassure both potential and actual cloud users, although the general positive 

experience of most cloud users lends an element of reassurance.  

Figure 10: Concerns about cloud-based solutions (respondents using cloud), 2013-19 
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Considering a Cloud Contact Centre? 

4 POINTS TO START THE DISCUSSION 

As the popularity of cloud computing increases, companies with on-premises systems are faced with a dilemma. Do 

you follow suit and join the pack, or do you maintain your existing IT structure? It’s not an easy decision and one 

that many companies make with inaccurate or incorrect information. 

If you are considering migrating your contact centre systems to the cloud, it’s best to have the facts. Here are four 

things to consider when determining if a switch to the cloud is right for you. 

It doesn’t have to be all at once. 

Many companies believe that if they make the switch to the cloud, then they must transition all of their contact 

centre systems. That’s not true. In fact, for those with significant on-premises contact centre infrastructure, best 

practice is to keep the on-premises system running at full capacity for as long as it’s usable, maximising its ROI. The 

cloud transition should begin gradually, using cloud-based resources to cover extra needs, such as seasonal 

bursting, sustained growth or new analytics use cases. 

Your cloud strategy should be unique to your business. 

Flexibility is an essential value of cloud-based solutions, so a one-size-fits-all approach to deployment doesn’t make 

sense. Look for a technology partner that takes a collaborative and consultative approach. The partner should work 

with you to build a migration strategy that supports existing investments in on-premises infrastructure while 

identifying opportunities to leverage cloud efficiencies, build out coverage for peak demand and future growth, and 

deliver new value with advanced cloud-based analytics capabilities. 

Moving to the cloud does not mean sacrificing security. 

Though security has traditionally been a key concern for businesses transitioning to the cloud, modern cloud 

solutions provide comprehensive data security that generally exceeds that of traditional, on-premises systems. 

Leading cloud solutions are built to ensure encryption of all data — both in transit and in storage. This level of 

encryption is often several steps beyond that used in on-premises systems. Moreover, the cloud platform provides 

instant access to the latest security tools, updates and patches, in real time and without added cost or downtime 

for the contact centre. 

The cloud makes contact centre analytics attainable. 

The benefits of moving to the cloud prove particularly valuable for the modern contact centre. The cloud provides 

access to virtually limitless resources, empowering the contact centre with fast and cost-effective scalability to 

accommodate seasonal bursting and fluctuating call volume, as well as support sustained growth. These infinite 

resources also make customer interaction analytics a cost-effective reality, enabling the contact centre to home in 

on the true voice of the customer and use those insights to guide the business as a whole. 

Is the cloud right for you? That will ultimately come down to the needs of your company, but cloud-based options 

certainly are more flexible than you may have previously believed. So, shop the market, consult with numerous 

vendors and be specific in your wants. You may just find the best solution for your contact centre is to put your 

software in the cloud. 
 

Is your company thinking about making the change to the cloud? 

Download our eBook, Stepping Up to the Secure Cloud to learn more. 

calabrio.com | +44 (0)203 367 2122 

http://www.calabrio.com
https://www.calabrio.com/contact-center-cloud-security/dl-suttsc/
http://www.calabrio.com/


 
 
 
 
 

 82 

END-USER QUESTION 3: CONCERNS ABOUT CUSTOMISATION AND 
INTEGRATION ARE THE BIGGEST INHIBITORS TO CLOUD UPTAKE. CAN YOU 
REASSURE US THAT THIS WOULD NOT BE A PROBLEM?  

 

Today we find the reverse is true with Cloud based platforms providing far greater 

scope for tailoring applications to the needs of the business and enabling 

integration into a much wider array of solutions. Open-ended APIs, secured 

through a range of authentication options, means that you can integrate with any 

vendor. Browser-based accessibility provides greater control over the user interface while attribute-

based user access gives you granular control on who has access to what and when. 

 

 

Thanks to Web Services and APIs, integrations with all business tools are 

easier and easier. 

Let’s take the example of CRM. 

Diabolocom provides a call centre solution for customer service & sales teams, natively integrated 

into all CRMs and business tools. 

Benefits: 

• Leverage all your data to offer rich self-service to your clients and ensure proper 

qualification, prioritization and routing of calls to the most relevant agent 

• Empower your agents with all the information they need in a single interface  

• Automatically log and record all your calls within your CRM 

• Trigger post-call workflows (email, SMS, callback…) 

https://www.diabolocom.com/en/case-study-photobox  

 

 

With USAN’s cloud-based offerings, customization and integration are easy to 

execute.  We provide an open platform that easily integrates with any system 

that your contact centre relies on, such as customer relationship 

management (CRM), workforce optimization (WFO), or workforce 

management (WFM) systems. You have access to virtually any backend system to personalize 

automated experiences and provide conversation history and real-time context to agents as 

customers switch between voice and chat channels. There is no need for special connectors to build 

contact flow experiences that adapt to your customer needs. 

 

https://www.diabolocom.com/en/case-study-photobox
http://www.cirrusresponse.com
http://www.diabolocom.com/en/
http://www.usan.com
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When you move your contact centre from on-premise to the Cloud, you 

need to confirm that any interfaces to CRM or other third-party 

applications can move with you and that your chosen solutions 

provider can deliver the necessary integrations without significant costs 

or having to re-engineer these services. 

Standard Connectors to mainstream applications will likely deliver 90% of your requirements. The 

Enghouse Cloud AppXchange includes pre-built connectors to leading CRM and WFM solutions 

(Salesforce, Microsoft Dynamics, Oracle Siebel, Verint, Nice, Teleopti), as well as a generic CRM 

Connector which enables the easy integration of home-grown back-office applications for screen 

pops and click-to-dial functionality. The functionality of the Enghouse Cloud user interface is 

extensible thanks to its integration framework that simplifies the development of custom Gadgets by 

end-customers (using HTML5, angularJS and/or vue.js). 

Enghouse Interactive has significant Professional Services capabilities based on its 35 years of 

experience delivering all manner of integrations on and off-premise, including consulting, business 

analysis, solution architecture and design, API integration, fulfilment, managed services and solution 

optimisation. Our team of experts can also assist with, or develop highly complex, fully customised 

integrations. 

 

 

 

Foehn leverages Genesys Cloud, which is built for developers and is easy to 

integrate with other systems. Foehn typically helps customers with the 

following scenarios:  

1. Dynamic Routing and Self-Service 

2. Contextual Agent Desktops 

3. Automatic Contact Logging 

4. Third-Party Object Routing for tasks 

5. Data Warehouse reporting 

In addition to the standard Genesys Cloud reporting capabilities, Foehn can also deploy a hybrid 

cloud environment with a middleware service on-premise. This allows Foehn to integrate with 

internal systems with limited access to the internet. In addition to the standard integrations, if there 

is too much red tape around the systems used, we can leverage RPA to fill the gaps and automate 

process without needing all the necessary access since the bot will handle integration client side. 

 

 

 

http://www.enghouseinteractive.com
http://www.foehn.co.uk
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Most of our customers are driving digital transformation throughout 

their businesses, which typically involves deploying a cloud CRM 

solution such as Salesforce. So how well the contact centre integrates 

with the CRM and the ability to customise the customer experience across voice and digital channels 

are huge priorities. 

According to Ben Irvine, VP of Cloud Sales at Salesforce, ‘Vonage is the best and tightest native 

telephony integration with Salesforce’. This statement is a testament  to the fact that Vonage 

(formerly NewVoiceMedia) has been working closely with Salesforce for well over 10 years to ensure 

we have the most seamless integration on the market. No wonder  Vonage has the top-rated CTI and 

contact centre solution on the Salesforce AppExchange. 

Our platform offers a set of modern web services and a web API gateway that allows the customer 

to connect to the system via APIs to facilitate external customer application integration. 

Vonage Contact Center offers a complete solution that will be configured to meet each customer’s 

specific business requirements, as well as seamlessly integrate with their Salesforce org. 

Configuration is part of the solution—no custom development required. 

For more information: https://www.vonage.com/contact-centers/platform 

 

 

Normally, a cloud contact centre will ‘spin-up’ a standalone instance 

(copy) of their software for each customer. This copy can be 

modified as required by the provider to ensure it meets the 

customer’s needs. Multi-tenant systems are also available but may have less ability for major 

bespoke modification. 

 

 

Most businesses are already consuming and integrating with Cloud based 

applications, such as Email and applications on smart devices. Mitel strive to 

provide as much flexibility as possible so you can wrap your business 

communications solutions around your existing business processes and workflows through APIs and 

Open Media. Setting up a proof of concept can be very quick—one can easily test-drive a cloud 

contact centre solution and experience running the full set of capabilities. 

Examples of where Mitel have integrated in within existing technology include:  

• All Saints 

• Liverpool Football Club 

• Connect Group 

• City of York & Harrogate Borough Council 

• North Yorkshire County Council 

https://appexchange.salesforce.com/listingDetail?listingId=a0N300000025yAGEAY&tab=r
https://www.vonage.com/contact-centers/platform
https://www.mitel.com/learn/case-studies/allsaints
https://www.mitel.com/learn/case-studies/liverpool-football-club
https://www.mitel.com/learn/case-studies/connect-group
https://www.mitel.com/learn/case-studies/city-of-york
https://www.mitel.com/learn/case-studies/north-yorkshire-county-council
http://www.mitel.com
http://www.pcipal.com
http://www.vonage.com/contact-centers
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Cloud contact centres are more customisable than on 

premises-based contact centres. During initial 

implementation it is typically faster and more efficient 

compared to on premises systems. On premises applications 

are built using older, monolithic code bases rather than more evolved cloud approaches which are 

more modularised. Not just that, with cloud contact centres there is real agility and operational 

changes like call flow and routing changes that can be done by a business user in just a few minutes 

rather than wait in an IT queue for days.  

When it comes to integrations, a lot of cloud-based contact centres come with pre-built integrations 

to key applications like CRM and UCaaS. A custom integration for an on premises-based contact 

centre can take a few months, with investment in resources. NICE inContact has several hundreds of 

open APIs that various vendors have leveraged to build integrations, all listed in our marketplace. 

One of NICE inContact’s customers, Omega World Travel built an integration with Alexa to get real-

time view on their SLAs. 

 

 

In order to avoid these problems, the main question you 

must ask any service provider is around the different 

integration methods they have. Most providers have API 

methods available and normally these are known as WEB or REST APIs. These provide a method to 

program code and easily access and store data between systems. If there are APIs, you will be able 

to customise and integrate the solution to your needs. Some solutions will have off the shelf 

customisations or integrations such as a Salesforce or MS Dynamics plug in, whereas others may 

require specific custom integration.  

The key point to remember here is that if the solution being integrated to as well as the cloud 

solution being proposed are open API systems, you will be able to customise it. So, don’t forget to 

ask both your current system providers and any new cloud solution provider about APIs.  

 

Integration and customisation are key for digital transformation. 

They enable organisations to innovate and change rapidly, 

provide new business strategies, broad ecosystem connectivity, and excellent customer experience. 

Calabrio understands this, that’s why our solutions were built for ease of integration - giving 

customers access to easily import, export and integrate with our software allowing them to use 

Calabrio solutions in a way and at a pace that best suits their needs and enhances their overall user 

experience. 

Calabrio knows the importance of customisation and integration regardless of how our customers 

choose to deploy.  Integration helps our customers eliminate data silos allowing them to pull in data 

from across the enterprise and 3rd party apps. That is why we have pre-built integrations with 

leading on-premises and CCaaS vendors to help get customers up and running faster.  In addition, 

we provide a robust set of out-of-the-box integrations along with options for custom integrations 

with our open APIs and with our experts in our Professional Services and Innovation Centre teams. 

https://www.niceincontact.com/DEVone-ecosystem
https://www.uk.niceincontact.com/call-center-resource-finder/cxone-just-the-ticket-for-omega-world-travel
https://www.calabrio.com/platform-partners/
https://www.calabrio.com/professional-services/
https://www.calabrio.com/innovation-center/
http://www.niceincontact.com
http://www.calabrio.com
http://www.businesssystemsuk.co.uk/
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Every situation is different, especially when considering how to 

manage multiple channels of communication.   A capable speech 

analytics solution offers integration reassurance when it consolidates 

scoring and insight within the same system without channel boundaries.   Another issue to consider 

is how system integration is impacting contact centre agent performance.   Speech analytics 

frequently pinpoints integration challenges with behavioural indicators such as large blocks of 

silence when an agent requires data.   Persistently monitoring every customer interaction assures 

managers that they can proactively identify an integration challenge. 

 

  

http://www.callminer.com
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BEST FIT 

Not all businesses are ready for cloud-based solutions. Perhaps culturally there are too many 

concerns about security within various areas of the business to carry the argument. It may be that 

there has just been a major capital investment in CPE which fulfils the contact centre's need. Moving 

to cloud is not always a 'no-brainer'. Below are some of the characteristics that mean some 

businesses will choose CPE while others will migrate to cloud-based solutions.  

Figure 11: Characteristics of businesses choosing cloud and CPE 

More suitable for Cloud  More suitable for CPE 

Fluctuating call traffic (e.g. seasonality) that 
requires flexibility in adding & shedding agents 

More predictable traffic that does not require 
changes in agent numbers 

Planned addition of new sites and/or 
homeworkers 

Stable contact centre environment in terms of 
headcount and location 

Looking to add functionality and/or have 
technology at end-of-life 

Have made substantial and recent investments 
in technology  

Multi-site locations that could benefit from 
consistency of technology and management 

Single-site location or no need to virtualise 

Innovative and risk-taking culture aimed at 
gaining competitive edge 

Conservative cultural approach to new 
technology and risk management 

Simpler reporting & routing 
Very complex routing & reporting 
requirements 

More standardised back-office integration 
Sophisticated and deep integration with back-
office systems, developed over many years 

Willing to look at Opex model of funding More comfortable with Capex model 

Do not have enough experienced IT staff to 
implement, support and maintain desired 
systems 

Have a lot of experienced IT staff 

Willing to cede some control over privacy and 
security to third-parties 

Culturally unwilling to relinquish control over 
privacy and security 

 

Many solution providers emphasis that cloud/premise decision is just as much about attitudes and 

commitment to internal IT as it is about cost. For many organisations, the IT department is freed 

from its role of ongoing maintenance and management, and can look at other projects of more 

strategic benefit to the business. 
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CLOUD USAGE: VERTICAL MARKETS AND CONTACT CENTRE SIZES 

The suitability of cloud-based solutions by vertical market segmentation is perhaps less relevant 

than some other contact centre functionality, being more a factor of the individual organisation's 

requirements for flexibility, access to Capex funding, IT resourcing and the state of their existing 

systems.  

Figure 12: Use of cloud-based contact centre solutions, by vertical market (2015-19) 

 

Vertical market 2015 2016 2017 2018 2019 

Retail & Distribution 55% 38% 86% 92% 100% 

Outsourcing 69% 50% 75% 72% 88% 

Manufacturing 25% 10% 44% 62% 80% 

Public Sector 45% 50% 36% 45% 70% 

Insurance 53% 54% 30% 40% 69% 

Services 35% 33% 33% 33% 67% 

TMT 55% 42% 58% 69% 67% 

Transport & Travel 20% 95% 25% 20% 67% 

Finance 40% 67% 40% 40% 53% 

Housing 20% 25% 13% 38% 44% 

Utilities 60% 63% 40% 43% 20% 

Average 46% 46% 44% 52% 67% 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Use of cloud-based solutions, by vertical market (2015-2019)

2015 2016 2017 2018 2019



Company Info: 

AllSaints is a global contemporary brand that is 

headquartered in East London and designs full collections 

of womenswear, menswear and accessories. Founded in 

1994, AllSaints has over 3,000 employees worldwide and 

has 255 directly operated stores, franchises, concessions 

and outlets across 26 countries. www.allsaints.com

Situation: 

• Disparate telephony platforms in 27 different countries 

which required complex, time-consuming management

• The brand’s global London-based contact centre wasn’t 

fully scalable for seasonal change

• AllSaints sought a single hosted platform and contact 

centre to meet the needs of all the locations worldwide 

Needs: 
AllSaints needed a solution that would allow it to evolve 

and meet fresh needs, including the ability to integrate 

with Zendesk. Along with optimising the investment 

AllSaints had already made in Mitel’s technology, they 

wanted to be able to capture, archive, organise, playback 

and share voice documentation for valuable insight into 

customer interactions.

Solutions:
• MiCloud Flex  

mitel.com/micloud-flex

• MiContact Center Business 
mitel.com/micc

• MiCollab 
mitel.com/micollab 

• MiVoice call recording

Results: 

• A single telephony solution and contact centre which has 

significantly reduced management time and resource 

• A seamless global customer experience from  

a single platform 

• Improved unified communications for all employees 

and contact centre agents 

• Improved business continuity, resilience and redundancy

• 24/7/365 support and management from  

Opus Technology

• Increased flexibility and scalability for seasonal peaks  

and troughs

• Greatly enhanced platform agility

 SS-574529-R2004-EN

“ AllSaints now has a fully resilient 

and scalable Mitel UCaaS which 

provides a single experience 

across all 27 countries and 232 

stores. The move to the cloud 

has provided enhanced stability 

and reliability, with global 

functionality. AllSaints needed the 

wraparound care from Mitel and 

Opus, giving us full monitoring  

of the MiCloud 24/7.”

Andy Dean,  
Technical Operations Manager, AllSaints

Find more customer success stories 
like this at mitel.com/customers

ALLSAINTS
Mitel Customer Snapshot:

http://www.mitel.com/micc-outbound
http://www.mitel.com/micc
http://www.mitel.com/mivoice-business
http://www.mitel.com/customers
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As many of the respondents to our surveys are different each year, this may cause a fluctuation in 

the figures between years, especially in vertical markets where the number of respondents is 

relatively small. However, there is certainly enough historical data here from which to draw some 

conclusions.  

The outsourcing sector has been quick to embrace cloud technology, with the very nature of their 

business is a cultural fit with the idea of letting a third-party take control of non-core activities. The 

ability to add and shed agents very quickly, coupled with the definite knowledge of the associated 

cost appeal to the way in which these organisations do business, which also enables them to 

produce rapid and detailed bids for new work without fear of long technology implementation 

times, and with certainty over costs. The movement away from high-volume outbound campaigns 

into more of a blended environment has also put pressure on certain types of outsourcer to include 

new functionality, and cloud offers a quick and integrated way to do this. The flexibility of billing 

(including per-minute billing from some cloud providers) is a major attraction for a contact centre 

where this impacts directly upon profitability. 

Formerly a major growth pool in the industry, public sector contact centres have seen investment 

budgets slashed in recent years with little hope of a reversal in the near future. Many local 

government IT departments have been decimated in cost-cutting exercises. Cloud-based solutions 

offer a way to maintain a good level of functionality without having a large in-house IT operation, 

while keeping costs low and predictable. However, some vendors report that this is a very difficult 

market sector to sell into, with a high degree of inertia due to the defensive attitude towards any 

new expenditure and the potential shedding of knowledgeable and experienced IT resources. 

Seasonal contact centres (such as retail and travel) are also a major target for cloud-based solution 

providers, who can add pay-as-you-go functionality almost immediately. Even paying a premium for 

a short-term usage contract will be far cheaper for a contact centre which would otherwise have to 

buy extra full licences at a far higher cost. The high level of competition in B2C, especially retail, 

means that the promise of a quick return and low impact on profitability make cloud of great 

interest to this vertical market.  

Those businesses with a fixed, heavily-regulated environment such as utilities and finance are less 

likely to be early to the cloud, as they will want to maximise their existing infrastructure investment, 

and are likely to be risk-averse to allowing individual departments to buy what they want. Finance 

operations ae also more likely to have large infosec departments which will not easily cede control 

of data to a third-party.  

However, cloud-based solutions are slowly finding their way into even the most risk-averse verticals, 

such as healthcare, for which the importance of customer/patient data security cannot be 

overestimated. Many cloud providers have made it part of their strategy to meet or exceed the 

prescribed levels of security and audit in order to be able to address these markets and take away 

one of the most pressing issues faced by these clients.  

The rise in the use of cloud by the manufacturing sector shows the opportunity for this solution for 

smaller contact centres (the large majority of manufacturing contact centres are sub-50 seats), and 

while there may be some anomalous data caused by the relatively small sample size of this vertical 

market, there has certainly been substantial growth since 2015.  
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Departmental contact centres (in private companies rather then public sector organisations) have 

also been quick to consider cloud-based solutions, as their IT operations may not fit with the rest of 

the organisation and can be a burden rather than a strategic asset. Cloud offers them a chance to 

take control of their own destiny, rather than be a small part of a much larger whole that may be 

moving in another direction. Such departmental contact centres may be in the sales and marketing 

function, which means that outbound functionality is of great concern to them.  

Looking at our survey respondents’ use of cloud-based solutions by contact centre size over the past 

five years, it would seem that little changed between 2013 and 2017, with 45-50% of small and 

medium operations using cloud in some way, with larger operations perhaps a little more likely to be 

doing so. 

However, the use of cloud solutions has jumped considerably since 2017, especially in smaller 

operations. 2019’s usage figures are much higher than the previous year: while these figures may 

prove an anomaly – it is too early to say for sure – the general trend is certainly upward, especially in 

small and medium-sized contact centres.   

Figure 13: Use of cloud-based contact centre solutions, by size (2013-19) 

 

Contact centre size 2013 2014 2015 2016 2017 2018 2019 

Small (<50 seats) 42% 52% 41% 45% 44% 54% 75% 

Medium (51-200 seats) 49% 39% 47% 41% 43% 55% 65% 

Large (200+ seats) 50% 55% 55% 52% 47% 45% 61% 

Average 47% 48% 46% 46% 44% 52% 67% 
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The SME (small-medium enterprise) sector’s theoretical desire for the rich functionality available to 

large enterprises has been dampened by the cost of implementation, as well as the general lack of IT 

in-house resource available to fine-tune and customise it so as to get the most of the solution. 

Cloud-based solutions can now alleviate much of the past requirement for in-house resource, as well 

as offering an Opex solution at a lower price point for sophisticated functionality, and is a hugely 

attractive option for this sector of the market. Many solution providers offer pre-built solutions 

tailored for the requirements of specific vertical markets and business processes, accelerating time 

to implement, and reducing any need for expensive customisation. The SME sector is far more likely 

to take up cloud-based solutions wholesale, whereas the data later in this report show that large 

enterprises are more likely to evolve into cloud piece-by-piece.  

At an enterprise level, organisations that are young and rapidly growing that don't have the 

experience or incumbent team to run their own contact centre are prime candidates to consider 

cloud. Where the contact centre is dynamic – adding and shedding agents as required, whether 

contract-based, seasonal or multi-site/global – cloud is also a good fit. Organisations where finding 

Capex is difficult are of course also more likely to look at cloud-based solutions. Many solution 

providers report that enterprises have shown significant growth in interest in cloud-based solutions 

over the past few years, with many CPE/cloud providers now stating that the majority of new sales 

are for their cloud-based solution, even at the top-end of the market.  
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USE OF CLOUD-BASED CONTACT CENTRE FUNCTIONALITY 

Survey respondents were asked about the contact centre functionality that they had within the 

cloud, and what their plans were for the next two years.  

Call recording functionality is the most likely solution to be deployed through cloud-based solutions, 

with call routing and CRM/agent desktop also used extensively in the cloud. Most call recording, 

IVR/speech recognition, CRM/agent desktop, call routing and outbound dialling functionality is now 

delivered through the cloud.   

Respondents expect to see significant extra amounts of their functionality being delivered in the 

cloud by 2021. Respondents indicate that their cloud-based deployment of workforce management 

and speech analytics will increase greatly within two years.  

There is still a significant proportion of call recording users that have no plans to move to the cloud, 

perhaps as they wish to keep their recordings on-site for security reasons. A high proportion of 

current speech analytics users are also not planning to move to the cloud.  

Figure 14: Planned and future cloud-based functionality (2019-2021) 
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In your fast-paced contact centre environment,
analysing every customer interaction could be a
challenge. But CallMiner customer engagement
analytics makes it easy. Gain an unparalleled view
into customer conversations, whether they are over
the phone, email, chat, survey or social media.

CallMiner leverages AI and machine 
learning to reveal insight from all of 
your customer interactions.  

Take a FREE CallMiner test drive using your own 
phone calls!

Visit us at: http://callminer.com/free-speech-analytics/

• Maintain compliance through 100% monitoring

• Reduce costs by driving operational efficiencies

• Increase revenue through sales or collector effectiveness

• Enhance customer experience with real-time agent guidance

Improve efficiencies and increase revenue while delivering a 
great customer experience.

http://callminer.com/free-speech-analytics/
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EVOLUTION OR REVOLUTION? 

The contact centre industry is moving inexorably to a state where cloud-based functionality is the 

norm, and with every successful trial, proof of ROI or high-profile success, this becomes more of a 

reality. There is no correct answer as to whether moving to the cloud in stages or in a single step is 

the better option: solution providers state that there is likely to be only a minor difference in overall 

cost at the end of the overall process. Solution providers can run cloud discovery workshops to help 

identify which departments and parts of the enterprise would gain the most from moving to the 

cloud.  

Implementing cloud-based solutions for most businesses is often an evolutionary journey, driven by 

a combination of decisions made elsewhere in the organisation, the need to upgrade equipment or 

improve functionality, and to avoid the financial pressures that come with capital investments. 

Vendors indicate that most customers will move to the cloud application by application or more 

often, group by group, although it is important to ensure that there is a long-term strategy and 

timescale in place. This method reduces the risk of changing systems and fits in with any specific 

need to upgrade or replace the functionality.  

A revolutionary approach of rip-and-replace puts huge pressure on training and educating agents to 

use the new system. Moving everything to the cloud also risks wasting any sunk investment: 

businesses may well wish to look at running their CPE solution at capacity for as long as feasible, 

using new cloud-based resources to cover seasonality and any bursts or planned growth. This will 

allow the business to look at the best way to train agents and use the technology, moving a group at 

a time to the cloud. From the practical viewpoint, the benefits to migrating in small steps mean that 

allows users to build confidence of familiarity with the new system, as well as allowing more time for 

customisation and calibration. Businesses running a very large telephony system already are 

obviously much less likely to do rip-and-replace, rather moving to the cloud department by 

department, and piece by piece. 

For organisations where the contact centre infrastructure is still not at the end of life, adding 

functionality for cloud-based deployments on an as-needed basis may be a good option, allowing the 

usage of new tools and techniques, and cloud certainly supports a channel-by-channel approach. It’s 

important to use any movement to cloud as a way to address existing issues and suboptimal 

processes, rather than bringing across any bottlenecks or inefficient processes simply because that’s 

the way it’s always been done. 

For new, smaller or rapidly growing contact centres, it would seem to make sense to use a fully 

integrated cloud-based solution with rich functionality and benefit from the Opex/pay-as-you-go 

model. The core components of the contact centre, including ACD, IVR and recording, may work well 

as a consolidated resource in the cloud, so businesses may deploy this cloud functionality together. 
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Some factors influencing organisations’ movement to the cloud include: 

• the requirement for a department or discrete part of the contact centre to have new 

functionality up and running quickly (for example, for the collections department to 

implement an outbound dialler) 

• the level of depreciation that the current telephony infrastructure has experienced 

• whether there is a suitable new campaign or new client (for outsourcers) where a cloud-

based solution would be appropriate to trial, allowing the establishment of a template for 

success that can be repeated throughout the organisation at a wider scale at a later date. 

While the need for internal IT resource to manage the contact centre platform is much lower once 

the business has migrated to the cloud platform, in practice it rarely means that the IT department is 

cut in size. Most businesses have a backlog of IT maintenance and improvement projects, as well as 

more strategic implementations that they would like to carry out if only they had the resources. 

Freeing up the IT department from the day-to-day running of the contact centre environment allows 

the redeployment of resource to more valuable projects. Some solution providers report that some 

cloud users’ IT departments have been restructured to have fewer full-time employees, using 

consultants for any network/firewall, PBX or PC desktop issues. 

The next set of charts look at the change in how specific functionality has been delivered since 2015.  

  



 

http://www.cirrusresponse.com
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CALL ROUTING 

The use of cloud-based call routing increased in 2017 to beyond what contact centres themselves 

were expecting in 2015, with the proportion of respondents using this deployment method growing 

from 21% to 43% in that time (their prediction was that 40% would be using this).  

Since then, the figures have steadied somewhat, although it is worth noting that 2019’s high ‘don’t 

know’ figure means that the other figures for this year have been pulled down, and that it is very 

likely that cloud-based call routing increased in that year. 

Figure 15: Planned and future cloud-based call routing functionality (2015-19) 
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The following charts look at the use of cloud-based solutions by contact centre size in 2019. Whereas 

the table shows all figures, the chart strips away the “Do not use” and “Don’t know” data, which 

then shows more clearly how this functionality is being delivered.  

Cloud-based call routing is particularly popular amongst small and mid-sized (sub-200 seat) 

operations, with around 70% of users deploying this way, against 43% of large operations. However, 

around 85% of all size bands using the technology expect to be using cloud-based call routing by 

2021. 

Figure 16: Planned and future cloud-based call routing functionality, by contact centre size (existing users only, 2019)  

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 56% 16% 9% 16% 3% 

Medium (51-200 seats) 58% 11% 11% 5% 16% 

Large (200+ seats) 21% 21% 7% 17% 34% 

Average 46% 15% 9% 12% 17% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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CALL RECORDING 

The penetration rate of cloud-based deployments of call recording has almost tripled since 2015, 

with 49% of survey respondents using cloud-based recording in 2017, against 18% in 2015.  

A considerable proportion of respondents in the finance, retail & distribution, housing and transport 

& travel sectors report that they are looking to update their call recording solutions, which is almost 

certainly connected with adding speech analytics capabilities to the recording functionality in order 

to improve the QA process, increase compliance and gather new business insight from their 

customer interaction records.  

Figure 17: Planned and future cloud-based call recording functionality (2015-19) 
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The use of call recording has in the past been influenced by the size of the contact centre operation, 

although the high level of penetration in respondents from small operations shows that vendors 

have been able to offer solutions successfully at various price points and deployment methods.  

There has been significant growth in cloud-based call recording across all size bands, although this is 

somewhat weighted towards smaller operations. 

Figure 18: Planned and future cloud-based call recording functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 50% 17% 13% 17% 3% 

Medium (51-200 seats) 55% 11% 18% 5% 11% 

Large (200+ seats) 41% 10% 17% 3% 28% 

Average 49% 12% 16% 8% 13% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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IVR / SPEECH RECOGNITION 

The use of cloud-based IVR/speech recognition has doubled since 2015, with 31% of survey 

respondents now using this deployment model, against 15% in 2015, although there is little reported 

movement towards cloud since 2017. 

Figure 19: Planned and future cloud-based IVR / speech recognition functionality (2015-19) 
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As with call routing, small operations are more likely to be using voice self-service within the cloud, 

although large operations expect their use of cloud-based voice self-service to more than double by 

2021. 

Figure 20: Planned and future cloud-based IVR / speech recognition functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 50% 9% 6% 31% 3% 

Medium (51-200 seats) 29% 13% 11% 37% 11% 

Large (200+ seats) 14% 21% 7% 24% 34% 

Average 31% 14% 8% 31% 15% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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CRM / AGENT DESKTOP 

In 2017, 53% of survey respondents expected that they would be using cloud-based CRM/agent 

desktop functionality by 2019. This figure fell short (39%), however there has been a strong overall 

growth in cloud-based CRM/agent desktop.  

Figure 21: Planned and future cloud-based CRM / agent desktop functionality (2015-19) 
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DIABOLOCOM HELPS PHOTOBOX ENHANCE ITS 
CUSTOMER EXPERIENCE

KEY FIGURES

§ 30 Million customers
§ 12 Countries
§ 600% web traffic 

increase during peak 
periods

CRM INTEGRATION

WHY DIABOLOCOM?

§ Speed of 
implementation

§ Smooth scalability
§ Seamless integration 

with Oracle
§ Agility and Flexibility
§ Caller pre-

identification

PhotoBox, the European market leader for customisable photo products, boasts 30
million customers across 12 countries.

“We have been serving customers for 17 years so have a long-established
reputation of high service standards that we strive to uphold. Diabolocom
understood the need to maintain these standards and was the first and only
provider to be able to fully integrate with existing systems.”

During these periods the company can experience massive increases of up to 400-
600% in website traffic, placing increased pressure on the business to deliver the
high service standards expected by its customers. With such extreme peaks in
website traffic, PhotoBox needed to ensure its customer experience was robust
enough to provide user continuity of service, regardless of the volume of demand.

“It is very important that the quality of service to customers is not affected when
faced with increased demand. We expect the same high-level of service regardless
of traffic. We found the agility and flexibility of Diabolocom a perfect match for this
project.”

Why Diabolocom?

Diabolocom was the obvious choice for the PhotoBox team. Diabolocom’s
innovative technology offers seamless integration with existing software and CRM
systems. The ability to integrate with Oracle was of particular importance to
PhotoBox.

“Diabolocom’s service offers smooth scalability of the solution over the voice
channel, and seamless integration with the existing software environment,
especially with Oracle. This integration was decisive in selecting Diabolocom.”

Another desirable feature for PhotoBox was to offer call agents the ability to
enhance the customer experience with easily accessible client information. The
Diabolocom system provides agents with client records prior to answering the call,
allowing them to provide a truly personalised service. The project began with a trial
period of six months and Mike Massimi, Director of Customer Experience at
PhotoBox group, couldn’t be happier with the results.

“We completed a pilot for six months and were immediately impressed. To provide
more help to the agents, Diabolocom could ensure that the client record appeared
before the call was answered.”

“Another advantage with Diabolocom is the accessibility for support. When I call
Diabolocom, I do not deal with a third-party service, but with the people who know
our teams and products personally.”

RESULTS

§ Enhanced customer
satisfaction

§ 6 month Trial, then Go-
live

§ Higher agent efficiency

www.diabolocom.com
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Small and medium contact centres are more likely to be using cloud-based deployments of CRM / 

agent desktop, although there is strong expectation in larger operations that they will be doing so by 

the end of 2021.  

Figure 22: Planned and future cloud-based CRM / agent desktop functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 55% 23% 3% 19% 0% 

Medium (51-200 seats) 45% 11% 18% 18% 8% 

Large (200+ seats) 14% 17% 10% 31% 28% 

Average 39% 16% 11% 22% 11% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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WORKFORCE MANAGEMENT 

The use of cloud-based workforce management solutions has more than doubled since 2015, 

growing from 10% to 24%, although, as with many of these contact centre applications, the overall 

use of this functionality (whether cloud-based or CPE) has stayed relatively similar. 

Figure 23: Planned and future cloud-based workforce management functionality (2015-19) 
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The actual use of workforce management solutions as shown in the table below tends to have a 

positive correlation between the size of the contact centre and the proportion of operations using it. 

This is less the case for cloud-based deployments, with 40% of WFM users from 200+ seat contact 

centres using cloud-based solutions, compared to 45% of mid-sized operations and 46% within the 

sub-50 seat sector. 

There are significant expectations in all size bands – especially small operations – that the next two 

years will see major growth in the use of cloud-based deployments. 

Figure 24: Planned and future cloud-based workforce management functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 20% 20% 3% 50% 7% 

Medium (51-200 seats) 25% 14% 17% 31% 14% 

Large (200+ seats) 28% 17% 24% 3% 28% 

Average 24% 17% 15% 28% 16% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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AUTOMATED OUTBOUND DIALLING 

The use of automated dialling has always been restricted to a minority of survey respondents, with 

the range of respondents using this technology being between 28% and 35% over the five-year time 

period.  

It is noticeable that although the use of automated dialling has not grown over the time period, the 

movement to cloud has been significant (more than trebling), and the interest in moving to cloud 

within the next two years is still significant.  

By the end of 2021, survey respondents expect that 88% of deployments of automated diallers will 

be cloud-based. 

Figure 25: Planned and future cloud-based automated outbound dialling functionality (2015-19) 
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As expected, the use of automated outbound dialling is more prevalent in larger operations 

(although there are a surprising number of “Don’t know’s” in this cohort of this year’s survey).  

All of the respondents from sub-50 seat contact centres that use automated dialling do so within a 

cloud-based deployment, whereas 55% of those in larger operations report that they still do so 

within a CPE setup, although these are likely to move to the cloud shortly.  

Figure 26: Planned and future cloud-based automated outbound dialling functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 17% 0% 0% 83% 0% 

Medium (51-200 seats) 19% 0% 8% 56% 17% 

Large (200+ seats) 17% 21% 0% 28% 34% 

Average 18% 6% 3% 55% 17% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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INTERACTION ANALYTICS 

The use of interaction analytics as a whole is growing gradually, although survey results do not show 

the definite move to cloud that is prevalent in so many of the other applications studied. Only 4% of 

2015’s respondents stated that they were using cloud-based speech analytics, a figure which was 

repeated in 2019, despite some years’ surveys reporting growth. 

Figure 27: Planned and future cloud-based interaction analytics functionality (2015-19) 
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For Better Customer Experience, Look Closer at Context in Your Contact Centre
Cloud-based contact centres contain a plethora of data that can dramatically impact customer experience and your customer’s overall relationship 
with you. It’s the place where the voice of the employee, voice of the customer and the overall brand perception is conveyed. With all the interactions 
and words being exchanged and the importance of the insights that can be derived, it’s essential to consider the context of every conversation to 
ensure your products, employees and data is working for you.

Understanding context is crucial for call recordings and transcriptions to become more than just conversations captured for compliance or quality 
assurance purposes. The right technology elevates recordings with contextual information so that they are no longer unstructured data – they are 
transformed into a data package with invaluable insights that you can act upon.

Speech analytics unlocks the door to conversational insights

Speech analytics is key to unlocking the context of every conversation. Through AI-fueled technology, it takes insights to another level by uncovering 
the critical insights that are otherwise invisible. Through a combination of contextual and sentiment analysis, calls become far more than words —
they become feelings, emotions, situations — a real exchange with actionable data that helps you understand your customers better and in turn, 
improve your CX and brand reputation.

Without speech analytics, companies can’t achieve their true potential. Many enterprises limit themselves to the boundaries of traditional call 
recording for quality assurance (QA) purposes and compliance regulations, only really listening to 1 – 3% of their customer interactions. With an 
estimated nine million calls to contact centres daily, these companies are doing an injustice to themselves by not capturing and analyzing 100% of 
these interactions, which is made possible only through technology.

Contextual information fuels better outcomes

There are many strategies for better customer experiences — but it would be impossible to compare the different approaches by manually listening 
to a random selection of calls. With speech and text analytics, you are able to compile the relationships between words, categories, acoustics and 
semantics — as well as the standard KPIs that agents are already being measured against — to provide a 360-degree view of the exchange.

Add AI and machine learning (ML) into the mix to unlock even more benefits, such as automated performance and sentiment scoring. Through 
scoring, the words spoken by the agent and customer are combined with how they’re conveyed — and then the interaction is automatically scored 
through speech analytics to show a comprehensive view of performance and outcome.

Don’t miss out on a world of insights that lead to action

Many companies already have a post engagement survey or NPS system implemented, but these assessments are seriously lacking — missing out 
on 85–95% of the conversation because you’re not able to ask the “how” or “why” behind their responses. In other words, you’re without the context. 
Speech analytics enables businesses to have a full view into both sides of the conversation — why the customer was calling, their frustration (or lack 
thereof) throughout the call, their overall satisfaction with the outcome, and more. It’s also possible to tell whether the agent followed a script to 
avoid compliance violations, how knowledgeable they were about solving the customer’s problem for training purposes, as well as whether they 
delivered a positive experience for customer satisfaction — all without having to wait days (or weeks) to capture and analyse solicited survey 
feedback.

This empowers organisations to track agent and customer behaviours to identify trends, problems and successes. From a customer perspective, this 
effectively manages risks by measuring how likely they are to commit fraud and avoids customer churn by estimating brand loyalty. Companies are 
also able to efficiently monitor agent performance over time to make actionable recommendations for improvement.

The results are in, and enterprises are missing out on a world of opportunity by letting their call recordings sit on a server, collecting dust. It’s time to 
unlock a world of opportunity for business and operational intelligence with speech analytics, which will be your right-hand tool for uncovering the 
truth behind each customer interaction.

Intelligence 
from Customer 
Interactions

https://callminer.com/solutions/business-value/customer-experience/
https://callminer.com/blog/speech-analytics-101-speech-analytics/
https://callminer.com/blog/4-tips-consider-quality-call-monitoring/
https://callminer.com/blog/4-tips-consider-quality-call-monitoring/
https://learn.callminer.com/whitepapers/6-ways-customer-analytics-go-beyond-survey
https://callminer.com/products/platform/
https://callminer.com/solutions/business-value/risk-and-compliance/
https://callminer.com/blog/speech-analytics-is-a-crime-fighting-agent/
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Speech analytics has been taken up by larger contact centres to begin with, with 41% of these 

respondents reporting that they use it. The potential move to cloud is less certain than with some 

other applications.  

Figure 28: Planned and future cloud-based interaction analytics functionality, by contact centre size (existing users only, 2019) 

 

Contact centre size 
Use 

functionality 
now, in cloud 

Use functionality 
now, cloud within 

2 years 

Use functionality 
now, no plans for 

cloud 

Do not use 
functionality 

Don't 
know 
/ NA 

Small (<50 seats) 7% 3% 7% 83% 0% 

Medium (51-200 seats) 1% 5% 0% 83% 11% 

Large (200+ seats) 7% 10% 24% 24% 34% 

Average 4% 6% 9% 65% 15% 

NB: table shows full data; chart above shows only those respondents which use the functionality in 2019 
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END-USER QUESTION 4: WHAT IMPACT WILL AI HAVE ON THE CLOUD-BASED 
CONTACT CENTRE MODEL? 

 

AI can have such a positive impact on Customer Experience. It has matured 

tremendously in recent years and has the power to transform virtually every 

facet of the customer experience.  

The technology has the ability to deliver on all the things customers want – speed, control, 

personalization. Mitel uses Google Cloud’s Contact Centre AI so virtual agents can converse naturally 

with customers and expertly assists human agents on more complex cases. The result is increased 

operational efficiency and personalized, intuitive customer care. A real-life example of AI in action is 

North Yorkshire County Council.  

To learn more about AI in the Contact Centre and Mitel’s relationship with Google Cloud go to: 

• Google Cloud AI 

• Organisations worldwide adjust to the ‘new normal’ of remote working with help from 

Mitel and Google Cloud 

 

 

AI is a key trend that all enterprises are looking to adopt. Of 

the many forms of AI, the customer-facing bots that help 

customers self-serve, and agent-facing bots that help 

automate the manual activities are the popular ones driving high impact. When building a Customer 

experience tech stack with AI, it is important to choose the right platform. Choosing a cloud based 

contact centre is probably the only way to ensure you have flexibility and openness in your 

architecture to  integrate various AI applications from different vendors. The AI market is still 

evolving so there are several niche AI players coming up with solutions from biometrics to voicebots 

and chatbots, and to get the best value a seamless integration is essential. Companies wanting to 

leverage AI will have to move to a cloud contact centre to leverage this. NICE inContact has native 

artificial intelligence capabilities in agent facing bots, customer facing bots and intelligent operations 

around predictive forecasting and scheduling as well as integrates with over 20 AI vendors with 

niche capabilities. 

 

 

We are already seeing AI start to impact on cloud contact centre 

technology.  Whether it is for capturing and prioritising leads or 

detecting and reducing call abandonment rates 

Whilst most companies only have the resources to listen to 1% or 2% of their calls, an AI can listen to 

each and every call, using analytical systems to mark them for key words and call outcomes. 

AI customer journey analytics can help predict what a customer will do next using past interactions 

to help them identify how much effort is required for a success full outcome. This helps to define 

which call routes may lead to increased claims or churn.   

https://www.mitel.com/en-gb/learn/resource-center/companies-adopt-ai-to-transform-customer-experience
https://www.mitel.com/en-gb/learn/case-studies/north-yorkshire-county-council
https://www.mitel.com/en-gb/about/strategic-partners/google-ai-contact-center
https://www.mitel.com/about/newsroom/press-releases/organizations-worldwide-adjust-to-the-new-normal-of-remote-working-with-help-from-mitel-and-google-cloud
https://www.mitel.com/about/newsroom/press-releases/organizations-worldwide-adjust-to-the-new-normal-of-remote-working-with-help-from-mitel-and-google-cloud
https://www.niceincontact.com/call-center-software/restful-apis
https://www.niceincontact.com/call-center-software/restful-apis
https://www.uk.niceincontact.com/call-center-software/cxone-automation-ai
https://www.uk.niceincontact.com/call-center-software/cxone-automation-ai
https://cxexchange.niceincontact.com/home#!category/52864
http://www.pcipal.com
http://www.niceincontact.com
http://www.mitel.com
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AI will have a dramatic impact over time in how we handle customer 

interactions. Everything from predicting which customers will have a 

question, about what issue, and what is the answer, to how to best 

communicate that information to them using automated chatbots and 

handling follow-up interactions. Additional AI will allow virtual agents to smoothly engage in a three-

way conversation between customer and live agents, providing relevant information to all parties, 

and easily transition a conversation between virtual and live agents.  

As we move forward, enterprises can have virtual AI agents that will act as an advocate on behalf of 

each customer to provide them relevant information proactively as they learn their personal 

behaviour and preferences. 

 

 

Built specifically for contact centres, Vonage’s AI-driven speech 

recognition and analytics technology makes voice recordings the ideal 

source for training machine learning models, replaces IVR with virtual 

agents, and helps live agents find answers faster.  

AI manifests itself in several ways in cloud-based contact centres: 

A. Self service options like a Virtual Assistant can engage callers in natural language, add to 

contact centre capacity, and deliver enhanced self-service interactions, as well as empower 

virtual assistants to reduce hold times, lower average handling time (AHT), and increase 

customer satisfaction. 

B. Prior to the call, AI can connect calls through dynamic routing, ensuring that  customer calls 

are presented to the best available agent. 

C. During the call, AI can improve the contact centre's productivity, providing real-time speech 

analytics and recommending knowledge-based articles or next steps. 

D. After the call, AI can make discoveries that boost the customer experience. Vonage’s 

Conversation Analyzer speech analytics tool generates actionable insights at scale, based on 

what agents and customers discuss. 

For more information: https://www.vonage.com/contact-centers/features/ai/ 

 

 

 

 

 

https://www.vonage.com/contact-centers/features/ai/
http://www.usan.com
http://www.vonage.com/contact-centers
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AI is not just having an impact in terms of adding a new channel to the contact 

centre such as Chatbots, but also enabling intelligence to be applied in the way 

we can deliver multi-modal interactions. Imagine a customer asking Alexa for 

help: Alexa interacts with your chatbot to provide the required assistance to the 

customer, while at the same time, your systems SMS a link to the information the customer might 

find useful in the future. Whereas we view AI as a way to deflect calls, enabling agents to focus on 

the more complex interactions, we also see AI as playing a key role in enabling tomorrow’s 

capabilities.  It allows you to be smart in the way you manage customer interactions and enable 

customers to traverse touch-points in order to access simple and exceptional service. 

 

 

AI will have a positive impact on the cloud-based contact 

centre model, ensuring the customer experiences an even 

more personalised journey. As many aspects of AI, such as: 

self-service, machine learning algorithms offering customer ‘next best actions’ and automated alerts 

and actions are already being used to boost customer service, a cloud-based contact centre model 

offering flexibility and scalability on top of this, will ensure an even better customer experience as 

well as employee experience.  

 

 

 

AI is already at work for customer and agent insight within cloud 

contact centres. AI-fuelled speech analytics apply machine-learning 

techniques to automatically identify emerging issues especially when 

not anticipated.  Benefits extend to real-time analytics with AI characterizing and scoring customer 

emotion to present to agents while a call is in progress.   Suggestions auto-generated and presented 

to agents via AI insight allow the course of action to be changed before a call terminates.    

  

https://www.businesssystemsuk.co.uk/blog/2020/01/27/5-top-ways-using-artificial-intelligence-contact-centre/
http://www.cirrusresponse.com
http://www.businesssystemsuk.co.uk/
http://www.callminer.com
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Artificial Intelligence (AI) in the form of robots, chatbots and 

virtual assistants is changing the way contact centres work. It 

boosts both employee and customer experience intelligence providing a more personalized and 

positive outcome for the customer. And there’s no better, faster more reliable way to deliver 

innovative technology than in the cloud.  Calabrio ONE leverages AI to assist humans by predicting 

outcomes and embedding access to machine learning and natural language processing technologies.  

Here are just a few ways that Calabrio is delivering AI in the cloud: 

• Chatbots – Grant the Chatbot is based on Azure Bot Framework and Microsoft Cognitive 

Services.  Grant is designed to empower employees and streamline operations by 

monitoring intraday staffing levels alongside employees’ unique skill sets.  Meet Grant: 

https://www.calabrio.com/products/teleopti-grant/ 

• AI/ML is included in several Calabrio ONE solutions including Predictive NPS, Predictive 

Evaluations and Sentiment Analysis. 

Success story: Getting to Why: How Radial Used Analytics to Remove “Powerless” Phrases from its 

CX 

Press release: Calabrio releases its latest analytics-fuelled customer experience intelligence suite 

A 5-point plan for the new era of Customer Experience Intelligence 

 

 

The objective is to use the data in the 3 key stages of customer 

interactions: 

• before the call: use all the data held in your business tools or CRM to qualify, prioritize, 

and route your calls to the right agent. Self-service can also be used for some requests. 

• during the call: empower your agents with all the information they need in a single 

interface  

• after the call: automatically log and record all your calls within your CRM and trigger 

post-call workflows ( emails, SMS, callback…) 

https://www.diabolocom.com/en/case-study-mantrac  

 

 

 

 

 

 

 

 

https://www.teleopti.com/landing-pages/grant
https://www.calabrio.com/products/teleopti-grant/
https://www.calabrio.com/wfo/customer-interaction-analytics/analytics-radialcorporation-successstory/
https://www.calabrio.com/wfo/customer-interaction-analytics/analytics-radialcorporation-successstory/
https://www.calabrio.com/press/calabrio-releases-its-latest-analytics-fueled-customer-experience-intelligence-suite/
https://www.calabrio.com/wfo/customer-experience/a-5-point-plan-for-the-new-era-of-customer-experience-intelligence/
https://www.diabolocom.com/en/case-study-mantrac
http://www.calabrio.com
http://www.diabolocom.com/en/
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The Contact Centre is the richest repositories of constantly refreshed and 

expanding customer data in your business. The insight you can gain from 

this data has the potential to redefine how you engage with your 

customers. This means that it’s the perfect place to launch an AI strategy. You can train an AI 

application to interact with customers and provide insightful recommendations for agents to follow. 

AI speeds up processing by getting inquiries to the right agent first time, saving time and effort, and 

enabling faster customer response. 

Not only is AI seen as a way to reduce costs and drive automation, but it can also help in assisting 

agents to make their job easier and achieve the desired result faster. AI can help with manual or 

repetitive tasks like tagging cases, searching for generic answers, proactively provide relevant 

information to help agents resolve cases quickly, and more efficiently so that they can focus on the 

most important part of their jobs, building lasting relationships with customers. 

As part of our partnership with IBM, Enghouse Cloud Contact Centre leverages IBM Watson, their 

world-class AI application to analyse emotion and sentiment, highlight trends, and review 

touchpoints across the customer journey to extract detailed and actionable insights, which help the 

Enghouse Cloud Contact Centre deliver a better, more personalized experience. 

 

 

AI will be able to both self-service simple and highly repetitive task via 

unattended approaches (Machine Only) and help agents to become more 

efficient via attended AI/Robotics (Agent blended with AI). There are several different types of AI, 

which range from simple to complex. 

A. Robotic Process Automation 

B. Rule-based Engines 

C. Machine Learning 

D. Deep Learning 

E. Point of Singularity 

Companies that want to get the most out of AI in their contact centres need to take a step back and 

approach the AI-powered contact centre for the revolution it is. Rather than just using AI to improve 

existing processes, companies should see AI in contact centres as an opportunity to re-invent. 

  

http://www.enghouseinteractive.com
http://www.foehn.co.uk
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IMPLEMENTATION AND USAGE 

PRE-IMPLEMENTATION 

The selection of most IT solutions is normally carried out in a similar way, but some steps you may 

wish to consider for cloud-based solutions include: 

• A selection team should be chosen with responsibility for all of the areas affected, including 

contact centre operations, IT, compliance, back-office, business operations and sales & 

marketing 

 

• While bearing in mind the underlying business processes that the technology supports, select 

the specific technologies that are to be cloud-based, and also those bespoke applications that 

are to remain in-house, such as specific complex reports. Take the opportunity to consider 'ideal 

world' functionality as well by considering the business processes which work well and which are 

sub-optimal. For the latter, consider and discuss with cloud providers how they can be done 

differently with the cloud solution 

 

• Research the types of solution available in the market, and understand any actual differences 

between premise-based and cloud-based functionality. Provide vendors with specific instances 

of complex functionality and business processes required to meet your own particular 

requirements and challenge them to prove that they can be met. This should include all 

instances of existing back-office functionality that the solution needs to integrate with and 

where possible, a wish-list of functionality in the future 

 

• Investigate publicly available referenceable sites from cloud-based providers that are similar to 

your own requirements, and submit an RPF (request for proposal) to the long-list. Request a 

detailed product roadmap along with timescales in order to assess whether this solution will 

meet your demands along the line. You may wish to invite solution providers informally to 

demonstrate their product before offering an RFP. Potential clients should look closely at the 

vendor's financial position and backing to make sure that the quality of service and level of 

innovation can be maintained in the future, also that they have the technological expertise in-

house to keep making these improvements 

 

• Any response to an RFP should include service level agreements over availability, call delivery, 

voice quality, speed to make requested changes, support hours and availability, details of 

security and redundancy offered, prices for customisation, contract length options, 

implementation times, contract cancellation penalties and notice periods. 

 

 

  



 

 

 

 

CASE STUDY – JPI MEDIA 

 

JPI Media are a publishing company with over 200 newspapers and websites. Flagship titles include 

The I Newspaper, The Yorkshire Post and The Scotsman.  

What Challenges were JPI Media Facing? 

JPI’s business model was changing from a print centric to a digital centric product, and customers 

were changing how they wanted to communicate with the publisher.  Voice had always been the 

biggest channel, but email was fast becoming the most popular method of communication.   

JPI were only able to track basic reporting statistics like call-handling and talk-time with their on-

premise system.  Resource planning and informed decision making were impossible.  

JPI needed agility and flexibility to enable business growth.  They needed to integrate with key 

platforms and applications. They wanted a one-stop shop, an omni-channel experience for their 

customers, and for their agents. 

What particularly impressed JPI Media about the Genesys Cloud platform? 

JPI needed a cloud contact centre platform that could scale and evolve as the business changed.  A 

platform that provided real-time analytics, enabling them to make informed decisions. 

Rebecca Anvil, Head of Commercial Systems said; “…the (Genesys Cloud) interface was incredibly 

intuitive; it was a very seamless transition.  Training was minimal, there was no disruption to the 

business, and when you consider you’re moving 500 agents over at a time — that’s a significant 

achievement.” 

What were the advantages of working with Foehn? What expertise did they bring? 

“The team at Foehn were very personable.  They engaged with us very differently than any other 

partner we have worked with before.  They time spent getting to know the team, listening to our 

needs and advising.  The discovery sessions explored elements of functionality that possibly we’d 

never even thought of before.” 

JPI continue their journey to introduce additional channels and innovation into the Genesys Cloud 

platform, with Foehn as their trusted adviser. 

To watch the full case study visit https://www.foehn.co.uk/resources/videos/jpi-media-case-study/ 

https://www.foehn.co.uk/resources/videos/jpi-media-case-study/
http://www.foehn.co.uk
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PERFORMANCE & RELIABILITY 

Cloud clients depend upon the solution provider to maintain a high level of service reliability, 

availability and uptime. This means there must be data centre redundancy and geographical 

separation, and enforceable service level agreements.  

Service providers will test their systems on an ongoing basis, and a few will even guarantee their 

availability to 99.999% (the '5 9s target of carrier-grade availability), backed by penalties if they do 

not achieve this, although there is likely to be a significant premium payable for this level of 

guarantee. This level of reliability is the standard for very large contact centres which have paid 

significantly for this in a CPE environment, but is likely to be an improvement on what SMEs are used 

to, with their much smaller budgets. The nature of cloud-based systems – a that they can be 

accessed from anywhere by anyone with a browser, with little or no client-side software needed –  

means that problems at the client's premises can be circumvented by physically moving staff 

elsewhere. Potential users of cloud-based solutions should be aware of what they are comparing 

when they place vendors side-by-side for reliability assessment. Some vendors include the necessary 

downtime associated with maintenance and upgrades of an instance, others only count unscheduled 

downtime.  

Potential clients should make sure that the provider's infrastructure is load-balanced and over-

provisioned relative to the number of users to ensure resilience and consistent levels of 

performance. There is a risk that some providers add new clients without adding new hardware or 

other supporting systems (which would obviously be more profitable), and this would negatively 

affect the response times of the applications.  

Ensuring business continuity during outages, facility emergencies and inclement weather is a critical 

requirement for any contact centre operation. Cloud-based contact centre models ensure business 

continuity by enabling agents to be connected to the technology platform and necessary 

applications from anywhere with Internet access. Even in an outage, companies maintain the ability 

to service and sell to the client base, undermining what could otherwise be a disastrous situation 

resulting in lost revenue, dropped calls and negative customer experiences. Cloud solutions 

eliminate the costly and time-intensive process of building and maintaining a back-up site from 

which to take calls and deal with emergency situations, and superior solutions are fully-redundant, 

with complete disaster recovery and business continuance delivered from multi-site locations. 

Cloud solutions can also provide back-up disaster recovery protection to centres which prefer on-site 

CPE or a hybrid model, as reserve protection. In this way, disaster recovery can act as a first step into 

the world of cloud, with the company becoming more familiar with offsite functionality and 

hardware, which can lead to a greater commitment to put the primary functionality into the cloud 

once their own technology is at end of life.  
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ROI, TCO & PRICING 

Before being able to calculate return on investment, it is necessary to understand the total cost of 

ownership of cloud-based solutions compared to their CPE equivalents. Many vendors have ROI 

tools that can assess where any cost savings would come from. These can include: 

 

• Reduction or redistribution of agents (e.g. through homeworking or virtualisation) expanding 

the agent pool and service levels without increasing agent numbers overall. This is 

particularly the case for businesses requiring highly skilled and trained agents – health, 

medical, technology, life sciences and pharmaceuticals for example – as homeworking is 

seen as an effective agent retention and recruitment method 

• Impact of increased functionality on call handling times and first-contact resolution rates 

(e.g. having multi-site skill-based routing strategies supported in the cloud)   

• The in-house cost associated with the upgrades, maintenance and management of on-

premise hardware and software, compared with that spent monitoring cloud-based systems 

(although minimal, businesses will still want to be aware of what is happening, when 

upgrades are scheduled, supplier liaison, etc.) 

• Initial cost of CPE and the structure of financial payments, effect of depreciation, etc. (NB – 

CPE costs are likely to be substantially higher than cloud at first, but lower as time passes 

and costs are written-off. It is important to compare the overall cost of any cloud contract 

with the TCO of the CPE solution over the appropriate timescale) 

• The value of staying current with technology, both in terms of reduced licence fees and the 

impact of superior systems on agent performance. Include the cost of additional training 

requirements in a frequent release environment 

• Reduced platform downtime (e.g. moving to a platform where annual downtime is 

measured in minutes rather than possibly many hours) 

• The opportunity gained to do other projects that would otherwise have been impossible as 

the resource would have been used to run on-premise equipment or implement CPE 

functionality 

• In cases where functionality would be deployed in any case, the difference between the 

amount of time and effort this involves with cloud rather than on-premise (including on-

premise installation) 

• Cost of calls, the ease of moving between telephony providers, and the extent to which calls 

are included in the cloud package 

• Compare the cost of staffing for seasonal volumes and spikes (licences, recruitment, training, 

staff salaries etc.) compared to cloud-based pay-as-you-go, homeworkers or short-shift 

workers, as well as attendant additional hardware fees for major on-premise volume 

increases (e.g. adding an extra server). 
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The distribution of payments is very different, as well as the overall fee paid. Although there may be 

an initial fee associated with cloud-based solutions (connected with the discovery and 

implementation phase, as well as a payment in advance), this upfront cost is likely to be far lower 

than with traditional on-premise purchases, although the latter may be alleviated somewhat in the 

case of a leasing arrangement.  

TCO assessments of cloud vs on-premise deployments generally reach a conclusion that cloud-based 

cost savings are proportionately larger with increasing contact centre size, and also where the level 

of functionality is greater too. However, some solution providers report that longer-term, the 

depreciation associated with on-premise solutions means that the TCO gap narrows, so that after 7 

years or more, the difference is much less, if not wiped out totally.  

As expected, there is no single right calculation to the ROI question, although payback is stated by 

most solution providers to be within 12 months in virtually all cases, and in many, a considerably 

shorter timescale (perhaps 3-6 months). The actual figure depends on factors such as number of 

seats, the number of contact centre locations, the functionality employed, the costs of integration or 

customisation and other such factors. Most vendors have an ROI calculator for prospective clients to 

use. Any choice not to move to cloud is less frequently financial than for many other types of 

technology decision (except perhaps in cases where there has been large recent capital investment 

made), but may be more concerned with cultural issues, existing IT infrastructure and expertise, and 

other concerns such as customisation or integration with irreplaceable legacy systems.  

From the vendor perspective, some say that cloud-based solutions don't impact particularly 

positively on their profitability, as revenues from contracts are recognised over a number of years, 

rather than immediately in the case of many on-premise sales. It does however provide a 

guaranteed income stream and help cashflow forecasts, allowing them to run their business with a 

greater confidence and stability, which is obviously helpful for their customers as well.  

Contract lengths vary, but are generally in place for at least a year, more often two or three. Some 

vendors provide a zero-commitment option but these are likely to work out pro-rata perhaps 40-

50% more expensive than long-term contracts. Solution providers differ widely in their contract 

offers, with some operating a very flexible per logged hour/minute billing system, whereas others 

will want an agreed minimum number of agents per month, with additional users billed as required.  

For most vendors, especially those offering a multi-tenant model, the cost of maintaining and 

upgrading the solution is lower, which impacts positively upon their own costs. 
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Pricing will of course depend on the features and functionality that client choose to use, although 

the following table gives a very rough idea of what users can actually expect to pay. Generally 

speaking, when comparing similar levels of functionality, price points have come down over the past 

three years. Cost tends to be 10-20% higher for small operations on a per-agent basis. Businesses 

should note that per-minute telecoms charges are not usually included in the monthly cost. 

Figure 29: Pricing examples 

Functionality / size  Price (typical £ per agent per month) 

Basic - voice only, may have recording, some 
outbound functionality 

£15 - £60 

Advanced – may have routing, automated 
outbound, reporting, basic WFM 

£40 - £90 

Enterprise - full blended and omnichannel,  may 
include WFM, disaster recovery, quality 
management, analytics 

£75 - £150 

We have also seen examples of pricing such as £1.25-£1.50 per logged-on agent hour (including 

inbound / outbound; chat; SMS; basic IVR; recording; reporting).  

 

Further notes on pricing 

• Potential cloud clients should also check and include the cost per minute of delivering and 

making calls, as well as any additional platform usage fee (e.g. per logged-in agent minute)  

• Non-standard service requests (such as customisation, extra reporting etc.) will also usually be 

charged for separately, with a rate of £70-£100 per hour being typical 

• Multichannel functionality may be added on a per-seat basis, including email, social media and 

chat. Extra pricing of £15-25 per agent per month per extra channel can be expected 

• Potential customers should also take into account any per supervisor/manager licence costs 

• Most cloud-based providers offer pricing based on concurrent users, rather than specific named 

users, which reduces wasted licence fees  

• Most cloud vendors offer pricing on a per-seat/per-month basis, but some offer the even more 

granular approach of per logged hour or even per minute, which is of particular interest to 

outbound telemarketing companies and outsourcers, for whom this directly impacts upon 

profitability, with daily viewing of billing offered by some vendors 
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• Businesses may be charged separately for connectivity to the data centre which may be on a per 

minute basis, so will need to make sure that any request for quotation includes the same levels 

of access, data and voice traffic. Solution providers also note that prospective customers should 

ask about minimum call charges, per second billing, per digit billing and the rounding up or down 

of telco charges 

 

• Standard service level agreements start at around 99.7% guaranteed availability, with some 

vendors offering 99.999% on a premium contract. If these SLAs are not met, vendors will offer 

reduced rates as compensation. Service levels offered by some vendors may differ depending on 

contact type, although with the multi-tenancy approach everyone gets the same service levels. 

Contact centres will experience significant reductions in one-off implementation costs, as there is 

little or no hardware or software to be deployed in the contact centre environment. It is likely, 

especially in multi-tenant environments, that any maintenance fee will either be included within the 

package, or at least be much less than the typical CPE maintenance charge which can be around 15-

20% of the original licence cost per year). 

Solution providers comment that the majority of savings realised in the first year are due to the 

elimination of maintenance and implementation costs, particularly in environments where there is a 

single cloud provider delivering all of the services, rather than the organisation still running some 

functionality itself which would still require maintenance and effort to keep software levels 

compatible between products.  

The length of the contract is also an issue. Cloud solution providers will prefer long-term multi-year 

contracts, and offer significant discounts to encourage this, enabling them to predict their revenues 

more accurately and thus be able to invest in the solution with some confidence. Those customers 

which are new to cloud may prefer to have shorter contracts, with the option to break, at least until 

they become familiar with the offering. In theory, longer-term contracts benefit everybody in that 

customers of businesses which are financially secure are more likely to benefit from the stability and 

consistent levels of R&D that such a supplier can provide, as well as not having to re-engineer their 

customer contact environment and processes every few years.  

Other factors influencing pricing include: number of agents/supervisors; functionality required (e.g. 

outbound only, blended, call recording, multichannel etc.); number of logged-in agent minutes per 

month; number of outbound minutes dialled per month (split by landline, international and mobile); 

number of SMS sent; length of contract. 
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END-USER QUESTION 5: OUR ON-PREMISE TECHNOLOGY WORKS WELL: WHY 
SHOULD I CONSIDER UPROOTING IT TO MOVE TO CLOUD AND HOW DO WE 
PROVE THAT THERE’S A REAL ROI?  

 

Cloud providers spend billions of dollars on ensuring their hardware 

infrastructure is both secure and meets the numerous global legal 

compliance standards. So, your company can ‘piggyback’ on the 

systems put in place to protect the big players such as Facebook, GSK, Netflix and Apple. Levels of 

security that ‘normal’ sized companies could never afford. These systems are constantly upgraded 

and patched by the cloud providers – saving your company a large IT headache. 

 

 

There are several benefits of moving your contact centre to the cloud, 

including ease of set-up and use, on-demand scalability, and open APIs for easy 

integration to external and back-end systems.  But one of the most evident 

benefits is the ROI model. Cloud platforms allow you to pay only for the time 

spent interacting with customers, plus any associated telephony charges. With cloud-based contact 

centre solutions there are typically no minimum monthly fees, long-term commitments, upfront 

license charges, and pricing is not based on peak capacity, agent seats, or maintenance. 

  

Check out our blog to learn about calculating the Total Cost of Ownership of Amazon Web Services’ 

public cloud platform, Amazon Connect. 

 

 

Using a cloud contact centre reduces CapEx and removes the reliance on 

a maintenance team or contractors; you can implement new calls flows, 

new agents, new campaigns, and more from the desktop and in your time frame. It will allow you to 

streamline call flows and customer handling, without even touching the existing on-premises 

system. And if any problems occur, the on-premises system can be rolled back in minutes—this is 

what we like to call a ‘risk free migration’. 

Vonage Contact Center was built from the ground up as a cloud-native, multi-tenant, highly secure 

CCaaS solution that enables organizations to have more successful conversations with customers. It 

is based on an intelligent communications platform that integrates messaging, communications, and 

customer back-office data with an engagement engine that maximizes customer relationships. Core 

contact centre functionality such as omnichannel routing, self-service IVR (that can also handle 

digital transactions), automated outbound dialling, screen pops, and associated real-time 

CRM/Salesforce updates are provided globally with market-leading availability across clustered data 

centres in each region. 

https://www.usan.com/blogs/calculating-the-total-cost-of-ownership-for-amazon-connect/
http://www.pcipal.com
http://www.usan.com
http://www.vonage.com/contact-centers
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Moving to a cloud contact centre can prove particularly valuable 

with virtually limitless resources; fast, cost-effective scalability to 

accommodate seasonal changes and sustained growth; and access to new or more robust 

technology such as customer interaction analytics so you’re better positioned for omni-channel 

success.  

With a cloud-based contact centre you’re no longer relying on inaccurate capacity estimates that will 

cost your company money when expensive equipment sits idle or customer needs are unmet. You’ll 

also enjoy the benefits of a redundant, highly available system that you don’t have to maintain. You 

can quickly expand capabilities or add functionality and start to innovate.  Administration becomes 

easier especially for global organisations and your data is more secure in the cloud with instant 

access to the latest security tools in real-time.    

8 Reasons to Migrate to Cloud Call Centre Software 

5 Reasons why contact centres move to the cloud 

 

 

 

 

Scheduling agility, reduced agent attrition and cost savings are 

traditional cloud contact centre benefits.  Social distancing for agents 

is newly added to this list by pandemic necessity.   A primary ROI 

driver is an ability to effectively monitor and coach distributed agents based on automated scoring 

for every interaction.   Significant cost saving results from replacing the time to manually search for 

calls with spending far that time on actual coaching.   Another ROI contributor is proving customer 

experience engagement and optimization with speech analytics metrics that identify how contact 

centre agents represent the brand.   

 

 

 

We have only got to look at the recent challenges faced with Coronavirus to see 

one of the major advantages of a cloud contact centre. Those centres already 

leveraging the cloud were able to adapt very quickly to enable agents to work at 

home, whereas those with premise-based solutions struggled. The cloud does not 

just provide flexibility in terms of location, it also provides the agility to respond to constantly 

changing customer demands as well as the ability to deliver an omni-channel service and continually 

improve the customer experience across each and every touchpoint. 

 

 

https://www.calabrio.com/blog/8-reasons-cloud-call-center-software/
https://www.calabrio.com/press/five-reasons-why-contact-centers-move-to-the-cloud/
http://www.cirrusresponse.com
http://www.calabrio.com
http://www.callminer.com
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Every year, more and more companies are making the choice of the 

cloud, the choice of the future. If some companies were still wondering 

about the real usefulness of the cloud, the current context will dispel their doubts. 

Cloud also supports new work habits: teleworking is growing more and more and cloud solutions are 

fully adapted to this new way of life. 

To summarise, here are the advantages of the cloud solutions: 

● quick deployment: configure your inbound calls and outbound campaigns strategies, add 

phone numbers in 100+ countries and start working instantly! 

● ease of use: set up your call centre in a few clicks thanks to intuitive interfaces 

● advanced integrations: leverage all your data through Web Services and APIs to ensure 

proper qualification, prioritization and routing of calls to the most relevant agent  

● cost optimization: save money with no hidden cost, no hardware needed, no upgrade cost 

(you are always on the latest version of the solution) 

https://www.diabolocom.com/en/case-study-essilor  

 

 

Even if you have a functional on-premise Contact Centre, there may be 

a host of reasons to consider moving to the cloud. Cloud Contact 

Centres have many advantages over on-premise ones. For example, 

the increasing demand for digital channels can easily be met by 

leveraging the frameworks that are already implemented within the Cloud Contact Centre’s omni-

channel application environment. It also provides the organization with more operational flexibility 

including built-in business continuity (BCP) capabilities. 

Cloud means you avoid the cost and headache of over-provisioning – it is simply more efficient and 

cheaper. Just by using the software, you can scale from literally a handful of agents to thousands 

(and back again) without downtime. You use what you need, when you need it, and only pay as you 

use it.  

In contrast, a PBX system needs significant installation resources to get it up and running, a 

duplication of licenses, and then additional inter-networking if there are multiple locations to 

connect. A more costly proposition overall and the organization itself shoulders all the operational 

risk. 

The type of efficiency offered by Enghouse Cloud Contact Centres enables agents to be situated 

anywhere, and use just about any device, as long as they have an internet connection.  

Consider the Cloud. It’s reliable, flexible and it’s the simplest way to be prepared for all situations. 

Even the inevitable surprises. 

https://www.diabolocom.com/en/case-study-essilor
http://www.enghouseinteractive.com
http://www.diabolocom.com/en/
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There are huge benefits to moving all business applications to the cloud, 

not least the core applications businesses use to deliver agile and 

personalised CX.  The future of contact centres is in the cloud due to the number of channels that 

consumers want to use when contacting a company.  

These sorts of complexities become impossible in an on-premise world and require the API driven, 

open platform, innovation and rapid deployment capabilities of the cloud.  The ‘always on’ world of 

a contact centre which is underpinned by the synchronous and asynchronous messaging capabilities 

of social, SMS, chat and WhatsApp simply cannot be achieved with on premise technology and this is 

the gap the cloud has filled. 

 

 

The list of advantages offered by cloud-based services is compelling. Services 

can be accessed from anywhere, at any time. Deployment is much faster than 

any on-site solution—days or weeks versus weeks, months and even years. 

Service enhancements are available far sooner, often at minimal cost and allow increased agility, by 

being able to consume new technology with minimal disruption to the business and working 

processes.  They also enable enterprises to match capacity with need, quickly scaling up or down 

when needs change. The risk of over-investing (or under-investing) in infrastructure is removed, plus 

it’s easy to try out and there’s no rip-and replace required. Mitel advocate a move to the cloud, at 

your own pace. By providing a path to the cloud, we allow customers to consume cloud-based 

services, irrespective of their existing deployment.  

 

 

COVID-19 has shown us just how important business 

continuity and the flexibility to work from anywhere really is. 

It may be true that your on-premise technology works just 

fine, but with cloud technology, the flexibility is limitless; there is no difference between working 

from home or from the office, delivering a truly seamless experience for both your agents and 

customers. 

Consider uprooting for the following reasons: 

• Cloud technology removes the need for on premise hardware and the associated 

upgrade and maintenance costs such as supplier annual maintenance and the internal 

resource needed to keep the system running 

• True cloud functionality means true flexibility and scalability. Users can be added and 

removed to meet seasonal requirements without having to buy perpetual licencing.  

• Cloud technology means changes can be made on the go and managers/supervisors can 

do this without an over reliance on IT or suppliers which can sometimes lead to long 

lead times. 

https://www.businesssystemsuk.co.uk/cloud-based-v-s-on-premise-contact-centre-which-one-is-best-for-you
http://www.mitel.com
http://www.businesssystemsuk.co.uk/
http://www.foehn.co.uk
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On premises systems are more archaic and inflexible and the 

time and effort required to achieve your business needs, and 

more importantly business results, is huge. Cloud contact 

centres provide benefits on multiple fronts.  

For IT, it’s about spending time on innovation and not just working on keeping the lights on – in 

maintaining and running servers in an on-premises world. Cloud based models have upgrade cycle 

and integrations built in and no longer require time, effort and money. Same with scale or business 

continuity.  

For operations, enabling work at home is instant with cloud-based systems. Real- time changes can 

now be done by business users in minutes rather than be in long IT queues - and there is flexibility to 

really customise the experience for each customer.  

For finance, it is moving from a capex to opex model and more importantly, a linear and predictable 

cost based on volumes. There are no more hidden costs for upgrades, integrations or scale in a 

cloud-based system. 

NICE inContact commissioned Forrester to build a Total Economic Impact model for the ROI of NICE 

inContact CXone over a 3 year period (moving from an on premises system). It is 323% ROI, $19.8M 

NPV with a 3-month payback. By switching to NICE inContact CXone, several companies have 

realised high ROI. Mitchell's contact centre expenses fell 64% when they moved to NICE inContact 

CXone. 

 

 

 

  

https://www.uk.niceincontact.com/call-center-resource-finder/total-economic-impact-of-nice-incontact-cxone
https://www.uk.niceincontact.com/call-center-resource-finder/mitchell-reduces-costs-and-boosts-service-levels-with-incontact
http://www.niceincontact.com


 
 
 
 
 

 131 

VENDOR REQUIREMENTS 

Most cloud contact centre solutions only require agents to have a standard telephone/USB headset 

and an Internet connection from their desktop. Some cloud-based solution providers require 

software to be downloaded upon the agent desktop, whereas others need only a standard Internet 

browser.  

 

Security 

There are various independent accreditations and certifications used by providers of cloud-based 

solutions, some aimed at demonstrating the security of the datacentre (whether physical or virtual 

security) including ISAE 3402 or SSAE 18 in North America. Others focus on the process of processing 

payment card data (PCI DSS), whereas others are around information security controls (ISO/IEC 

27000 family) or quality (ISO9001). Other interested parties include the Cloud Security Alliance, a 

not-for-profit organisation with a mission to promote the use of best practices for providing security 

assurance within cloud computing as a whole. Potential customers should look for independent 

third-party accreditation, proof of investment above and beyond the minimum required by 

regulation and regular penetration testing. 

Cloud solution providers are confident that the dedicated security procedures and architecture in 

place within their solutions were likely to exceed those found in their clients' previous contact centre 

operations, having full-time dedicated security resources and a vested interest in keeping client data 

safe. A security breach for in-house contact centre is damaging and embarrassing; for a cloud 

provider to suffer a similar failure would impact very severely on their credibility and the very future 

of the company. However, security should not be left simply to the solution provider. Discussions 

should be had around firewall configurations, network security and DDoS (distributed denial of 

service) attack mitigation.   

Solution providers note that while security concerns are still very much to the forefront of the 

conversation, the questions that potential customers have are now far more sophisticated and 

realistically founded compared to a few years ago. There is a great desire across the entire business 

to ensure all security requirements are met, and much greater detail offered to the solution provider 

on what is actually needed. Potential customers should identify and prioritise the services that 

require the highest level of performance guarantee, as requiring that all services need this level of 

guarantee is expensive and probably unnecessary.  

The General Data Protection Regulation (GDPR) provides a single set of data collection, storage and 

use regulations for all companies to follow, and from May 2018, cloud providers who are data 

processors (rather than their clients, who are data controllers) have also borne responsibility for the 

legal protection and processing of the data. As such, the division of responsibilities between client 

and cloud provider should be fully understood.  

Customers should look for solutions built secure by design, an approach where security is built in the 

system from the ground up starting with a robust architecture design. Superior multi-tenanted 

solutions permission resources to eliminate cross-talk between systems residing on the same host 

and some will only accept connections from permitted IP addresses.  

https://cloudsecurityalliance.org/
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Integration and customisation 

Cloud vendors will keep APIs up-to-date, with screen-popping into a home-grown CRM system, look-

up of call recordings in a CRM system, and sending reporting and recordings to a third-party 

application being mentioned as some of the more frequent integrations requested. Some providers 

have very close relationships with specific CRM vendors, and as a general maxim, cloud-based 

contact centre solutions can be seen to be following in the footsteps of cloud-based CRM.  

Some customisation in existing CPE operations may have come about as an ad-hoc 'work-around' 

that has over time become the way in which things are done. It is important to revisit the business 

processes that the technology is there to facilitate, to see if there are easier ways to achieve this 

rather than reproducing the same method in a cloud-based environment. Concerns over 

customisation are frequently cited as a major inhibitor to moving to cloud. 

There should not need to be any need to implement a new identity management system if you do 

not wish to. The cloud solution should integrate with your existing system so administration can 

control and monitor user access across all systems, both cloud and CPE if necessary. 

  

Functionality 

Solution providers state that moving from a premise-based deployment to the cloud should not 

reduce the functionality available to users. Potential cloud users are responsible for carrying out an 

audit of all existing and required functionality, and how it relates to defined business processes, 

before asking solution providers to guarantee that any move to cloud will include the required depth 

of functionality. It is not enough simply to accept that solution providers have 'workforce 

management' or 'outbound' capabilities. There is a great deal of upgrading and increased 

sophistication happening in the cloud world, which in some cases is from quite basic functionality, so 

potential users should have a list of specific processes and functionality that any solution should be 

able to deliver, and make sure that the chosen solution can deliver that, as well as being able to view 

a product roadmap that is updated on a regular basis (e.g. quarterly), which will project expected 

functionality a least a year in advance, preferably more. 

Potential cloud users should be aware that moving to the cloud can bring its own limitations. For 

example, a customer’s choice of peripheral solution that they can use with the cloud solution may be 

limited to those which the cloud provider actually supports, and no assumption should be made that 

the functionality currently enjoyed will be replicated within the cloud environment. Many providers 

offer a wide variety of APIs, but this should be checked before making any decision.    

It is also important to understand the opportunities for scalability. Adding and shedding agents when 

required is one of the big advantages that cloud computing has over its premise-based equivalent, 

but potential users should put real-life scenarios in front of bidding suppliers to make sure that the 

required level of scalability is possible and that no hidden costs or nasty surprises are associated 

with it.  
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Reliability 

Multi-location datacentres are ubiquitous amongst cloud providers, providing redundancy and 

disaster recovery as part of the deal. Stated levels of availability amongst cloud providers are 

typically 99.99% or higher, and most are backed with performance-related guarantees, with 

reimbursement of fees if targets are not met. While this is somewhat reassuring, it will do little to 

assuage the loss of revenue or customer goodwill if the cloud-based contact centre solution is 

unavailable for any amount of time. Potential clients should investigate the exact levels of 

redundancy built into solutions, including the use of alternative network providers and mirrored 

datacentres if the problem occurs outside the software providers' purview.   

Solution providers note that quality of service testing is vital to ensure that contact centre network 

traffic and any associated data processing has sufficient guaranteed bandwidth. 24/7/365 

monitoring and support should also be a given. For operations using dynamic scripting, it is vital to 

ensure the fast and immediate reaction of input and response, and guaranteeing network quality of 

service should be high on the implementation priority list.  

Service levels vary hugely: 99.999% (“5 9s”) means around 5 minutes of downtime per year; “4 9s” 

means 52 minutes per year, whereas “3 9s” is a maximum of 8 hours per year – almost a full working 

day of downtime. Questions should also be asked about how the service level uptime is calculated 

and the penalties for missing the service level agreement. Ask too about voice quality guarantees.  

Additional questions should be asked about Recovery Time Objectives (how long it takes to bring the 

system back up after a failure) and Recovery Point Objectives (how often the system is backed-up, so 

as not to lose any data). These figures will depend on a balance of the cost of back-up and how 

mission-critical it is for your business to have very short recovery times.  

 

Cost 

Most cloud solution providers operate a per-agent/per-month option for pricing, with a minimum 

number of logged-on agents per month being the baseline minimum cost. To this, the cost per 

minute of calls made or delivered should be added, although many providers will offer this as part of 

the package, to make fees more predictable. Additional costs for customisation and integration 

should also be investigated. 

  



 
 
 

 

Top 5 considerations to address when migrating to the cloud 

The benefits of a cloud contact centre are apparent. But if you’re considering moving to the cloud, take time to 
consider people and processes. Technology will only get you so far; consider your workforce and operations. 

1. Define your contact centre and overall organisational needs  

Think of your cloud migration as a journey with certain pit stops. You’ll need to conduct a benchmark and risk 
analysis study. This will help you understand the technical and resource requirements, drawbacks and benefits. 
This will also help you gain buy-in as you will have tangible evidence of your migration strategy. 

Build a business case which includes an ROI forecast. Use an example of a common challenge e.g. little visibility of 
data around agent performance in an omnichannel environment.  This impacts the customer experience and 
agent attrition, however a cloud based omnichannel contact centre solution will provide the required visibility. 

2. Evaluate vendors to include: 

• Functional capabilities  

• Operations, professional services and networking/connectivity of the vendor.  Types, skills and incentives of 
the service & support teams 

• Customer success examples  

• High speed internet - although processing power is done by the vendor you will still require an ISP   

• Does the vendor have reliable deployment strategies which align expectations with a set schedule? 

• Will the telephony migration policy meet your requirements and how will the various channels (especially 
phone), integrate and migrate to the cloud solution? 

 

3. Consider your people when you move to the cloud 

When implementing your cloud contact centre platform, focus on your people.  They will help make this a success 
or a failure. Departments such as security, operations or finance for example all play a key role. Don’t forget that 
new roles may also be needed during your cloud migration. This is due to new applications and infrastructure 
assets in the cloud.  Make sure you keep everyone involved and create a strong effective communications plan.   

4. Establish which business functions and applications will be moved first 

Avoid being one of those organisations that when migrating to the cloud simply lift the processes they already 
have on existing systems straight onto the new one.  Instead, prioritise your most important departments, 
functions and processes and migrate them first.  Decide on what is most important based on strategic methods 
dependant on your customer base requirements. E.g. if a large proportion of your customers are millennials, start 
looking at enabling web chat on the cloud first, see this as an opportunity to look at new ways of doing things. 

5. Support customers 

When migrating to a cloud environment, it’s important to consider what your customer needs. Vendors should be 
able to provide you with best practice advice on leveraging channels and integrating with omnichannel 
expectations.  For example, predictive behavioural routing within cloud software can identify the preferred paths 
of communication depending on which customer you are speaking to. Your customers can be categorised into 
different profiles and can be routed to the appropriate agent. 

Your chosen cloud vendor should pave the way for successful interactions such as these. A successful plan will 
keep you one step ahead of your customers by predicting their needs and will ensure your agents are one step 
ahead by suggesting or automating next best actions. And lastly, a successful plan will ensure you are one step 
ahead of the competition.  If you’re thinking of migrating to the cloud read our more detailed article. 

www.businesssystemsuk.co.uk  |   Tel: 0208 326 8326 

http://www.businesssystemsuk.co.uk/
https://www.callcentrehelper.com/16-top-uses-for-cloud-contact-centre-technology-132978.htm
https://www.businesssystemsuk.co.uk/what-to-consider-when-moving-to-a-cloud-contact-centre
http://www.businesssystemsuk.co.uk/
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CLOUD DECISION-MAKERS 

Solution providers indicate that in the past, decision-makers tended come from two main areas: IT 

and finance, with senior people within contact centre operations (e.g. Contact Centre Director) who 

want specific functionality also heavily involved in some cases. Recent years have seen CCO / senior 

CX staff become increasingly involved in decision-making.  

Some solution providers have seen more drive coming from the CIO or strategic IT leader, 

particularly in the midmarket. Larger enterprises’ decisions will tend to be driven more by a mix of 

business unit owners and IT leaders.  

IT is often keen to minimise the management and support of server environments, with the main 

focus on the key IT systems that support the business. If they can move telephony to the cloud, it 

allows the repurposing of significant resource overhead and allows them to focus on key systems 

and develop new functionality. Some solution providers state that the majority of their customer 

opportunities come from businesses which are solely looking at cloud, having made their minds up 

usually due to their telephony infrastructure being at end-of-life. Such businesses wish to redeploy 

their IT resource away from the maintenance and integration of the contact centre platform into 

something more strategic. 

The finance driver comes from the easy management and control of budgets, with fixed cost per 

head per month making financial planning easier as well as removing the necessity of having upfront 

capital expenditure. 

 

PROOF OF CONCEPT AND TRIALS 

Solution providers note that proof of concept and trials are now less likely to be requested by 

potential clients than they were a few years ago, as large numbers of reference sites and general 

levels of market education are far higher than they used to be. Having said that, solution providers 

note that it is the enterprise organisations that are keenest to prove the concept first: for example a 

single office or department will try it, then they will roll out the solution more widely. Small and 

medium organisations are more likely just to implement cloud functionality in one piece. 

It is worth noting that cloud offerings can speed up sales and deployment cycles, as companies can 

move faster to purchase a cloud-based solution because there is no large upfront investment 

required needing multilevel sign-off. This can also enable smaller, autonomous departments to begin 

using cloud solutions from their own budget, rather than have to look for budget from corporate.  

Although the cloud doesn’t offer itself particularly to ‘quick wins’, business looking to prove the 

concept within the organisation may look to deliver the first implementation through new business 

initiatives. For example, a new outbound calling campaign, trialling a new service to clients or 

introducing a homeworking regime. Alternatively, identifying an application that is at end-of-life, and 

using cloud rather than a CPE replacement will make an immediate benefit to the bottom-line. 
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IMPLEMENTATION 

Successful cloud customers generally have a visionary or champion at a high level of the organisation 

that makes sure all of the competing interests work together to achieve the big picture. Where 

possible, it is important to take your time when choosing a cloud supplier, as this will hopefully be a 

long-term relationship.  

Look as far into the future as possible when considering how you wish to be dealing with your 

customers, but leave enough flexibility to change plans. Consider the additional costs that may be 

needed for this extra functionality, and make sure that the correct type of cloud architecture is 

available to you: do not sacrifice functionality for the convenience of the cloud provider, and make 

sure that integration with existing key systems is agreed to.  

 

TIMESCALES  

In a traditional CPE project, the project lifecycle can take well over a year, from the scoping of initial 

requirements through to implementation and use. Cloud offers the opportunity to reduce this 

greatly, and with the fast pace of customer contact technology, businesses are concerned about 

missing the next wave of innovations. 

The time required to implement a cloud-based solution will differ hugely depending upon the level 

of complexity and functionality required, the level of integration and customisation and the cloud 

deployment method chosen. As a general rule of thumb, solution providers indicate that a cloud-

based implementation will tend to take around half the time of an equivalent CPE deployment, as 

there are fewer delays while companies purchase hardware and upscale their teams. The more 

‘cloudy’ the deployment model (e.g. multi-tenant/public cloud rather than private cloud, multi-

instance or hybrid), the quicker the deployment tends to be. 

While the actual technical implementation stage may last only a matter of weeks, the move to cloud 

environment is an opportunity for businesses to re-evaluate the extent to which their customer 

contact operation supports the goals of the business. As such, it may be beneficial to carry out a 

root-and-branch exploration of current contact centre operations and supporting business 

processes, identifying any gaps in functionality or process that the move to cloud would give an 

opportunity to improve. The timescale for this, which will include the functional design specification, 

is unlikely to be measured in days or even weeks. Once the organisation is satisfied with the 

direction in which it wishes to go, the vendor selection process may be carried out, using the results 

of this assessment to guide the decision-making process. 

Once the decision to proceed with a specific vendor's cloud solution has been made, the next step is 

to implement. While every project is different, and depends upon the size, functionality and 

complexity of any integration, most solution providers report that cloud-based contact centres can 

be operational within a matter of a few weeks (or even less if the implementation and integration is 

relatively simple).  
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It may be divided into the following stages (some of which may run concurrently), which will differ 

greatly in length due to the size and complexity of the organisation and its required functionality: 

• Discovery: 5-10 days 

• Build, training and reporting: 5-20 days 

• Implementation and testing: 5-20 days 

• Fine tuning and adoption: 2-10 days 

• Bespoke agent and management training: 3-5 days 

• eLearning and training support as appropriate (likely to be 1-2 weeks). 

Post implementation support is becoming an increasingly important element of the overall package, 

and 24/7/365 support with dedicated account / technical contacts is much more common. 
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END-USER QUESTION 6: IS THERE ANYTHING THAT SUCCESSFUL CLOUD-BASED 
CONTACT CENTRE PROJECTS HAVE IN COMMON? ARE THERE ANY PITFALLS 
TO AVOID?  

 

There are many things to consider to ensure the successful 

implementation of your Cloud Contact Centre. Choosing the right 

platform is only one part of the process. Engaging your key stakeholders 

in the project right from the start can significantly increase the 

probability of a successful implementation along with the universal adoption of the platform’s new 

and more comprehensive capabilities. 

Cloud software is all about removing the burden from the IT department, so the chosen solution 

should not be complicated to use. Think in terms of an easy to use graphical user interface (GUI) that 

is quick to configure, standard templates that don’t have to be customized, with intuitive and easy to 

manage workflows. Furthermore, consider the integrations that you already have in place with your 

current solution – can your provider deliver these integration cost-effectively? Organizations that 

already use cloud services for other business needs can transition to a cloud-based Contact Centre 

almost overnight – a ‘cloud-aware’ corporate culture is the key success factor here. 

On the other end of the spectrum, excessive security applied by a legacy IT organization can severely 

diminish the benefits of the Cloud Contact Centre, especially if agent PCs settings are locked and 

network connectivity is limited to the corporate VPN and proxy services.  

To guarantee success, all stakeholders must align behind this new way of operating its 

communications/collaboration and Contact Centre infrastructure. Without doing so, these projects 

fail. When supportive of the cloud approach, the IT organization can refocus its resources to 

concentrate on developing, fine-tuning and supporting new applications that will better differentiate 

the company in its markets and with its customers. A beneficial situation for all.  

 

Successful implementations all have a plan that underpins and provide a 

realistic business case. This also requires all key stakeholder groups, to be 

aligned and working towards the same goal. Having those customer needs 

and internal requirements defined is critical to selecting the right technology.  

To help those considering their customer experience strategy and technology we’ve compiled a 

collection of customer snapshots to showcase businesses from a variety of industries that are getting 

it right and describe the steps they took to get there. Each scenario features unique requirements, 

challenges, and, ultimately, a transformed customer experience worth looking at.  

 

 

 

https://www.mitel.com/learn/resource-center/top-customer-experience-tips-to-steal-from-the-pros
https://www.mitel.com/learn/resource-center/top-customer-experience-tips-to-steal-from-the-pros
http://www.mitel.com
http://www.enghouseinteractive.com
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Planning is everything.  Cloud contact centre projects that have been run 

solely by technical teams with little input from the business are unlikely to 

end well.  Conversely, some of the best results are achieved when business stakeholders and end 

users are engaged upfront.  

How you start the project determines how you finish. So, assemble the best experts with the right 

skills and give them clearly defined roles.   

Good communication is vital. Get everyone onboard from the outset. Sell the vision internally to 

employees and agents. Explain the business rationale, the need for change and the project goals. 

With any cloud contact centre project, you will inevitably need to deal with scope creep and in-flight 

alterations. Make sure you have a transparent process for handling change requests. Things will not 

always go as expected. So, always have a Plan B up your sleeve, in case you need it. 

And lastly, do as much planning around the service transition event as you can. A recent Foehn 

implementation with a UK media customer ended up being four mini go-lives, rather than the 

original single big bang approach. Be prepared to adapt at short notice to the needs of the business.  

For further insights download our guide.  

 

 

We define a successful contact centre project as (i) improving the experience of 

the customer, (ii) increasing operational efficiency and (iii) transforming the 

contact centre in terms of flexibility and agility. The greatest pitfall we see is an 

organisation simply trying to replicate their current premise-based capability in 

the cloud.  This misses a significant opportunity to align to the needs of today’s customers while 

creating a platform that is capable of responding to what is likely to be their preferences tomorrow. 

 

 

Getting 100% management and staff buy-in at the planning stage of 

the project is a must. If staff feel ‘threatened by the technology’ or 

feel they are somehow losing control of their own systems, then the 

project will flounder. 

Training of staff on ‘the cloud’ and how it can assist them and ‘make their working life easier’ is 

paramount. 

Don’t let the IT department take over the project. Whilst IT must be involved, they should not be the 

driving department on a project. Instead it should be the main contact centre operations who lead 

on design and implementation 

 

 

 

https://www.foehn.co.uk/resources/videos/jpi-media-case-study/
https://www.foehn.co.uk/resources/white-papers/making-uc-cloud-telephony-count/
http://www.cirrusresponse.com
http://www.foehn.co.uk
http://www.pcipal.com
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With cloud-based implementations the time and effort 

involved is significantly reduced given the ease and flexibility 

of deployments. Typically, lesser number of IT resources are 

involved in deployments. Some of the common pitfalls we see are 1) Not considering future proofing 

aspects- scalability, cross-geo sites, new regulations 2) No handshake between pre sales, 

implementation and support teams –all of them operating in siloes 3) Not having enough training on 

the new system.  

At NICE inContact, we have a thorough process of implementation that alleviates the risk of 

migration. There are handshakes between solution architects involved in pre-sales, professional 

services involved in implementation and training and customer success managers involved in 

continued success of operations. We have also codified our successful transition experiences with 

prebuilt migration toolkits for leading on premises products and have an expert team of 

implementation specialists and designated customer success team, helping customers consistently 

meet their KPIs. The step wise process of discovery, design, implementation, UAT, training and 

readiness ensures we build and implement solutions that can solve a specific customer need – our 

CXSuccess services outlines these. 

 

 

Successful implementations are typically characterized by analytics 

insight for every interaction, consolidated multichannel insight, and 

supervisor resources and training to manage a remotely distributed 

team.  Intelligence that “democratizes data” across channels for managers is particularly important 

for avoiding blind spots that will occur due to siloes of communication channel awareness.   

Supervisor training is also important for using analytics coupled with coaching resources in a 

distributed environment.   Pitfalls include cloud contact centre migrations that are telephony only 

bounded without an analytics layer to reduce/eliminate distance challenges.  Another is reporting 

that does not extend beyond the contact centre. 

 

 

Most successful cloud-based contact centre implementations have some 

things in common: 

• A pay-as-you-go pricing model with no hidden fees and charges 

• An environment that’s open and easy to use for speed of innovation 

• An infrastructure that can easily scale up or down based on demand 

Although cloud deployments are easier to stand up than traditional, premises-based systems, a 

common pitfall is obtaining adequate professional services as part of the engagement. Inadequate 

resources can result in a deployment that lacks the necessary integration points and breadth of 

functionality. Check out our blog on what’s DIY and what’s not with respect to cloud contact centre 

deployments. 

 

https://www.uk.niceincontact.com/call-center-software/professional-services
https://www.usan.com/contact-center/amazon-connect-whats-diy-and-whats-not/
http://www.niceincontact.com
http://www.callminer.com
http://www.usan.com
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From experience we’ve found that the most successful cloud-

based contact centre implementations have the following 

factors in common: 

• Clearly defined business objectives. Think of your cloud migration as a journey with 

certain pit stops such as: 

o Conducting a benchmark and risk analysis study to help you understand 

drawbacks, benefits and the technical & resource requirements needed.  

o Building a business case - the main principle a business case needs to include is 

an ROI forecast.  

• Step by Step approach – moving to the cloud requires both internal and cultural change 

and don’t forget customer adoption needs to be factored in too, so don’t rush! Establish 

the ‘quick wins’ first then expand and improve upon this. It’s important to remember 

that cloud migration is a business transformation project and not just a simple 

technology upgrade or refresh.  

Some of the pitfalls: 

• Failing to assess your current contact centre. E.g. understanding which systems get 

priority when transferred to the cloud and which will be left behind 

• Failing to Test early and test often. Your provider should be creating a detailed test plan 

and making sure testing is implemented at every single stage before the live date 

 

 

These 2 situations should never happen in your contact centre: 

• Defective devices: A faulty headset, a microphone that muffles the 

voice, unreliable software, an uncomfortable chair, a broken keyboard key.. Put simply, 

an uncomfortable or stressed agent can easily translate their frustration into the call 

experience leading to misunderstandings, poor service and ultimately dissatisfied 

customers. 

• Failure of a voice or data connection: A connection error makes it impossible for your 

customers to reach your business. This is a problem that can be particularly damaging at 

a time when a high number of calls are expected: the launch of a new product, a special 

promotion or a particularly busy season. 

3 tips to provide the best possible customer experience: 

• Use a Premium call quality solution: if the agent can’t hear the customer, it gets 

complicated 

• Make sure that you have enough internet bandwidth to support all your activities 

• Integrate your omnichannel solution into a CRM in order to improve your agents’ 

productivity 

https://blog.diabolocom.com/en/strategic-customer-relationship 

https://www.businesssystemsuk.co.uk/what-to-consider-when-moving-to-a-cloud-contact-centre
https://www.businesssystemsuk.co.uk/what-to-consider-when-moving-to-a-cloud-contact-centre
https://blog.diabolocom.com/en/strategic-customer-relationship
http://www.businesssystemsuk.co.uk/
http://www.diabolocom.com/en/
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Leverage a “Cloud Smart” strategy where you’re taking the time 

to carefully plan and understand. To be cloud smart you’ll want 

to start by establishing a core team. There should be a champion or champions that will drive the 

initiative and take the time to understand how the business works today and what are the drivers 

for moving to the cloud. Be sure to include both IT and the business users during the discovery and 

planning process. 

You’ll need to consider who is responsible for maintenance, adding users, etc.  Be sure to have a 

feedback loop and constant communication.  Finally embrace the cloud without comprising security 

– you’ll need to ensure not only that the data you move to the cloud is secure, but that you remain 

compliant with relevant regulations when moving to the cloud. 

The migration plan needs to be timed appropriately to take advantage of the cost saving and 

benefits of the cloud. For example, contact centres that are impacted by seasonality will want to 

ensure their migration is complete and fully tested prior to their busy season. 

Look for a technology partner like Calabrio that will take a collaborative and consultative approach, 

taking the time to understand your business.  We’ll work with you to build a 

comprehensive migration strategy that supports existing investments in on-premises infrastructure 

while identifying opportunities to leverage cloud efficiencies, build out coverage for peak demand 

and future growth, and deliver new value with additional WFO applications such as Workforce 

Management and Analytics. 

More info: 

Whitepaper - Making the move to the cloud 

Cloud migration Webinar 

  

https://info.calabrio.com/making-the-move-to-the-cloud
https://info.calabrio.com/cloud-migration-webinar
http://www.calabrio.com
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Step 1: Determine if the contact centre technology (ACD, Call Recording, 

IVR, and Reporting) and the telephone PBX both need replacing. If 

there’s a solid and stable PBX that can provide Direct Dial Inward (DDI) numbers, then you can 

quickly benefit from the cloud (without touching the PBX) by simply overlaying the cloud contact 

centre. If the PBX is on its last legs, then select a cloud vendor who can provide a hosted or cloud 

PBX service as part of the solution.  

Here are other factors to consider to avoid pitfalls in moving to the cloud: 

A. Can the supplier provide the professional services to audit the network and support Voice 

Over IP? (Key if the PBX is being replaced.) 

B. What countries does the supplier have technology for? If there’s a need to service customers 

in APAC, US, and Europe, ensure the supplier has the infrastructure (or cloud nodes) in all these 

regions. 

C. Does the supplier have automated active monitoring, and can they provide SLAs, including 

up-time statistics? 

D. If there are plans to take payments over the phone, will the security or compliance team 

need certain standards to be met? Only consider vendors who achieve industry standards such as 

PCI Level 1 and ISO 27001. 

E. Is there a simple way to configure CRM integration? If the vendor says they can do it, but it 

requires custom professional services at extra cost, then walk away—it’s probably not true cloud. 

 

 

 

 

 

  

http://www.vonage.com/contact-centers


Moving Your Contact Centre to the 
Cloud – Six Tips to Ensure Success

Enghouse Interactive UK, Imperium, Imperial Way, Reading RG2 0TD, United Kingdom 
Tel: +44 (0) 20 3357 3040   Email: marketingemea@enghouse.com   www.enghouseinteractive.co.uk

As you move your contact centre to the 
cloud, or implement cloud technologies, 
there are a wide range of issues you need 
to consider to make sure that the process 
is a success and that you maximise the 
opportunities that the cloud will bring. Here 
are some useful tips to ensure your journey 
to the cloud runs smoothly. 

Think of your cloud contact centre as a 
differentiator helping you attract and retain 
employees  
In the past, technology was viewed as a utility. 
Now with the move to digital and the enabling 
power of cloud, it has become a differentiator: 
a way to attract and retain talent.  As you 
migrate to a cloud contact centre focus on 
how cloud can drive enhanced productivity by 
enabling remote and collaborative working and 
deliver operational efficiencies by providing the 
computing power to fuel new AI-driven and 
data analytics capabilities. 

Engage fully with all the stakeholders 
before you start

Before you implement a new cloud contact 
centre or initiate any migration, ensure you 
engage fully with every stakeholder right from 
the start. You need to work out what business 
processes are associated with customer 
engagement and check that you can adapt 
or tweak the solution as required as business 
needs change.

Check that your provider can deliver 
integration cost-effectively

When you move your contact centre from 
on-premise to the cloud, you need to confirm 
that any interfaces to CRM or other third party 
applications can move with you and that your 
chosen solutions provider can deliver the 
necessary integration without significant costs 
or having to re-engineer services. 

It’s a mistake to assume most vendors can 
achieve this easily. It is therefore a good idea to 
seek proof points from your intended provider 
that they have the experience in carrying out 
low cost, high value integration that works 
successfully.

Provide an ergonomic user interface 

Before you move your contact centre to the 
cloud, consider the importance of providing 
your distributed agents with an ergonomic 
graphical user interface (GUI). The GUI should 
be easy to install quickly as agent levels 
fluctuate, and also intuitive to use. One of 
the fundamental benefits of moving to the 
cloud is the reduction in IT burden and if the 
department needs to get involved to ‘add an 
agent’, that key benefit is compromised.

Choose a provider that offers a genuine 
multi-tenant environment

Many cloud contact centre providers claim to 
offer a multi-tenant environment. However, 
many simply virtualise an instance of what 
was traditionally deployed as an on-premise 
solution and offer a commercial subscription 
package around it. When that provider has 

20 or so instances, they’ll pass on the cost of 
ownership to their customers. 

Also the provider will need to manage, operate 
and upgrade multiple instances with the 
associated cost overhead. Consistent and 
accurate communication of future roadmap 
features quickly goes ‘out of sync’ as different 
versions are implemented. 

To avoid these difficulties you need to be 
confident that you are working with a provider 
who operates a genuinely multi-tenant 
solution.

Ensure your approach is future-proofed 

Technology is evolving all the time and the 
business requirements of any cloud contact 
centre are likely to change rapidly too. You 
need to think about what future proofing 
really means for your business. Will you have 
to pay for and/or wait for long periods for any 
technological changes to be made? Does your 
provider track the market and make significant 
investments in new technology and in R&D? 
Will integration be easy with your existing 
and likely future infrastructure? Having these 
questions continuously in mind should help 
secure a successful outcome keeping you 
ahead of the competition.
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INTEGRATION & CUSTOMISATION 

Some solution providers may state that much of the integration required within the legacy CPE 

environment is unnecessary within a wide-ranging cloud-based solution, as the various components 

and functionality are architected to work together from the beginning. However, while out-of-the-

box, plug-and-play application functionality is possible, the reality is that some level of integration 

with legacy applications and data sources will be required in order to fulfil the business’s needs, and 

solution providers offer API connectors to CRM systems and other applications to this end. It may be 

that some historic CPE customisations are no longer necessary, as the functionality now exists in the 

cloud-based solution, or with a standard integration.  

Being able to continue using relevant existing CPE systems, and access databases and back-office 

systems is a minimum requirement for all businesses considering cloud-based solutions, and one 

which is still of great concern to many organisations. As all businesses are unique, there is no generic 

solution to this, but many cloud providers have pre-built integration with leading CRM applications 

and web service APIs enable customers and technology partners to create tightly integrated contact 

centre applications. This API framework also enables new customisations such as persona-based and 

role-driven desktops, blending agent and CRM desktops into a single view.  

Many users of cloud solutions require interaction routing based on data extracted directly from an 

enterprise data source, or through interaction with a web service or Java API. It is important to 

deploy a strategy that keeps data in the most suitable locations and which can be linked through the 

use of unique identifiers. If dynamic routing or voice self-service is required, there may well be some 

software development required to link the cloud solution with back-end systems, but the use of 

open web-based interfaces rather than proprietary client/server protocols to transfer the CTI-type 

data will reduce the effort of integration.  

Depending on the requirements of the business and the application involved, solution providers 

note that there are numerous ways of integrating: by transferring data periodically in data batches 

through real-time communication on the server side or by actioning real-time requests from the 

workstation.  

Some solution providers note that the private cloud option is becoming more popular, where a third 

party is responsible for the management of dedicated infrastructure, especially in environments 

which require complex integration and customisation. Other solution providers state the private 

cloud is far more suitable to very large customers, and that the ‘democratisation’ of technology 

offered by multi-tenancy means that everybody gets the most up-to-date functionality at the same 

time.  
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POST-IMPLEMENTATION: THE RESULTS OF USING CLOUD 

Those contact centre respondents who have actually implemented a cloud or hosted solution have 

generally found that it has delivered significant advantages in most cases.  

58% of respondents stated that cloud-based solutions had given a cheaper overall cost of ownership 

of their contact centre technology, although 19% disagreed, usually not strongly.  

79% experienced more powerful extended functionality in a cloud-based environment, with only 6% 

disagreeing that this was the case.  

75% of respondents stated that cloud made it easier to make changes to the system, with 8% 

disagreeing. 

Figure 30: Have cloud-based solutions made any difference to your contact centre? (2019) 
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Despite different companies taking part in this research each year, the findings have been consistent 

for many years and readers can treat these with some confidence.  

To show this, the following three charts show how each of these effects has been viewed by 

respondents over the past eight years’ surveys. (NB – As the option “Don’t know” was not always 

offered in past surveys, these responses have been removed from the following three charts, and 

the remaining proportions recalculated). 

The belief that cloud offers a cheaper overall cost of ownership is fairly consistent, although the 

relatively high proportion of respondents in 2017-19 stating they disagree with this is something to 

track in the future. However, in all cases, there is a significant net feeling that cloud does decrease 

the cost of ownership. 

Figure 31: Effects of cloud: Cheaper cost of ownership, 2012-19 
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Looking at the effects of cloud on functionality, there is a very strong feeling that this deployment 

model offers more powerful and extended functionality, which is especially shown to be the case in 

the past three years.  

Taken together, this chart and the last one suggest that as the depth of functionality provided has 

increased, there has been a corresponding cost increase.  

Figure 32: Effects of cloud: More powerful / extended functionality, 2012-19 
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Over the years there has been a steady feeling that cloud makes system changes somewhat easier, 

and this opinion has risen every year since 2014.  

This may be the result of cloud solution providers now offering a quicker and easier method for 

contact centres to make changes to their solutions, as well as the case that contact centre users 

have become more familiar and comfortable with making changes in a cloud-based solution.  

Figure 33: Effects of cloud: Easier to make changes to the system, 2012-19 
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THE FUTURE OF CLOUD-BASED CONTACT CENTRE SOLUTIONS 

The general view from the vendor community is that cloud-based contact centre solutions are an 

evolution in the industry, rather than being revolutionary. At the top end of the market, the sunk 

costs, complex processes and in-house expertise held by the largest and most-established contact 

centres have held back a wholesale early move to cloud at enterprise-level, but at the technology 

end-of-life stage, cloud is now a credible option to take even for these mission-critical operations. 

The power that switch providers used to have over the contact centre industry has been long 

broken, and even the most risk-averse and conservative companies are exploring other options to 

the traditional on-premise model.  

For many established operations, cloud-based functionality is an addition to their armoury, not a 

complete substitution. It is thought that the majority of current new implementations have at least 

some element of cloud-based solutions involved and vendors report very significant growth in cloud 

deployments, certainly compared to their premise-based offerings, although the proportion of 

contact centres using solely cloud technology is still relatively small.  

In terms of functionality, the core contact centre functionality is well-entrenched in the solutions 

studied in this report and has been added to significantly in the past couple of years, bringing it to 

parity with the existing CPE solutions in many cases. There is a great deal of focus upon adding real-

time analytics, a wide digital channel functionality, working with AI to extend functionality further 

and in improving the reporting capabilities offered.  

A major driver for cloud-based contact centre solutions has been that more and more of the CRM 

and other enterprise and personal software markets has moved to the cloud. As ingrained cultural 

and technical inhibitors to outsourcing enterprise IT have been broken, it has dragged contact centre 

functionality along with it, with the presence of ever more tight integration between contact centre 

and CRM functionality evidence for this.  

Despite cloud-based contact centre solutions offering smaller operations the biggest potential jump 

in functionality and performance, there had previously been a reluctance to engage with vendors to 

understand the reality of what cloud can bring. This has changed somewhat, especially as these 

businesses have seen a great growth in cloud-based CRM and contact management solutions, with 

call routing being a popular option as well, and the current obligatory rise in remote working is likely 

to change the contact centre landscape forever as businesses experience the flexibility and 

scalability that cloud-based solutions can provide, as well as the opportunity to break down the 

siloes in their organisation.  

To some extent, cloud-based solution providers have had their advantage over their CPE rivals 

watered down somewhat, as the latter have reacted to the pay-as-you-go/Opex model of pricing by 

offering something along similar lines through monthly rentals and leasing arrangements. The 

flexible and scalable nature of cloud-based solutions however has meant that some providers now 

offer increasingly innovative pricing arrangements, going down to per hour or per minute, or even 

per second billing that directly reflects the resources being used. This model is particularly 

interesting for outsourcers, as well as those businesses with highly variable and seasonal revenues 

and those for whom a need to reduce IT resource costs is greatest.  
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Many solution providers are starting to look outside the immediate contact centre environment, 

trying to widen their appeal within the enterprise. Many have been looking at the field service and 

content expert areas for many years, creating a virtual pool of knowledge that can be drawn upon as 

required, regardless of location. More recently, the back office has become an area of interest: like 

the contact centre, it is task-oriented and theoretically suitable for similar types of efficiency 

improvement and management techniques, with similar metrics possible. 

Some solution providers are enthusiastic about WebRTC (a communications standard that allows 

application developers to write applications, without requiring additional plug-ins, downloads or 

installations to use, allowing audio and video conferencing applications to run on browsers via 

Javascript APIs, supporting voice, chat and video), stating that these will simplify cloud deployments. 

WebRTC means that there is no on-premise hardware, software, and telephony infrastructure at all, 

as the web browser becomes a fully-featured agent desktop with a phone, greatly reducing the cost 

of ownership. 

For solution providers, the move towards cloud has been a calculated risk: the initial cost of setting 

up data centres and altering existing solutions or building new ones to fit this deployment model has 

cost a great deal of time and money. Once a critical mass of customers is achieved, and the longevity 

of contracts gives a certain amount of confidence and reassurance in the future, we can expect to 

see further new functionality and features. While the depth of functionality offered through the 

cloud will certainly increase in the future, just as important is the improved ability for business users 

to modify core functionality such as routing and IVR.  

One key issue to face is that ceding control of IT to a third party means that the business cannot just 

choose to bolt-on whatever additional functionality it wishes to, but must rely upon the cloud 

provider to have this functionality available if required, and at a price that is acceptable. This means 

that businesses must try to look far into the future (at least as long as the cloud contract they are 

signing), and estimate the functionality that they may require during this period. This is difficult in 

that there may not be an expertise or real understanding within the current business of what will be 

required or how this will work.  

The cloud contact centre industry is accelerating, with the recent crisis only making the advantages 

of cloud clearer. However, while solution providers are deliberately answering each question that 

the market has about the security, control, integration, functionality and risk associated with cloud-

based contact centres, there is an understanding that CPE-based solutions may still be preferable for 

some.  
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ABOUT CONTACTBABEL 

ContactBabel is the contact centre industry expert. If you have a question about how the industry 

works, or where it’s heading, the chances are we have the answer.  

The coverage provided by our massive and ongoing primary research projects is matched by our 

experience analysing the contact centre industry. We understand how technology, people and 

process best fit together, and how they will work collectively in the future.  

We help the biggest and most successful vendors develop their contact centre strategies and talk to 

the right prospects. We have shown the UK government how the global contact centre industry will 

develop and change. We help contact centres compare themselves to their closest competitors so 

they can understand what they are doing well and what needs to improve.  

If you have a question about your company’s place in the contact centre industry, perhaps we can 

help you.  

Email: info@contactbabel.com  

Website: www.contactbabel.com 

Telephone: +44 (0)191 271 5269 

 

Free research reports available from www.contactbabel.com (UK and US versions) include: 

• The Inner Circle Guide to AI, Chatbots & Machine Learning 

• The Inner Circle Guide to AI-Enabled Self-Service 

• The Inner Circle Guide to Contact Centre Remote Working Solutions 

• The Inner Circle Guide to Customer Interaction Analytics 

• The Inner Circle Guide to Fraud Reduction & PCI Compliance 

• The Inner Circle Guide to Multichannel Workforce Optimisation 

• The Inner Circle Guide to Omnichannel 

• The Inner Circle Guide to Outbound & Call Blending 

 

• The European Contact Centre Decision-Makers’ Guide 

• The UK Contact Centre Decision-Makers’ Guide 

• The US Contact Center Decision-Makers’ Guide 

• The UK Customer Experience Decision-Makers’ Guide 

• The US Customer Experience Decision-Makers’ Guide 

 

• UK Contact Centre Verticals: Finance; Insurance; Outsourcing; Retail & Distribution 

• US Contact Center Verticals: Finance; Insurance; Retail & Distribution 

mailto:info@contactbabel.com
http://www.contactbabel.com/
http://www.contactbabel.com/

